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COMPANY

OVERVIEW

ABOUT iHEARTMEDIA, INC.

iHeartMedia (NASDAQ: IHRT) is the number one audio company
in the United States, reaching nine out of 10 Americans every
month. It consists of three business groups.

With its quarter of a billion monthly listeners, the iHeartMedia
Multiplatform Group has a greater reach than any other
media company in the U.S. Its leadership position in audio
extends across multiple platforms, including more than 860 live
broadcast stations in over 160 markets nationwide; its National
Sales organization; and the company’s live and virtual events
business. It also includes Premiere Networks, the industry’s
largest Networks business, with its Total Traffic and Weather
Network (TTWN); and BIN: Black Information Network, the first
and only 24/7 national and local all news audio service for the
Black community. iHeartMedia also leads the audio industry

in analytics, targeting and attribution for its marketing partners
with its SmartAudio suite of data targeting and attribution
products using data from its massive consumer base.

2023 — ANNUAL IMPACT REPORT

The iHeartMedia Digital Audio Group includes the company’s
fast-growing podcasting business -- iHeartMedia is the number
one podcast publisher in downloads, unique listeners, revenue
and earnings -- as well as its industry-leading iHeartRadio digital
service, available across more than 250 platforms and 2,000
devices; the company’s digital sites, newsletters, digital services
and programes; its digital advertising technology companies; and
its audio industry-leading social media footprint.

The company’s Audio & Media Services reportable segment
includes Katz Media Group, the nation’s largest media
representation company, and RCS, the world's leading
provider of broadcast and webcast software.

Visit iHeartMedia.com for more company information.
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UNITED NATIONS
SUSTAINABLE
DEVELOPMENT
GOALS FRAMEWORK

Many of iHeart’s focus areas also help further the United
Nations Sustainable Development Goals (SDGs), which are
part of the UN’s 2030 Agenda for Sustainable Development.
For 2023, we set and achieved the goal of 100% of our
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national media grants aligning with the UN’s SDG framework.
Throughout this report you will find SDG icons assigned to
many of our campaigns and initiatives, identifying iHeart’s
contributions toward reaching these world goals.

COMMITMENT
TO COMMUNITY

The company’s local and national campaigns primarily fall into these categories:

&

FAMILY & EDUCATION
SOCIAL IMPACT & LITERACY

FAMILY & SOCIAL IMPACT
iHeartMedia addresses topical issues
that will spur positive impact in local
communities across the country.

EDUCATION & LITERACY
Education is at the heart of
countless critical issues facing

many Americans. iHeartMedia is
committed to shining a light on the
importance of education and literacy
by empowering young people to take
control of their future; supporting
local schools; enabling teachers; and
providing the tools and educational
services desperately needed in
underserved areas of our country.

HEALTH & WELLNESS
iHeartMedia works with an array of
health-related organizations to bring
attention to a broad spectrum of key
health issues while promoting the
importance of living an active and

Vv 5

HEALTH MuUsIC
& WELLNESS & ARTS

safe lifestyle. By addressing specific
issues afflicting the U.S. population,
iHeartMedia hopes to improve the
overall physical, mental and social
wellbeing of its listeners, employees
and others in the community.

MUSIC & ARTS

iHeartMedia recognizes the power of
inspiring creativity and is committed

to encouraging society to embrace
artistic development within their

own neighborhoods. The company
emphasizes the importance of art and
music education and the benefits of
fostering imagination through an array
of local and national programs, with the
mission to improve and increase access
to the arts across the United States.

ENVIRONMENTAL

iHeartMedia continually looks for
ways to rally the communities it serves
to protect the environment and to

9

ENVIRONMENTAL DISASTER

RESPONSE

conserve energy and natural resources.
From Public Service Announcements
(PSAs) to local long-form shows and
live events, local radio stations use their
platforms to inform and educate their
audiences and incite action.

DISASTER RESPONSE
iHeartMedia plays a critically
important role in its communities
when disasters or traumatic events
occur. During these times of crisis,
iHeartMedia is essential to the lives
of local residents. iHeartMedia’s
broadcast and digital platforms often
serve as the sole information source
for disrupted areas — providing news,
support, companionship and critical
information on everything from storm
updates and evacuation routes to
food banks, rescue efforts, medical
care and health safety guidelines.

iHEARTMEDIA
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EXECUTIVE LETTER

This year, we celebrate iHeart’s 13th annual Community
Impact Report. We are extremely proud of what our teams
in communities across the country have accomplished as
we strengthen our trusted relationships with our listeners
and positively impact the world around us, and we are
committed to continuing to respond to the evolving needs
of our listeners and address the most pressing challenges
facing our country. At iHeart, serving our communities is
at the core of everything we do.

In 2023, our company-wide social impact media
investment equaled over $280 million gifted to nearly
2,000 local and national nonprofit organizations focused
on families and society; education and literacy; health and
wellness; the environment; music and arts; and disaster
response and relief.

Because we connect with — and give voices to —
communities across America, iHeart plays a key role in
shaping the way media can interact with and educate the
public and make a difference in the lives of others. We
work to uplift people when they confront difficult issues or
crises, and we encourage and organize opportunities for
action through volunteerism and advocacy campaigns that
connect people with organizations and causes that help
address their issues and interests.

BOB PITTMAN
CHAIRMAN & CEO,
iHEARTMEDIA

2023 — ANNUAL IMPACT REPORT

In addition to addressing critical national issues, our
local reach also extends deep into tens of thousands of
neighborhoods to address the unique challenges and
needs of those areas. From local business support to
school fundraising, beach cleanups, food drives, summer
meal programs and so many more, our local teams

are dedicated to helping their communities thrive by
enriching the lives of individuals, children and families
through fundraising, music, information and resources.

Our Community Impact Report gives us the

opportunity to reflect on all that our company - and,
most importantly, our people — have done to help

our communities. We thank them, the many nonprofit
organizations we help support as they work to create
meaningful change, and our listeners, who share our deep
commitment to serving the communities in which we all
live and work.

RICH BRESSLER
PRESIDENT, COO & CFO,
iHEARTMEDIA; CEO
MULTIPLATFORM GROUP

IHEARTMEDIA

=
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ABOUT

IHEARTMEDIA

Our responsibility begins with broadcast radio; we are
available free over the air to all.

As the number one audio company in the U.S,, and the
largest broadcast radio company, the most important
responsibility we have is to the communities we serve.

Our purpose is to change the world through the power of
audio, using our multiple platforms and diverse content
to connect people through companionship, compelling
storytelling and service to our communities.

We are committed to cultivating and fostering diversity
at every level of our company to ensure that we reflect
our broad and diverse audiences across the many
communities in which we live and work.

2023 — ANNUAL IMPACT REPORT

BROADCAST RADIO IS THE MOST TRUSTED MEDIUM
IN AMERICA - and iHeartMedia is the most trusted radio
company. 79% of Americans value the opinion

and perspectives of their favorite radio DJ/personality,
and Americans believe radio is two times more
trustworthy than social media.

As the nation’s largest broadcast radio company, our
focus on targeted local programming and the deep
connection on-air personalities have with listeners has
led to iHeartRadio being considered the most trusted
name in radio.

iHEARTMEDIA
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NATIONAL RADIO
CAMPAIGNS

For decades, iHeart has played a
critically important role for — and

in — its communities, providing
support, information, resources and
companionship, and helping to create
positive change in partnership with
some of the most impactful nonprofits in
the country. We have forged deep and
ongoing relationships by supporting
the work of nonprofit organizations
and philanthropic causes that shine a
light on the critical issues of our times,
many of which have come to rely on
our partnerships to connect to their
communities. Through these close
national partnerships, iHeart continues

to address issues vital to our listeners
while helping to further the missions of
hundreds of organizations making real
and lasting change around the most
relevant national and global concerns.

The company’s community programs
are built on the idea that, through public
awareness and education, we can drive
attention and action to bring deeper
understanding of both world issues and
individual community matters. In 2023,
iHeartMedia supported thousands

of local and nonprofit organizations
nationwide and raised hundreds of
millions of dollars for critical issues.

From natural disaster relief and action
to prioritizing the health and safety
of our communities, iHeart reaches
deep into communities through our
diverse portfolio of platforms and
assets — broadcast, digital, podcasts,
personalities, influencers, social,

live events and more — to create
positive lasting change within the
neighborhoods and communities in
which we live and work.

The following pages showcase some
of 2023’s most impactful national
programs and partnerships.

iHEARTMEDIA
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AMERICAN HEART

ASSOCIATION

IS

e

According to the most recently published scientific
data, about 90% of the 350,000 people who
experience a cardiac arrest outside of the hospital
each year will not survive. Less than half of people
who need it receive the immediate help that they
need before professional help arrives.

To help close this gap, iHeart teamed up with

the American Heart Association to support

the organization’s "Be The Beat" challenge during
American Heart Month in February, encouraging
every household in America to have someone
who knows CPR.

When a person has a cardiac arrest, survival depends
on immediately receiving CPR from someone nearby.
iHeart’s media campaign focused on the urgent
challenge for one person in every home to learn CPR
by driving listeners to American Heart Association
resources that help them find local CPR training
centers or access American Heart Association’s

free virtual training courses.

Additionally, the PSAs focused on music as a tool to
learn and perform Hands-Only CPR if you see a teen
or adult suddenly collapse. Songs like “Stayin’ Alive”
by the Bee Gees or “Crazy in Love” by Beyoncé
have 100 - 120 beats per minute, the same rate

at which you should perform compressions when
administering CPR. Listeners were encouraged to
visit iHeartRadio.com/CPRlist for a "Be The Beat" list
of songs that CPR can be performed to.

2023 — ANNUAL IMPACT REPORT

66

Interest in CPR education and awareness
information continued into and throughout
American Heart Month in February 2023,
as well as CPR Awareness Month in June
2023, and continues today — so many
people are still interested and engaged

in joining the Nation of Lifesavers to learn

CPR and how to respond in an emergency.”

TRACIE BERTAUT
NATIONAL VP, MARKETING COMMUNICATIONS,
AMERICAN HEART ASSOCIATION

ABOUT
AMERICAN HEART ASSOCIATION

Heart.org

The American Heart Association is a relentless
force for a world of longer, healthier lives. We
are dedicated to ensuring equitable health

in all communities. Through collaboration

with numerous organizations, and powered

by millions of volunteers, we fund innovative
research, advocate for the public’s health and
share lifesaving resources. The Dallas-based
organization has been a leading source of
health information for a century.

CAMPAIGN IMPACT
+64B

earned national media impressions

+4.9M

social engagements

CAMPAIGN SNAPSHOT
2/17/23 - 3/03/23

dates running

635

iHeartMedia stations

26,770,900

impressions

iHEARTMEDIA
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WOMENHEART

THE NATIONAL COALITION FOR WOMEN WITH HEART DISEASE

Misdiagnosis

When seeking health care, women
often receive a delayed or wrong
diagnosis before finding out that
they have heart disease. This is
due to myriad reasons, including
the fact that women often exhibit
different heart disease symptoms
than men and therefore do not
receive the appropriate diagnostic
testing. However, heart disease

is the leading cause of death in
women — killing more women than
all cancers combined.

For the seventh consecutive year,
iHeart teamed up with WomenHeart:
The National Coalition for Women

CAMPAIGN IMPACT

160M

on-air Impressions in the last 6 years

2023 — ANNUAL IMPACT REPORT

with Heart Disease to highlight

the very specific symptoms that
women experience during a heart
attack and to bring attention to

the misdiagnosis of millions of
women annually. All female-focused
iHeartMedia stations ran a PSA
reminding listeners to stay in touch
with their healthcare providers,
learn the signs of heart disease in
women and become an advocate for
their own physical health. The spots
were designed to empower women
with knowledge and inspiration

and to share the stories of women
who have experienced missed and
delayed diagnoses of heart disease.

66

WomenHeart is a leading
voice for millions of women
living with, and at risk for,
heart disease. Alongside
iHeart —our steadfast and
committed partners—we
amplify that voice to women
across the country and
those who love and care
about them. iHeartMedia
reaches women where they
are with critical information
they can act on immediately,
helping women get a timely
diagnosis and sometimes
even saving a life.”

CELINA GORRE
CEO, WOMENHEART

ABOUT

WOMENHEART: THE NATIONAL COALITION
FOR WOMEN WITH HEART DISEASE

WomenHeart.org

As the leading voice for the millions of American women
living with or at risk of heart disease, WomenHeart is

the nation’s only patient-centered organization solely
dedicated to advancing women’s heart health through
patient support, community education and advocacy, while
fighting for equity in heart health.

CAMPAIGN SNAPSHOT

2/17/23 - 3/03/23

dates running

112

iHeartMedia stations

6,130,100

impressions

iHEARTMEDIA
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WOMENHEART

THE NATIONAL COALITION FOR WOMEN WITH HEART DISEASE

e

Black Women and Heart Disease

Nearly half of Black women over

the age of 20 have heart disease,
and many do not even know it.
Additionally, the prevalence of high
blood pressure among Black women
is nearly 40% higher than white
women in the U.S., posing an even
greater risk for heart disease — the
leading cause of death in the nation.

In addition to a number of other
efforts during Heart Health Month,
iHeart set out to shine a spotlight on
the disproportionate impact of heart

CAMPAIGN IMPACT

$1.92MM

in-kind media donated by iHeartMedia since
partnership inception

2023 — ANNUAL IMPACT REPORT

disease among Black women and
the critical need to raise awareness
about risk factors and heart-healthy
living. To mark both Black History
Month and Heart Month, iHeart
created a PSA that inspired Black
women to take control of their heart
health by finding out what their
blood pressure is and, if it’s high,
work with a healthcare provider to
get it under control.

The spot also encouraged women
to listen to their bodies and to
advocate for themselves in a way
that promotes health and wellness.

66

With only 36% of African
American women aware
that heart disease is

the number one killer of
women and only 20%

of African American
women realizing they

are personally at risk for
heart disease, getting
important messages about
heart disease to African
American women will save
lives. This is the power

of iHeartMedia’s reach
among all communities,
especially minority
communities.”

CELINA GORRE
CEO, WOMENHEART
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ABOUT CAMPAIGN SNAPSHOT

WOMENHEART: THE NATIONAL COALITION
FOR WOMEN WITH HEART DISEASE

WomenHeart.org

2/17/23 - 3/03/23

dates running

95

As the leading voice for the millions of American women X . .
iHeartMedia stations

living with or at risk of heart disease, WomenHeart is

the nation’s only patient-centered organization solely
dedicated to advancing women’s heart health through
patient support, community education and advocacy, while
fighting for equity in heart health.

4,984,200

impressions

iHEARTMEDIA 19
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WORKING WITH CANCER

Half of all people with cancer are afraid to tell their
employers about their diagnosis and too many seek
early-hour appointments to hide their treatments. In 2023,
iHeart lent its support to La Fondation Publicis’s Working
With Cancer initiative, the first cross-industry coalition to
erase the stigma of cancer in the workplace, supported
by leading cancer charities and organizations including
Memorial Sloan Kettering Cancer Center (MSK), Macmillan
Cancer Support, Working With Cancer and the Gustave
Roussy Institute.

Founded by Publicis CEO Arthur Sadoun, who was
diagnosed and treated for cancer, the Working With
Cancer pledge rallied some of the world’s most influential
companies around the commitment to building the most
open, supportive and recovery-forward work cultures for
their employees.

In addition to signing the pledge, iHeart donated

media time across all radio stations to showcase the
organization’s powerful "Work/Life" audio campaign that
illustrated what cancer patients go through when they
hide their condition from their colleagues.

Leading up to World Cancer Day on February 4, iHeart
launched a month-long campaign with Working with
Cancer to encourage everyone to play their part in
supporting their colleagues with cancer. All PSAs
encouraged listeners -- whether they were impacted
by cancer as a patient or a caregiver -- to visit
Workingwithcancerpledge.com and to help spread the
word about the #workingwithcancer pledge in their
personal and professional network.

2023 — ANNUAL IMPACT REPORT
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iHeart’s partnership and generous donation
were a critical contributor to the success of
the initiative’s launch. We are so grateful that
they not only made a commitment to support
their own employees, but they played an
important role in more broadly driving the
expectation of workplace support for all who
are impacted.”

GINA JACOBSON
PROGRAM DIRECTOR, WORKING WITH CANCER

CAMPAIGN IMPACT
+1.3K

companies

+35M

employees impacted

25%

Fortune 100 companies

10%

Fortune 500 companies

9%

of Global 500 companies

half

of us will be diagnosed with cancer
in our lifetime.
All of us should support people
with cancer in the workplace.

WORKINGYITHQANGER

CAMPAIGN SNAPSHOT
3/03/23 - 4/03/23

dates running

535

iHeartMedia stations

48,410,000

impressions

ABOUT

WORKING WITH CANCER
WorkingWithCancerPledge.com

The Working with Cancer Initiative
aims to completely erase the
stigma and insecurity of cancer at
work. Today, the program initially
launched by Publicis Groupe is

an alliance of major international
companies, with over 1300 pledging
businesses impacting over 35
million employees, united by the
aim to create an open, supportive
and recovery-forward culture for
those impacted by cancer.

iHEARTMEDIA
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THE V FOUNDATION
FOR CANCER RESEARCH

IS

e

Today, there are 18.1 million cancer survivors living
in the United States, and that number is expected
to reach 22.5 million by 2032. The V Foundation
for Cancer Research is accelerating the pace of
cancer research by funding game-changing
research and all-star scientists to accelerate
victory over cancer and save lives.

The V Foundation for Cancer Research was founded
by ESPN and legendary basketball coach Jim Valvano
with one goal in mind: to achieve Victory Over
Cancer®. Since its formation in 1993, the V Foundation
has awarded over $353 million in cancer research
grants nationwide and has grown to become one

of the premier supporters of cutting-edge cancer
research. Due to generous donors, the Foundation
has an endowment that covers administrative
expenses. 100% of direct donations fund the best

and the brightest scientists from all backgrounds

who are researching all cancer types.

iHeart has been a long-time partner of the V
Foundation for Cancer Research and, in 2023,
launched a month-long, in-kind media campaign
across all its radio stations to encourage donations to
the Foundation in celebration of its 30th anniversary.

The V Foundation for Cancer Research announced a
record-breaking year of cancer research funding, and
in its 30th year, the V Foundation awarded nearly $43
million in grants to 73 research teams from prestigious
cancer centers. This is the highest amount the V
Foundation has granted in any single year, bringing
the organization’s total to over $353 million granted
since its founding in 1993.

2023 — ANNUAL IMPACT REPORT

66

We are grateful for iHeart Radio’s steadfast
dedication to the V Foundation’s mission. This
partnership has helped us leverage iHeart’s
platforms to promote and support our cause
and we look forward to seeing what the future
holds for this long-lasting relationship.”

SHANE JACOBSON
CEO, V FOUNDATION FOR CANCER RESEARCH

CAMPAIGN IMPACT
900

clinical trials

+$19B

in additional research dollars generated
by 5,000 additional grants

ABOUT

V FOUNDATION FOR CANCER RESEARCH
V.org

The V Foundation for Cancer Research was founded in
1993 by ESPN and the late Jim Valvano, legendary North
Carolina State University basketball coach and ESPN
commentator. The V Foundation has funded over $353
million in game-changing cancer research grants nationwide
through a competitive process strictly supervised by a
world-class Scientific Advisory Committee. Because the
V Foundation has an endowment to cover administrative
expenses, 100% of direct donations is awarded to cancer
research and programs. The V team is committed to
accelerating Victory Over Cancer®.

CAMPAIGN SNAPSHOT

4/03/23 - 4/21/23

dates running

843

iHeartMedia stations

47,707,800

impressions

iHEARTMEDIA
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Everyone deserves the security and stability of a decent
home they can afford. But for too many in America, that
isn’t the case. One in six U.S. households spends more
than half of their paychecks on housing costs, creating
a burden that often requires families to make difficult
choices between their housing and essentials such as
health care, education or healthy food.

For the past seven years, iHeartMedia has teamed up
with Habitat for Humanity International’s spring cause
marketing campaign “Home is the Key” as an official
national media partner. Inaugurated in 2017, Habitat’s
“Home is the Key” campaign aims to demonstrate
how a safe and affordable home creates a better life
for families and individuals, and encourages others to
join the effort to make these homes a reality for more
people in the U.S. and around the world.

Many local iHeartMedia radio stations are longtime
supporters of their respective Habitat for Humanity
chapters. For the last several years, they’ve come
together to bring the “Home is the Key” campaign

to life, expanding the opportunity for so many more
families. Through a series of powerful PSAs voiced by
Habitat for Humanity homeowners as well as iHeart
on-air personalities, iHeartMedia highlighted the
importance of home as a crucial key to a better life.
The 2023 "Home is the Key" campaign reinforced the
tremendous meaning of home and drew on support
from Habitat’'s community of advocates. The on-air,
digital and live event program also called attention
to the critical need for affordable housing across the
U.S. and activated consumers to join the cause.
Through radio and digital PSAs, as well as social
media, iHeartMedia encouraged listeners to

support the campaign.

2023 — ANNUAL IMPACT REPORT

HABITAT FOR HUMANITY

66

Decent, affordable housing plays a key role
in an individual’s education, physical and
mental health, wealth and wellbeing. But
not everyone has the same opportunities to
succeed. Through ‘Home is the Key,” we are
working to unlock equitable homeownership
across the U.S. Support from partners

like iHeartMedia helps further our efforts
and spread awareness of the growing need
for affordable housing. We are grateful to
iHeartMedia for their continued support

of ‘Home is the Key’ and for helping
Habitat build a world where everyone has
a decent place to live.”

TOLLI LOVE

CHIEF DEVELOPMENT OFFICER,
HABITAT FOR HUMANITY INTERNATIONAL

ABOUT

HABITAT FOR HUMANITY
Habitat.org

Driven by the vision that everyone

needs a decent place to live, Habitat for
Humanity found its earliest inspirations as
a grassroots movement on an interracial
community farm in south Georgia. Since
its founding in 1976, the Christian housing
organization has grown to become a
leading global nonprofit working in local
communities across all 50 states in the
U.S. and in more than 70 countries.
Families and individuals in need of a
hand-up partner with Habitat for Humanity
to build or improve a place they can call
home. Habitat homeowners help build
their own homes alongside volunteers
and pay an affordable mortgage. Through
financial support, volunteering or adding
a voice to support affordable housing,
everyone can help families achieve the
strength, stability and self-reliance they
need to build better lives for themselves.
Through shelter, we empower.

CAMPAIGN IMPACT
+494M

total impressions generated through
Habitat’s “Home is the Key” campaign

236%

increase of social media impressions

347%

increase in engagement compared
to 2022 campaign

CAMPAIGN SNAPSHOT

4/19/23 — 4/30/23

dates running

457

iHeartMedia stations

17,350,900

impressions

iHEARTMEDIA
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MAKE-A-WISH

WORLD WISH DAY

Every year, Make-A-Wish®, the organization that grants
life-changing wishes for children with critical ilinesses,
celebrates World Wish Day® on April 29, the anniversary
of the wish that inspired the founding of Make-A-Wish in
1980. World Wish Day® commemorates the hundreds of
thousands of life-changing wishes that have been granted
— and the thousands of wishes still to come.

iHeart joined with its longtime partner Make-A-Wish to
promote this year’s theme, “Restore Hope with a Wish,”
which aimed to empower individuals and corporations to
donate to make life-changing wishes possible for children
who are waiting for their wishes to come true. Inspired

by new research on the impact of a wish, World Wish Day

66

Each wish can give a child the strength they
need to fight — and it doesn’t stop there.
Wishes create lifelong connection, spread
joy, inspire kindness across communities
and change the lives of everyone involved.
World Wish Day is where we asked

friends like iHeart to raise their hands and
join us because every 20 minutes a child
is diagnosed with a critical illness, and
those children need people like you to
help them get through it.”

LESLIE MOTTER
PRESIDENT AND CEO OF MAKE-A-WISH AMERICA

2023 — ANNUAL IMPACT REPORT

2023 focused on how the hope that a wish provides
can improve the emotional and mental wellbeing of
children with critical illnesses, helping them endure,
and overcome, their illness.

World Wish Day shines a light on the imperative role a
wish plays in a child’s medical treatment. Research shows
that a wish can help kids build the physical and emotional
strength they need to fight a critical illness — an eye-
opening finding in light of the fact that Make-A-Wish is
currently only able to grant the wish of one of out of every
two eligible children in the U.S. The radio campaign ran
during the week leading up to World Wish Day across all
of iHeart’s radio stations.

ABOUT

MAKE-A-WISH
Wish.org

Make-A-Wish creates life-changing wishes for
children with critical illnesses. Headquartered

in Phoenix, Arizona, Make-A-Wish is the world’s
leading children’s wish-granting organization,
operating in every community in the United States
and in nearly 50 countries worldwide. Together
with generous donors, supporters, staff and more
than 30,000 volunteers across the U.S., Make-A-
Wish delivers hope and joy to children and their
families when they need it most. Make-A-Wish
aims to bring the power of wishing to every child
with a critical iliness because wish experiences
can help improve emotional and physical health.
Since 1980, Make-A-Wish has granted more than
500,000 wishes worldwide; more than 340,000
wishes in the U.S. and its territories alone.

CAMPAIGN IMPACT
12B

potential impressions and +7,480 placements
gained in April

1.9M

impressions and +362K potential reach generated
by Make-A-Wish American channels

565.8M

impressions and 450K engagements on
#WorldWishDay alone

CAMPAIGN SNAPSHOT
4/21/23 - 5/02/23

dates running

843

iHeartMedia stations

28,840,400

impressions
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AUTISM SOCIETY
OF AMERICA
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1=k
-

Autism is the fastest-growing developmental disability in
the United States, with one in 36 children receiving

a diagnosis, according to a study released by the
Centers for Disease Control. In addition to the 5.8 million
autistic adults, this prevalence means that autism

likely touches a vast majority of Americans either
through relationships or direct experience.

During Autism Acceptance Month, iHeart joined the
Autism Society in highlighting the diversity of experiences
and needs, with a reminder that acceptance happens

66

The Autism Society of America was
grateful to partner with iHeart during
Autism Acceptance Month to increase
our reach when promoting awareness,
acceptance and inclusion for the autism
community. As a media leader, iHeart was
able to produce meaningful, authentic
content, and join us in our everyday
mission to empower everyone in the
autism community with the resources
needed to live fully."

KRISTYN ROTH

CHIEF MARKETING OFFICER,
AUTISM SOCIETY OF AMERICA

2023 — ANNUAL IMPACT REPORT

every day. iHeart created and produced a :30 radio spot
that included the voices of several autistic individuals in
support of the Autism Society of America’s fifth annual
#CelebrateDifferences campaign in honor of Autism
Acceptance Month. The campaign was focused on
creating a world where everyone in the autism community
is connected to the support they need, when they need it.

All of the radio PSAs drove listeners to autismsociety.org
and aimed to help spread awareness for early diagnosis
and to promote inclusion in local communities.

CAMPAIGN IMPACT

+103K

people visited the website during the
#CelebrateDifferences campaign

R\

impressions on social media and
+38K engagements

1.2B

overall media impressions

ABOUT

AUTISM SOCIETY OF
AMERICA

AutismSociety.org

The Autism Society’s mission is to
create connections, empowering
everyone in the autism community with
the resources needed to live fully. As
the nation’s oldest leading grassroots
autism organization, the Autism Society
and its approximately 70+ local affiliates
served over 345,000 members of the
autism community last year. It envisions
a world where everyone in the autism
community is connected to the support
they need, when they need it — including
education, advocacy efforts and support
and services throughout their lifespan.

CAMPAIGN SNAPSHOT
4/28/23 - 5/10/23

dates running

447

iHeartMedia stations

14,259,000

impressions
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HOME BASE

e

There are nearly 17 million military
veterans in the U.S. today, each of
whom bravely and selflessly served
our nation. But returning home and
healing from the invisible wounds
of war may be the longest and most
difficult battle they have ever faced.
Since 2001, more than 130,000
veterans have died by suicide; an
estimated 20 veterans are tragically
lost to suicide every day; and
hundreds of thousands more suffer
from the invisible wounds of war.

Home Base is devoted to helping
veterans, service members, their
families and families of the fallen by
treating conditions such as post-
traumatic stress disorder, traumatic
brain injury, military sexual trauma

66

Home Base sincerely thanks iHeart for its partnership
and for shining a light on our important programs

for veterans, service members, their families and

the families of the fallen. We are honored to see this
relationship grow into its third year and together we
will continue to raise vital awareness and funds for the
critical care we provide to our nation’s heroes, all at no

out-of-pocket cost to them.”

BRIGADIER GENERAL (RET.) JACK HAMMOND

and co-occurring challenges such as
depression and anxiety — and
iHeart is committed to lifting

Home Base’s cause through

support and awareness.

For the third consecutive year,

iHeart partnered with Home Base

to bring awareness to the profound
struggle of mental health and suicide
among U.S. veterans. This year,

the campaign, anchored around
Memorial Day and Veteran’s Day,
delivered valuable information during
a time when our nation is collectively
celebrating and honoring our
servicemen and women.

Throughout the year, iHeart hosted
Home Base Executive Director Brig.

Gen. Jack Hammond, a retired
Army Veteran, on its national
community affairs show.

Additionally, Home Base continues to
be a premier partner of iHeartRadio’s
“Show Your Stripes,” an initiative that
addresses some of the most pressing
issues facing veterans today,
including a focus on wellness —

from health and emotional wellness
to environmental, financial,
intellectual, occupational, physical,
social and spiritual wellness.

Over the last two years, iHeart has
contributed over $1 million in digital
and on-air media support, helping
veterans find and access care.

CAMPAIGN IMPACT
+35K

veterans, service members and
their family members served

+85K

clinicians trained across the nation

CAMPAIGN SNAPSHOT

5/26/23 - 5/31/23;
11/02/23 - 11/17/23

dates running

841

iHeartMedia stations

45,951,200

impressions

ABOUT
HOME BASE

HomeBase.org

Home Base is a national nonprofit
dedicated to healing the invisible
wounds of war for veterans of all
eras, service members, military
families and families of the fallen
through world-class, direct clinical
care, wellness, education and
research — all at no cost to them —
regardless of their era of service,
discharge status or geographical
location. The program was founded
by Massachusetts General Hospital
and the Boston Red Sox.

EXECUTIVE DIRECTOR, HOME BASE
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NO KID HUNGRY

Summer is the hungriest time of year for kids and teens who rely
on programs like school meals. During the school year, free and
reduced-price school meals are a lifeline, ensuring that children
have reliable access to nutrition. However, when school is out
for the summer, many of these meals disappear, putting a bigger
financial burden on families who are struggling with already tight
budgets due to the rise in the cost of food and other necessities
like utilities, gas and rent. While free summer meal programs

run by local schools and community groups are available and
open to any kid or teenager who needs a healthy meal, many
families may not know the programs exist or where to access free
summer meal programs in their community.

To help raise awareness, iHeartMedia teamed up with No Kid
Hungry for the fifth consecutive summer to promote resources

to help families find free summer meal programs for their kids
right in their community. No Kid Hungry runs a Free Meals Finder
text service, available in English and Spanish, to help ensure kids
have access to the food they need during the summer months.
Students, parents, grandparents and caregivers can text ‘FOOD’
or ‘COMIDA’ to 304-304 to find free summer meal sites in their
nearby community, open to anyone 18 years or younger. Each text
received prompts the user to provide their address or zip code to
generate the locations and service information for summer meal
sites in the nearby community. This summer was also the first
time No Kid Hungry expanded this resource so more Spanish-
speaking families could access this information via WhatsApp, a
popular messaging app used by immigrant and Latino families, by
visiting NoKidHungry.org/WhatsApp.

iHeart is a major supporter and champion of No Kid Hungry’s
summer meals program, providing nearly $7.2 million in donated
media since 2018. In 2023, all iHeartMedia radio stations ran
public service campaigns, in English and Spanish, promoting No
Kid Hungry’s text service and the launch of this newly available
resource via WhatsApp nationwide, to raise awareness and
connect as many kids as possible to free summer meals.

2023 — ANNUAL IMPACT REPORT
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School meals are a lifeline for
millions of families across the country,
but when school is out, it puts a big
financial burden on families who
may be already struggling to make
ends meet. It doesn’t need to be this
way. That’s why we’re so grateful

for our continued partnership with
iHeartMedia to help reach as many
families as possible with this critical
information so kids can access the
nutrition they need during the
summer months. All kids deserve

a happy, healthy summer and access
to three meals a day no matter what
time of year it is.”

LAURA WASHBURN

MANAGING DIRECTOR OF STRATEGIC
COMMUNICATIONS AT SHARE OUR

STRENGTH, THE ORGANIZATION BEHIND
THE NO KID HUNGRY CAMPAIGN

CAMPAIGN IMPACT
+102K

Donated to the Bronx Borough

requests in 2023

ABOUT

NO KID HUNGRY
NoKidHungry.org

No child should go hungry in America. But
millions of kids in the United States live with
hunger. No Kid Hungry is working to end
childhood hunger by helping launch and
improve programs that give all kids the healthy
food they need to thrive. This is a problem

we know how to solve. No Kid Hungry is a
campaign of Share Our Strength, an organization
committed to ending hunger and poverty.

CAMPAIGN SNAPSHOT

5/31/23 - 6/09/23;
7/05/23 - 8/12/23

dates running

844

iHeartMedia stations

42,609,800

impressions

iHEARTMEDIA
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THE ELTON JOHN
AIDS FOUNDATION

o

HIV/AIDS continues to impact millions of people around
the world, and each year AIDS claims hundreds of
thousands of lives. In the United States, approximately
13% of the 1.2 million people with HIV don't know their
status and need access to testing. The Elton John AIDS
Foundation was established in 1992 and is one of the
leading independent AIDS organizations in the world.

Given that three people are still diagnosed with HIV
every minute worldwide, the Elton John AIDS Foundation
launched The Rocket Fund, a new initiative from the
Foundation aiming to close urgent gaps in access to HIV/
AIDS care for the communities most impacted by the
empidemic. The Rocket Fund is a $125 million, three-year
initiative to accelerate the Foundation's life-saving work of
tackling the growing rates of HIV infections in vulnerable
communities. The Rocket Fund will support access to
HIV prevention and treatment services for over one
million people, including providing access to HIV tests,
antiretroviral therapies and Pre-Exposure Prophylaxis
treatment for HIV (PrEP).

In 2023, iHeart launched a campaign to support the new
initiative with a series of PSAs voiced by Sir Elton John,
global superstar and Founder of the Elton John AIDS
Foundation. The spots were designed to raise awareness
of the newly launched Rocket Fund and to help end the
stigma and discrimination around HIV/AIDS.

2023 — ANNUAL IMPACT REPORT
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We want to thank iHeartMedia for its support
as the Elton John AIDS Foundation works
to make our ambitious vision a reality:
challenging discrimination, preventing
onward transmission and spurring
governments into action. Because of the
support, communities most affected by the
HIV/AIDS epidemic have better access to
testing, treatment and life-saving services,
no matter who or where they are.”
LUCRETIA GILBERT

CHIEF PHILANTHROPY OFFICER,
ELTON JOHN AIDS FOUNDATION

CAMPAIGN IMPACT
90K

people reached

62K

people tested for HIV

36K

volunteers trained

Getty Images

RON JOHH
QUNDAT

ABOUT

ELTON JOHN AIDS FOUNDATION

EltonJohnAidsFoundation.org

The Elton John AIDS Foundation was established in 1992 and
is one of the leading independent AIDS organizations in the
world. The Foundation's mission is simple: an end to the AIDS
epidemic. The Elton John AIDS Foundation is committed to
overcome the stigma, discrimination and neglect that keep
us from ending AIDS. With the mobilization of our network

of generous supporters and partners, we fund local experts
across four continents to challenge discrimination, prevent
infections and provide treatment as well as influencing
governments to end AIDS.

CAMPAIGN SNAPSHOT

6/08/23 - 7/16/23

dates running

161

iHeartMedia stations

34,000,200

impressions

iHEARTMEDIA
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PROSTATE CANCER

FOUNDATION

One in eight men will be diagnosed with prostate cancer
in their lifetimes. For Black men, the chance increases

to one in six. While most prostate cancers detected at
an early stage are highly treatable, more than 34,000
U.S. men will die from the disease this year (American
Cancer Society, 2023). Currently, more than 120,000 U.S.
men and their families are navigating advanced-stage
prostate cancer (Gallicchio, Journal of Clinical Oncology,
2022). The Prostate Cancer Foundation (PCF) is funding
lifesaving research into new diagnostics and therapies
to change these statistics and give men and their
families real hope.

During June of 2023, iHeart ran a national radio campaign
across iHeart radio stations to encourage all men, but
especially Black men, to know their risk and talk to

their doctor about prostate cancer screening. The spots
emphasized the importance of talking to healthcare
providers at annual visits because early warning signs

for prostate cancer are rare. That is why early detection
through proactive screening — starting with a simple blood
test — is so important.

All PSAs drove listeners to PCF.org to learn more about
risk factors and to access free guides, webinars and other
resources, connecting patients and their loved ones to
the latest information on prostate cancer diagnosis,
treatment and cutting-edge research.

36 2023 — ANNUAL IMPACT REPORT
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The Prostate Cancer Foundation is
grateful for iHeart’s continued support.
We are honored to partner with iHeart
in connecting men and their families
with actionable information.”

CHUCK RYAN
MD, CEO, THE PROSTATE CANCER FOUNDATION

CAMPAIGN IMPACT
+27K

visitors to PCF’s homepage

250K

pageviews across PCF.org

3.9K

visits to the patient guide and educational
resource pages

2.5K

patient education resources downloaded

Getty Images

CAMPAIGN SNAPSHOT

6/09/23 - 6/30/23

dates running

372

iHeartMedia stations

42,392,900

iHeartMedia impressions

ABOUT

PROSTATE CANCER FOUNDATION
PCF.org

The Prostate Cancer Foundation (PCF) is the world’s leading
philanthropic organization dedicated to funding life-saving prostate
cancer research. Founded in 1993 by Mike Milken, PCF has been
responsible for raising close to $1 billion in support of cutting-edge
research by more than 2,200 research projects at 245 leading cancer
centers in 28 countries around the world. Thanks in part to PCF’s
commitment to ending death and suffering from prostate cancer,
the death rate is down by 52 percent and countless more men are
alive today as a result. The Prostate Cancer Foundation research
now impacts more than 70 forms of human cancer by focusing on
immunotherapy, the microbiome and food as medicine.

iHEARTMEDIA
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POWER OUR PLANET

LIVE IN PARIS
Bn=

<

The world’s most vulnerable countries contribute the
least to climate change, yet they are the most impacted
by it. To address this, Global Citizen, the world’s leading
international advocacy organization on a mission to end
extreme poverty NOW, launched "Power Our Planet" - a
campaign to give vulnerable countries a better

financial foundation and access to financing solutions

to invest in development programs like education, health
and a shift to clean energy.

iHeart partnered with Global Citizen in support of "Power
Our Planet: Live in Paris," a free, ticketed event featuring
performances from Lenny Kravitz, Billie Eilish, H.E.R., Jon
Batiste and special guests Ben Harper, FINNEAS and
Mosimann, with more activists speaking out than ever
before, including Jerome Foster Il, Camille Etienne and
Brianna Fruean. The event set out to drive commitments
from world leaders and the private sector to confront
the climate crisis head-on by mobilizing financing for
developing countries to fight climate change and extreme
poverty. The three-hour event took place on Thursday,
June 22 live from Champ de Mars, located at the foot

of the Eiffel Tower.

Power Our Planet — which was streamed live on the
official Global Citizen digital station on the iHeartRadio
app and on iHeartRadio’s YouTube Channel — galvanized
millions of global citizens around the world to take action,
raise their voices and demand urgent changes from world
leaders. The stream was promoted on select iHeartRadio
stations across the country as well as across iHeart

social platforms. Additionally, iHeart ran a series of PSAs
across all stations discussing ways to mitigate the effects
of climate change.

2023 — ANNUAL IMPACT REPORT
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Our world urgently needs change.
Outdated global financial systems
are perpetuating the conditions

that keep vulnerable countries and
their citizens trapped in the cycle

of extreme poverty. For the world

of tomorrow to be more united, we
need a new financial pact between
all countries. We are calling for a
seismic shift in the way the world’s
financial systems work to give the
world’s poor and developing nations
access to the financing they urgently
need to quicken their transition to
clean energy and strengthen their
resilience against natural disasters.
The next generation is inheriting a
planet that’s being devastated by
climate change. We have the power
to change things with our voices and
by taking urgent action NOW.”

GLOBAL CITIZEN SPOKESPERSON

CAMPAIGN
IMPACT

+20K

activists at the event

CAMPAIGN SNAPSHOT

6/17/23 - 6/22/23,;
6/30/23 - 7/05/23

dates running

843

iHeartMedia stations

102,314,750

impressions

ABOUT

GLOBAL CITIZEN
GlobalCitizen.org

Global Citizen is the world’s leading international
advocacy organization on a mission to end
extreme poverty NOW. Powered by a worldwide
community of everyday activists raising their
voices and taking action, the movement

is amplified by campaigns and events that
convene leaders in music, entertainment, public
policy, media, philanthropy and the corporate
sector. Over the past 10 years, $43.6 billion

in commitments announced on Global Citizen
platforms has been deployed, impacting nearly
1.3 billion lives. Established in Australia in 2008,
Global Citizen’s team operates from New York,
Los Angeles, London, Paris, Berlin, Melbourne,
Toronto, Johannesburg, Lagos and beyond.

iHEARTMEDIA
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NATIONAL HIGHWAY TRAFFIC
SAFETY ADMINISTRATION

Speeding endangers everyone on the road: According to
National Highway Traffic Safety Administration (NHTSA)
data, more than 12,000 people were killed in speed-
related crashes in 2021 — an 8% increase from 2020.
While drivers of all ages are represented in speeding-
related crashes, data shows about 24% of drivers

18-44 involved in fatal crashes were speeding, and
young men are the most likely to be speeding at the time
of fatal crashes.

Speeding can do damage that’s beyond repair. When you
drive over the speed limit, even by a little bit, you put
yourself and everyone on the road in danger. The result
could be a serious injury or deadly crash.

For the last several years iHeart has worked closely with
NHTSA to educate the public and help people understand
that any and all speeding is unsafe, illegal and affects
everyone on the road. The 2023 radio campaign used
the power of sound to convey the severity of speeding.
While siren sound effects are unable to be played on the
radio, other jarring audio clips like officers on the scene
of a crash and the unmistakable beeping of a life support
machine accompanied the powerful message

that "Speeding Catches Up With You." The spots drove
listeners to www.NHTSA.gov/Speeding for additional
information and resources.

2023 — ANNUAL IMPACT REPORT

SPEED PREVENTION

66

Much like impaired driving, speeding
can steal the lives of everyone using our
roads: drivers, passengers, pedestrians
and cyclists. We cannot accept the
status quo. Speed-related deaths aren’t
inevitable. They’re preventable, and
everyone has a role in addressing this
crisis on our nation’s roadways.”

DR. STEVEN CLIFF
ADMINISTRATOR, NHTSA

ABOUT

NHTSA
NHTSA.gov

Through enforcing vehicle performance
standards and partnerships with state
and local governments, NHTSA reduces
deaths, injuries and economic losses
from motor vehicle crashes.

CAMPAIGN SNAPSHOT

7/11/23 - 7/12/23;
7113/23 - 7/25/23

dates running

543

iHeartMedia stations

30,975,300

impressions

iHEARTMEDIA
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NATIONAL ASSOCIATION OF
BLACK JOURNALISTS

(NABJ)

The National Association of Black
Journalists (NABJ) is a nonprofit
organization that provides innovative,
quality programs and services to its
members. The organization advocates
on behalf of Black journalists and
media professionals in the U.S. and
worldwide. NABJ’s membership
includes more than 4,000 emerging
journalists, professional journalists,
student journalists, journalism
educators and media professionals.

The NABJ is committed to expanding
job opportunities and recruiting
activities for veteran, young and
aspiring Black journalists and media
professionals while providing
continued professional development
and training, increasing the number
of Black journalists and media
professionals in management
positions and encouraging Black
journalists to become entrepreneurs.

Black journalists are the engine
that drives BIN: Black Information
Network, which is why iHeart is
proud of our growing partnership
with the National Association of
Black Journalists (NABJ). The

42 2023 — ANNUAL IMPACT REPORT

NABJ a champion of job creation,
development and advancement
of Black journalists.

For the last several years, iHeart

and BIN have helped promote the
NABJ Annual National Convention
and Career Fair -- the largest career
expo for Black journalists and media
professionals in the country. The
#NABJ23 Career Fair took place from
Aug 2-6 in Birmingham, Alabama, and
connected prospective candidates
with news organizations, journalism
schools and national and local
organizations seeking to fill full-time
positions, internships and freelance
assignments. iHeart and BIN helped
promote the event in the weeks
leading to the Convention

and Career Fair across select

radio stations.

Additionally, BIN conducted a
pre-conference interview with NABJ
President Dorothy Tucker and was
the proud co-sponsor of the NABJ
Chicago Chapter 2024 Kickoff
Celebration held the last night of
the conference.

ABOUT

NATIONAL ASSOCIATION
OF BLACK JOURNALISTS
nabjonline.org

The National Association of Black Journalists
(NABJ) is a 501 (c)3 nonprofit organization

that provides innovative, quality programs

and services to its members. The organization
advocates on behalf of Black journalists and
media professionals in the U.S. and worldwide.

CAMPAIGN SNAPSHOT

7/25/23 - 8/02/23

dates running

95

iHeartMedia stations

2,459,900

impressions

iHEARTMEDIA
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NATIONAL
SUMMER LEARNING
ASSOCIATION

HE
6

High-quality summer and afterschool programs can change While summer is an innovative time

the trajectory of a young person’s life. The summer months . .
) ; ‘ for kids to explore new interests,

provide a great opportunity to help kids bounce back when .

they fall behind academically, and catch up and propel many suffer from learning loss

forward into the next school year. and food insecurity. Our website
DiscoverSummer.org helps families

‘:

In 2023, the National Summer Learning Association (NSLA)

organized its annual National Summer Learning Week locate programs, resources, mentors -3
from July 10-14. The week consists of hundreds of partner and meals all over the country. Thank v
events across the U.S. to raise awareness and elevate the you to our partners at iHeartRadio for

importance of keeping all kids — regardless of background, .. . . .

income or zip code — learning, earning, safe and healthy airing PSAs in English and Spanish,

every summer, ensuring they return to school each fall helping extend our reach to even more

prepared to succeed and thrive. communities in 2023.”

In 2023, Summer Learning Week was focused on supporting AARON PHILIP DWORKIN

academic and social-emotional gains, and celebrating CEO, NATIONAL SUMMER

educators, youth providers and community partners who LEARNING ASSOCIATION

have provided safe, healthy and enriching experiences to ABOUT CAMPAIGN SNAPSHOT

young people. The week was designed to shine a spotlight

on high-quality summer programs across the nation and to NATIONAL SUMMER 8/7/23-8/20/23
focus attention on critical summer issues like nutrition; social LEARNING ASSOCIATION dates running
and emotional wellness; literacy and the arts; STEM; career
skills; and employment opportunities for older youth. CAMPAIGN SummerLearning.org 322

IMPACT National Summer Learning Association X . .
Since 2016, iHeartMedia and NSLA have joined forces on el o e alll of ATIErieTs iHeartMedia stations
national summer PSA campaigns to promote the importance 60K students, regardless of income, zip
of summer learning. English and Spanish PSAs called for summer programs listed code and background, can access and 11,624,100
families to visit DiscoverSummer.org — an online destination at DiscoverSummer.org benefit from a high-quality summer impressions
to help families discover affordable summer programs, learning experience every year.

summer meals, youth employment opportunities, mentors +272K
and a sea of summer enrichment resources.

unique visitors
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NO MORE

¢

One in three women experience sexual assault or
domestic violence at some point in their lives and 65%
of victims who come forward say no one helped them.
The NO MORE Foundation is dedicated to ending
domestic and sexual violence by increasing awareness,
inspiring action and fueling culture change. With more
than 1,700 allied organizations and state, local and
international chapters, NO MORE sparks grassroots
activism, encouraging everyone — women and men,
youth and adults, from all walks of life—to be part of the
solution. The Foundation creates and provides public
awareness campaigns, educational resources and
community organizing tools free of charge for anyone
wanting to stop and prevent violence.

In 2023, iHeartPodcasts launched an all-new, true
crime podcast “The Girlfriends,” in collaboration with
NO MORE. The podcast tells the true story of a group
of women who formed a club to put a murderous ex-
boyfriend behind bars. The story illuminates the ways
women unite to protect each other when systems

of justice fail them. By collaborating with NO MORE,
iHeart was able to offer a platform for the organization
to share their work and inspire people impacted by
domestic violence or sexual abuse to share their
experiences, learn from other stories and connect to
resources. In addition to integrations within the podcast,
all iHeart stations launched a national PSA campaign
that aimed to drive listeners to the discrete website.

2023 — ANNUAL IMPACT REPORT

66

NO MORE was thrilled to partner with
iHeart and their podcast 'The Girlfriends'
to raise awareness of domestic violence
and help survivors find the support they
need. At NO MORE, we strongly believe
that media and entertainment can

play an important role in changing

the culture that has allowed the
epidemic of domestic violence to
persist. We’re grateful to iHeart for
using this powerful story to help fuel
real and lasting change.”

PAMELA ZABALLA
CEO, NO MORE

CAMPAIGN
IMPACT

200

countries are supported by NO MORE

THOUSANDS

of visits to the page and countless
people helped

N© MORE

“WHY DOESN

UST LEAVE?"

ABOUT

NO MORE

NoMore.org

The NO MORE Foundation is dedicated
to ending domestic violence and sexual
assault by increasing awareness,
inspiring action and fueling culture
change. With more than 1,700 allied
organizations and state, local and
international chapters, NO MORE

sparks grassroots activism, encouraging
everyone—women and men, youth and
adults, from all walks of life—to be part of
the solution. The Foundation creates and
provides public awareness campaigns,
educational resources and community
organizing tools free-of-charge for
anyone wanting to stop and prevent
violence. First launched in 2013, NO
MORE has brought together the largest
coalition of advocacy groups, service
providers, governmental agencies, major
corporations, universities, communities
and individuals, all under a common
brand and a unifying symbol in support of
a world free of violence.

CAMPAIGN SNAPSHOT
8/01/23 - 8/17/23

dates running

843

iHeartMedia stations

34,554,500

impressions

iHEARTMEDIA
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GLOBAL CITIZEN FESTIVAL

Global Citizen is an international
advocacy organization on a mission
to “End Extreme Poverty NOW.” Each
year, the Global Citizen Festival
brings together the worlds of

music, entertainment, public policy,
philanthropy and big brands to

raise funding and pledges toward

its mission to end extreme poverty,
defend the planet and demand equity
for women and girls everywhere.

Last year, for the 11th Global Citizen
Festival in New York City’s Central
Park, iHeartMedia joined its longtime
ally as the exclusive U.S. audio partner
and played an instrumental role in
promoting the event both in New York
City and across the U.S. through on-
air and digital PSAs as well as ticket
giveaways and contesting. The 2023
Global Citizen Festival was broadcast
and streamed on iHeartRadio and
other major media outlets.

The free, ticketed event took place on
the iconic Great Lawn of Central Park
in New York City with performances
by Red Hot Chili Peppers, Ms. Lauryn
Hill, Jung Kook, Anitta, Conan Gray,
D-Nice and Sofia Carson. The 2023
Global Citizen Festival campaign took
aim at the major issues perpetuating
extreme poverty, including the
impacts of the climate emergency

on the Global South, the inequities
affecting women and girls around the
world and the global hunger crisis,

2023 — ANNUAL IMPACT REPORT

and called on governments to protect
and defend advocates everywhere.
The campaign united millions of
voices, amplified by the world’s
biggest artists, to demand urgent
action from world leaders gathering in
New York City for the United Nations
General Assembly in September.

To further support this annual event,
iHeart relaunched Global Citizen
Radio, which featured music by past
and present Global Citizen Festival
performers and offered the latest
news and information surrounding the
campaign and event. 2023 was the
eleventh year that iHeart partnered
with Global Citizen on its annual
festival, which is just one part of
iHeart’s long term partnership

with Global Citizen; we've also
partnered on past events like One
World: Together At Home; GlobalGoal:
Unite for Our Future; Global Citizen
Live; VAX LIVE: The Concert to
Reunite the World; and Power

Our Planet: Live in Paris.

Since the first Global Citizen Festival
in New York City in 2012, Global
Citizen has grown into one of the
largest, most visible platforms for
people around the world calling

on world leaders to honor their
responsibilities in achieving

the United Nations’ Sustainable
Development Goals and ending
extreme poverty by 2030.

CAMPAIGN
IMPACT

3.3M

actions taken by Global
Citizens around the world

CAMPAIGN SNAPSHOT

8/17/23 - 8/29/23,;
9/18/23 - 9/23/23

dates running

789

iHeartMedia stations

166,265,360

impressions
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The Global Citizen Festival
is the heartbeat of social
action in the middle of

New York City during

UNGA week. It’s one day
only where 60,000 global
citizens gather, united by
the power of music, to

make a powerful appeal

for change on behalf of the
world’s most marginalized
people. The noise we make,
in Central Park and online,
is broadcast to the world,
and it’s impossible for
governments to ignore. The
2023 Global Citizen Festival
campaign drove urgent
action to End Extreme
Poverty NOW and addressed
the major systemic issues
our world is facing, including
the climate crisis, equity for
women and girls and the
global hunger crisis. As a
long-term partner

of iHeartMedia, we
appreciate the support they
continue to provide for our
global live events.”

GLOBAL CITIZEN
SPOKESPERSON

ABOUT

GLOBAL CITIZEN
GlobalCitizen.org

Global Citizen is the world’s leading international advocacy
organization on a mission to end extreme poverty NOW. Powered
by a worldwide community of everyday activists raising their voices
and taking action, the movement is amplified by campaigns and
events that convene leaders in music, entertainment, public policy,
media, philanthropy and the corporate sector. Over the past 10
years, $43.6 billion in commitments announced on Global Citizen
platforms has been deployed, impacting nearly 1.3 billion lives.
Established in Australia in 2008, Global Citizen’s team operates
from New York, Los Angeles, London, Paris, Berlin, Melbourne,
Toronto, Johannesburg, Lagos and beyond.

iHEARTMEDIA
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THE PEACEMAKER CORPS

Youth violence is a significant public
health problem. According to the
Center for Disease Control (CDC),
homicide is a major leading cause of
death for young people between the
ages of 15 and 24. iHeartMedia is a
longtime partner of the Peace in the
Streets Global Film Festival (PSGFF),
which showcases young filmmakers
from around the world sharing

ideas about what peace looks like

in their communities.

The Peace in the Streets Global Film

from The Peacemaker Corps — an
organization whose mission is to
promote peace, tolerance and
nonviolent conflict resolution. In a
world where violence is a part of

so many young people’s lives, the
Peace in the Streets Global Film
Festival offers an outlet for youth
from the Americas, Africa, Asia and
Europe to submit an original one- to
five-minute video that expresses
what peace means to them and
illustrates how they influence peace

and love in their own neighborhoods.

For the last nine years, iHeartMedia
has played an active role in sharing
information about the festival, and
has aired tens of thousands of PSAs
across all iHeart radio stations to
encourage submissions. In 2023,
iHeart produced and aired a PSA
encouraging young people

globally to showcase their vision

of peace in their own neighborhoods
and in the world through video
storytelling. The winning film was
featured at the Peace In The Streets
awards ceremony at the United

Festival is a worldwide program
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In today’s world the need for peace has
never been greater. Each day, millions of
children and young adults are victims of
bullying, physical abuse, violent words, the
ever presence threat of school shootings —
and now the consequences of war. We are
grateful to be working with iHeartMedia
these many years to help children

make sense of their experiences, find a
productive voice and tell their sometimes
simple, often compelling, stories.”
CAROLE KRECHMAN

FOUNDER, PRESIDENT,
PEACEMAKER CORPS FOUNDATION

BO 2023 — ANNUAL IMPACT REPORT

Nations in New York City.

CAMPAIGN IMPACT
$4MM

worth of media donated since start of partnership

24

countries which include: US, Canada, Mexico,
Brazil, Bolivia, Argentina, Romania, Moldovia,
Ukraine, France, Italy, Spain, Greece, Turkey,

India, Japan, South Korea, Jordan, Kenya,
South Africa, Zimbabwe, DRC, Australia and
New Zealand

ABOUT

PEACE IN THE STREETS
PSGFF.org

The Peacemaker Corps mission is to facilitate and support peace
and tolerance education among the youth of the world. The
Peacemaker Corps empowers generations to come together and
make our world a peaceful, compassionate, safe and tolerant
place to live. The Peacemaker Corps concept grew out of the
United Nations mission to promote peace, tolerance and conflict
resolution. A collaborative effort between the Department of
Housing and Urban Development (HUD), Friends of the United
Nations (FOTUN) and Simon Youth Foundation (SYF) launched
the preliminary Peacemaker Corps training in fall of 1999.

CAMPAIGN SNAPSHOT
8/22/23 - 9/15/23

dates running

418

iHeartMedia stations

22,379,400

impressions
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CONGRESSIONAL BLACK
CAUCUS FOUNDATION, INC.

=4

The mission of the Congressional Black
Caucus Foundation, Inc. (CBCF) is to
advance the global Black community

by developing leaders, informing policy
and educating the public; and to foster
equal voices in public policy through
leadership cultivation, economic
empowerment and civic engagement.
The CBCF’s Annual Legislative
Conference (ALC) is the nation’s leading
public policy conference on issues
impacting Black communities across the
country and around the world.

In 2023, for the third consecutive year,
iHeartMedia and BIN: Black Information
Network helped promote the 52nd
Annual Legislative Conference. Under
the inspiring theme “Securing Our
Democracy. Protecting Our Freedoms.
Uplifting Our Culture.,” the conference
was an extraordinary gathering of
visionaries, activists, and leaders

who are shaping the future of African

66

Americans and the global Black
community. BIN Senior National Anchor
Vanessa Tyler conducted interviews
with dozens of Black policymakers,
activists and thought leaders, including
House Democratic Leader Hakeem
Jeffries (D-NY), Democratic Whip
James Clyburn (D-SC), Senator
Raphael Warnock (D-GA), and National
Urban League President Marc Morial.

Hundreds of local iHeartRadio and
BIN stations across the country
encouraged listeners to join the
members of the Congressional Black
Caucus, Black leaders and respected
policy advocates supporting the ALC
to share perspectives on issues that
impact the global Black community
including education, economic
development, public health, voting
rights, civic engagement and social
and environmental justice.

CAMPAIGN
IMPACT

12K
participants at #ALC52

The Annual Legislative Conference serves as an opportunity for CBC members to
connect with current and future leaders of our nation. Through the unique perspectives
of thought leaders, community organizers, activists and others, we will generate the

momentum necessary to propel the Black community to new heights.”

TERRI SEWELL (D-AL)

CBCF BOARD CHAIR CONGRESSWOMAN

2023 — ANNUAL IMPACT REPORT

ABOUT

CONGRESSIONAL BLACK
CAUCUS FOUNDATION, INC.

cbcfinc.org

Established in 1976, the Congressional Black
Caucus Foundation, Inc. (CBCF) is a non-partisan,
nonprofit, public policy, research and educational
institute committed to advancing the global Black
community by developing leaders, informing policy
and educating the public.

CAMPAIGN SNAPSHOT
9/05/23 - 9/22/23

dates running

95

iHeartMedia stations

4,765,700

impressions

iHEARTMEDIA
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BLUE STAR FAMILIES

According to Blue Star Families’ 2022 Military Family
Lifestyle Survey, only 33% of active-duty respondents feel
a sense of belonging to their local civilian community. The
average military family moves three times as often as their
civilian peers, and more than 70% of families do not live on
base — they live in neighborhoods, and they do not feel a
strong sense of belonging to their communities.

Blue Star Welcome Week was created to recognize the
600,000 military families that move to new communities
each year. This special week raises awareness and builds
support for military families across the country.

iHeart launched an all-new partnership with Blue Star
Families to support the fourth Blue Star Welcome Week,
from September 23 — October 1, and to not only raise
awareness among the civilian population of the sacrifices
and special challenges that come with military service but
also offer simple ways for individuals and communities to
connect with the military families among them.

The PSAs drove listeners to bluestarwelcomeweek.org to
find out how to connect with the military families who live in
their communities, and how to get more involved in actively
welcoming these families into local neighborhoods.

Additionally, iHeart hosted several local Blue Star
Families at the 2023 iHeartRadio Music Festival in
Las Vegas and surprised them with a special meeting
with recording artist Kane Brown.

Blue Star Welcome Week 2023 helped move the needle in
making military families feel welcome. Through the support
of major media outlets as well as 140+ local and national
partners, the message of welcome for military families
extended to neighborhoods in every corner of the country.

2023 — ANNUAL IMPACT REPORT

66

Blue Star Families was thrilled to launch
a collaboration with iHeart during Blue
Star Welcome Week to support the
600,000 military families who move
each year. Partnerships such as this

are essential in our mission to meet the
needs of the families serving our country
and offer motivation for others to do
their part in welcoming these families in
communities nationwide!"

KATHY ROTH-DOUQUET
CEO AND CO-FOUNDER, BLUE STAR FAMILIES

CAMPAIGN IMPACT
100

net promoter score from military families who
moved this past year

233

in-person and virtual events for military families
which represents a 25% growth from 2022

151

U.S. communities in 29 states and 4
communities overseas participate in activities

CAMPAIGN SNAPSHOT
9/28/23 -10/01/23

dates running

446

iHeartMedia stations

5,326,900

impressions

ABOUT
BLUE STAR FAMILIES

BlueStarFam.org

Blue Star Families is the nation’s
first and largest chapter-

based military family support
organization, with a mission

to support military families to
improve military readiness.

Its distinctive approach builds
stronger communities around
military families through
knowledge and programs that
address the unique needs of those
who serve. Blue Star Families’
nationally recognized surveys

and analysis give military families
an important voice that informs
policymakers and its military family
programs. It uses the power of its
collective resources and cross-
sector collaborations to make a
difference in the lives of hundreds
of thousands of military families

to strengthen the troops, their
families and our nation as a whole.

iHEARTMEDIA
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UNDERSTOOD.ORG
w f's

One in five Americans have a raise awareness and influence public thinking differences to unlock
learning and thinking difference perception. Each year, Understood. their full potential.
(LTD) like ADHD and dyslexia. That org helps more than 20 million
means over 70 million of us are people discover their potential The Wired Differently campaign
navigating a world that was not and stay on a positive path. guided listeners on a journey to
shaped for neurodiversity, and as understand and embrace differences,
a result are often misunderstood, Building upon its three-year centered the voices and stories of
undiagnosed or dismissed. partnership, iHeartMedia and individuals and families, and included
Understood.org launched “Wired public service announcements
Understood.org’s mission is to Differently,” a national radio driving to the campaign website
shape the world for difference so campaign celebrating neurodiversity at understood.org/iheart. The
that people who learn and think by creating a website offers unique, one-of-a-kind
differently can thrive—regardless positive and understanding resources for people navigating
of the challenges that life brings. environment for people with learning and thinking differences.
They accomplish this through learning and thinking differences. The campaign, which spanned 12
digital platforms, media, resources The campaign is part of the ongoing months, allowed listeners to explore
and products that are designed to commitment of iHeartMedia and three key areas: Finding answers,
support individuals and caregivers, Understood.org to empower finding community and discovering
people with learning and what thriving means to them.
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Learning and thinking differences, such as ADHD or dyslexia,
are frequently invisible, undiagnosed and dismissed. The

majority of Americans lack a thorough understanding of these CAMPAIGN IMPACT
conditions and if they remain unidentified, they can result in

significant life changes. By partnering with iHeartMedia, which 69,546,200

reaches 9 out of 10 Americans monthly, our ‘Wired Differently’ el i B EE

campaign catered to the immediate demand for access to 17,054

trustworthy information and expert-backed resources to total pageviews

improve their understanding of these differences.”

NATHAN FRIEDMAN 9,883
CO-PRESIDENT AND CHIEF MARKETING OFFICER, UNDERSTOOD.ORG SRR B

2023 — ANNUAL IMPACT REPORT

ABOUT

Understood.org

Understood.org is a nonprofit focused on
shaping the world for difference. We raise
awareness of the challenges, skills, and
strengths of people who learn and think
differently. Our resources help people
navigate challenges, gain confidence and
find support and community so they can
thrive. Together, we can build a world
where everyone can reach their full
potential. Understood.org is a 501(c)(3)
organization headquartered in New York.

CAMPAIGN SNAPSHOT

9/28/23 - 10/29/23;
10/24/23 - 11/13/23

dates running

473

iHeartMedia stations

69,546,200

impressions
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CAUSE FOR ALARM

FIRE SAFETY

IN PARTNERSHIP WITH KIDDE

From Kindergarten to 12th grade,
most children will practice fire drills
over 100 times. Yet only 26% of
American families have a fire escape
plan at home, leaving children at
greater risk of injury or death in
home fires. Additionally, it’s critical
that homes have working smoke
alarms for emergencies. Three out
of five home fire deaths result from
fires in properties with no working
smoke alarms, and having these
devices in the home can double
the chances of escaping from a
home fire safely.

iHeart partnered with Kidde for the
second consecutive year on the
second annual "Cause For Alarm"
campaign, which was created in
response to statistics showing that
fatal house fires disproportionately
affect some communities more
than others. The campaign strives
to provide access to education

on home safety basics, product
placement guides, emergency
plans and more. iHeart has
contributed nearly $1 million to

the campaign in the last two

years through public service
announcements helping listeners
learn how to protect their family and
inspire fire safety knowledge.

2023 — ANNUAL IMPACT REPORT

Additionally, iHeart launched a
Kidde Fire Safety short story by
popular children’s podcaster Mr.
Jim, the host of a daily show that
invites young listeners to tune in to
hear themselves as the character
in their own story. To inspire
awareness during Fire Prevention
Week, iHeart’s Mr. Jim and Kidde
harnessed the power of audio
storytelling to teach children and
parents what to do in case of a fire
and how to drive lifesaving action
through a customized short story as
well as fire prevention tips.

Kidde’s ‘Cause For Alarm’ campaign
with iHeartIMPACT supported

Safe Kids Worldwide by providing
$50,000 to help prevent childhood
injury through research and
community outreach, a perfect
match with Kidde’s dedication to
bringing fire safety education to
families across America. Through
this project, Safe Kids Worldwide
distributed dual smoke and carbon
monoxide alarms to communities
with a focus on families in
underserved areas and families
who have been tragically

impacted by home fires.

Lastly, as part of National

Fire Prevention Month, iHeart
featured Kidde on its national
Community Affairs program and
interviewed lvanette Bonilla, Global
Communications leader of Kidde Fire
Safety, and Captain Michael Kozo of
the FDNY Foundation to discussthe
increased risk of home fires in 2023,
how to create an effective escape
plan and the ways Kidde is working
with the community to give back to
those in need through the “Cause
For Alarm” campaign.

CAMPAIGN
IMPACT

$75K

donated in the last two years

$1M

worth of alarms were
donated as of 2022

ABOUT

Kidde.com

Kidde, a leading manufacturer of residential
smoke alarms, carbon monoxide alarms, fire
extinguishers, and safety accessories, has been
helping to keep the world a safer place for over
100 years. Kidde produced the first integrated
smoke detection system a century ago and
continues its legacy today by delivering
advanced fire-safety technology. Kidde is a
part of Carrier Global Corporation, the leading
global provider of healthy, safe, sustainable and
intelligent building and cold chain solutions.
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We know working smoke
alarms and carbon monoxide
alarms greatly reduce the risk
of serious injury and death,
however too many families

do not have access to the
education and resources they
need to keep their kids safe.By
collaborating with Kidde and
iHeart to provide education and
address inequities, we have

a tremendous opportunity to
reach more families with
proven, life-saving solutions.”

TORINE CREPPY
PRESIDENT, SAFE KIDS WORLDWIDE

CAMPAIGN SNAPSHOT
10/6/23 - 10/20/23

dates running

842

iHeartMedia stations

35,420,600

impressions

iHEARTMEDIA
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BREAST CANCER
RESEARCH FOUNDATION

The U.S. National Cancer Institute has estimated that
there will be 10,000 excess deaths from breast and
colorectal cancer in the decade ahead — deaths that may
have been otherwise prevented with proper screening.
Simultaneously, breast cancer incidence is increasing;

in 2021, the World Health Organization announced that
breast cancer is now the most common cancer worldwide,
surpassing lung cancer for the first time. We know that
early detection is a key determinant of survival, and
increasing screening rates is imperative to reducing
breast cancer deaths.

In 2023, the Breast Cancer Research Foundation (BCRF)
was the largest private funder of breast cancer research
and metastatic breast cancer research worldwide and is
the highest-rated breast cancer research organization

in the country. Supporting 250 scientists at leading
academic and medical centers across 14 countries, BCRF
is the world’s most preeminent source for the latest
advancements in breast cancer prevention, diagnoses,
treatment, survivorship and metastasis. To date, BCRF-
funded investigators have been involved in every

major breakthrough in breast cancer research.

In the last two years, iHeart has invested over $1
million worth of media to encourage women to make
appointments for their annual health screenings and to
talk to their doctors about various screening options
though a national PSA campaign during Breast Cancer
Awareness Month in October to raise awareness about
the impact of breast cancer.

2023 — ANNUAL IMPACT REPORT
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We are so grateful for

the continued support by
iHeartMedia. Raising awareness
for the importance of screening
is critical as breast cancer
incidence continues to rise in the
country, impacting more women
than ever before.”

DR. DORRAYA EL-ASHRY
CHIEF SCIENTIFIC OFFICER,
THE BREAST CANCER RESEARCH
FOUNDATION

CAMPAIGN
IMPACT

+$1M
of media donated by iHeart
in the last two years

ABOUT

BREAST CANCER RESEARCH FOUNDATION
BCRF.org

Breast cancer is a complex disease with no simple solution. Research is
the key to stopping it in its tracks. Founded in 1993 by Evelyn H. Lauder,
the Breast Cancer Research Foundation is the largest private funder

of breast cancer research in the world. We invest in the best minds in
science—from those investigating prevention to metastasis—and foster
cross disciplinary collaboration. Our approach accelerates the entire
field and moves us closer to the answers we urgently need. We can’t
stop now. Join us in fueling the world’s most promising research. With
you, we will be the end of breast cancer.

CAMPAIGN
SNAPSHOT

10/20/23 - 11/02/23

dates running

842

iHeartMedia stations

33,681,800

impressions

iHEARTMEDIA
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GLAAD SPIRIT DAY

Today, LGBTQ+ youth, and especially
trans and nonbinary youth, are still
experiencing scrutiny in schools,
adding to the peer-to-peer bullying of
the past. Additionally, cyberbullying

is at an all-time high. iHeartMedia is
committed to working with GLAAD,
the nation’s leading LGBTQ+ media
advocacy organization, to continue

to educate and inspire its diverse
audiences and team members to learn
more about LGBTQ+ communities and
to build support for equality.

GLAAD’s Spirit Day brings together
hundreds of celebrities, media
companies, brands, landmarks, faith
groups, schools and more to show
support for LGBTQ+ youth. Since 2010,
iHeartMedia has "gone purple" on
Spirit Day, standing with GLAAD and
its partners against bullying. For the
seventh consecutive year, iHeartMedia
expanded its efforts by launching an
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on-air PSA campaign across all AC,
Hot AC, CHR and Rythm CHR stations
to encourage listeners to go purple
and unite against bullying of LGBTQ+
youth. iHeartRadio also promoted Spirit
Day across its social media channels
as well as on iHeartRadio’s editorial
platform, featuring an interview with
the band The Scarlet Opera about
coming out and what advice they have
for LGBTQ+ youth.

In addition, Tony Morrison, GLAAD’s
Senior Director of Communications,
penned a guest post on the
iHeartRadio blog on how to celebrate
GLAAD’s Spirit Day and iHeart’s
continued partnership with GLAAD, and
Sarah Kate Ellis, President & CEO of
GLAAD, joined iHeartMedia’s national
public affairs show to recap Spirit Day
2023 and talk about some of the issues
LGBTQ+ youth face and how GLAAD is
working to address those problems.

CAMPAIGN
IMPACT

+250M

people reached across
broadcast, radio and
social media

for #SpiritDay

655K

social media
impressions

Today, LGBTQ+ youth, and especially trans and nonbinary youth, are experiencing a level of
scrutiny in schools we have never seen before. iHeartMedia’s partnership with GLAAD for Spirit
Day tells LGBTQ+ youth that they are seen and celebrated in a time when anti-LGBTQ+ rhetoric
and misinformation is at an all-time high. Reality tells us, however, that LGBTQ+ acceptance is at
an all-time high too, and so we hope LGBTQ+ youth see Spirit Day participation and recognize
that they are loved and supported just as they are. iHeartMedia’s Spirit Day participation is
crucial to accelerating acceptance for LGBTQ+ youth and the community at large.”

TONY MORRISON

SENIOR DIRECTOR OF COMMUNICATIONS, GLAAD

2023 — ANNUAL IMPACT REPORT

ABOUT

GLAAD
GLAAD.org

GLAAD rewrites the script for LGBTQ acceptance.

As a dynamic media force, GLAAD tackles tough
issues to shape the narrative and provoke dialogue
that leads to cultural change. GLAAD protects all that
has been accomplished and creates a world where
everyone can live the life they love.

CAMPAIGN SNAPSHOT
10/17/23 - 10/19/23

dates running
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iHeartMedia stations

739,100

impressions
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FEDERAL TRADE COMMISSION

FRAUD PROTECTION

Newly released Federal Trade Commission
(FTC) data shows that consumers reported
losing nearly $8.8 billion to fraud in 2022, an
increase of more than 30% over the previous
year. The FTC received fraud reports from
2.4 million consumers last year, with imposter
scams and online shopping scams as the top
two most commonly reported types of fraud.
Rounding out the top five fraud categories
were prizes, sweepstakes and lotteries;
investment-related reports; and business
and job opportunities.

For the last several years, iHeart has helped

the FTC distribute valuable information as

part of the Commission’s ongoing efforts to
combat scammers and protect consumers in
every community. In 2023, the Federal Trade
Commission launched the ability to report fraud,
scams and deceptive practices in multiple
languages in addition to English and Spanish.

iHeart ran a series of 60-second micro-
interviews and 15-minute interviews across
select stations to reach consumers and

educate them on how to report identity theft at
IdentityTheft.gov, the federal government’s one-
stop resource to help people report and recover
from identity theft. The FTC site provides step-
by-step advice and helpful resources like easy-
to-print checklists and sample letters.

2023 — ANNUAL IMPACT REPORT

CAMPAIGN IMPACT

+9.6M

total campaign impressions

+7.4M

donated impressions over a 12-week period

ABOUT

FEDERAL TRADE COMMISION
FTC.gov

The Federal Trade Commission works to promote
competition and protect and educate consumers.
Learn more about consumer topics at consumer.
ftc.gov, or report fraud, scams and bad business
practices at ReportFraud.ftc.gov.
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THE UNITED STATES
DEPARTMENT OF
AGRICULTURE

Invasive animals, plants and
pathogens pose a persistent and
growing threat to U.S. agricultural
production, forest resources,
global food security and rural
economies. Hungry pests are
invasive species that threaten to
harm our crops and trees. Left
unchecked, they can devastate
entire agricultural industries,
eliminating jobs, threatening

our food supplies and costing
billions. Invasive species impact
our quality of life, human health
and our ability to adapt to the
changing climate.

USDA's Animal and Plant Health
Inspection Service (APHIS)
protects U.S. agricultural and
natural resources from risks
associated with the entry,
establishment or spread of
agricultural pests and diseases,
as well as invasive and harmful
weeds. The USDA is committed to
helping educate the public about
things we can all do to help stop

2023 — ANNUAL IMPACT REPORT

the spread and to ensure that
we are not packing a

pest when moving things
outdoors, going camping or
traveling internationally.

iHeart supported the USDA’s
Hungry Pests campaign with radio
and digital media to raise public
awareness about the many threats
invasive species pose, and how
U.S. residents can help protect
U.S. resources from hungry pests.
The spots highlighted the national
impact of invasive plant pests and
diseases on plants nationwide
and informed Americans how
they can help reduce their
spread, especially in their own
communities, by recognizing the
signs of specific pests found in
their area. All spots drove listeners
to hungrypests.com to learn

more about invasive plant pests
and diseases in their communities
and how to stop them.
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Each year, invasive insects
and plant diseases cause
an estimated $40 billion

in damages to plants that
sustain us. Invasive species
threaten our food security,
agricultural livelihoods and
way of life. Luckily, there’s
a lot we can do to protect
our resources.”

TOM VILSACK
AGRICULTURE SECRETARY, USDA

CAMPAIGN
IMPACT

+1M

total campaign impressions

289,900

donated impressions

ABOUT

UNITED STATES DEPARTMENT OF AGRICULTURE
USDA.gov

USDA touches the lives of all Americans each day in so many
positive ways. In the Biden-Harris administration, USDA is
transforming America’s food system with a greater focus on more
resilient local and regional food production, fairer markets for all
producers, ensuring access to safe, healthy and nutritious food

in all communities, building new markets and streams of income
for farmers and producers using climate-smart food and forestry
practices, making historic investments in infrastructure and clean
energy capabilities in rural America and committing to equity
across the Department by removing systemic barriers and building
a workforce more representative of America.
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THE FEDERAL EMERGENCY
MANAGEMENT AGENCY

(FEMA)

Bn=
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The Federal Emergency Management Agency
(FEMA) supports citizens and emergency
personnel to build, sustain and improve the
nation's capability to prepare for, protect
against, respond to, recover from and

mitigate all hazards from natural disasters.
FEMA provides resources including recovery
roadmaps, community management toolkits and
a recovery and resilience resource library to
maintain whole community recovery.

FEMA and iHeart work closely together when a
natural disaster hits to provide guidance to
local communities about how they can start
and follow through with a claim in the aftermath
of natural disaster damage.

Through a series of local PSAs, iHeart drove
listeners to specific resources that provided
disaster survivors with information, support,
services and a means to access and apply for
disaster assistance. In 2023, iHeart

ran spots directing listeners to FEMA’s
National Flood Insurance Program and
offered support for communities impacted by
Hurricane lan and in flood-risk communities.
The campaign was designed to guide listeners
to various government resources that would
help those in need and ensure the claims
process was accessible to all.
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CAMPAIGN IMPACT

+100M

unique visitors to Ready.gov since its
launch in 2003

ABOUT

FEMA
FEMA.gov

The Federal Emergency Management Agency
(FEMA) supports our citizens and first responders
ensuring that as a nation we work together to
build, sustain, and improve our capability to
prepare for, protect against, respond to, recover
from and mitigate all hazards.
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CENTERS FOR DISEASE
CONTROL AND PREVENTION
GLOBAL HEALTH

IS

e

Worldwide, bacterial antimicrobial
resistance is estimated to cause
more deaths than HIV or malaria
and is recognized as a leading
global public health threat.
Disease knows no borders. In
today’s interconnected world,

a disease threat anywhere

can become a health threat in
the U.S. We know that disease
exploits even the smallest gap to
spread and grow.

To help prevent the rise of
bacterial antimicrobial resistance,
in mid-2022 the Centers for
Disease Control and Prevention
(CDC) joined with , the Center
for Public Health of Ukraine
(UPHC), local clinical and

public health authorities and
international partners, including
the World Health Organization
regional office for Europe, ICAP
at Columbia University and the
European Society for Clinical
Microbiology and Infectious
Diseases, to improve laboratory
detection, clinical treatment and
infection control response for
antimicrobial resistance.
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iHeart partnered with the CDC

in a global effort to prevent,
detect and respond to the rise of
infections caused by dangerous
antimicrobial-resistant bacteria
during wartime in Ukraine
through a targeted social media
campaign that promoted the
findings of the CDC report.

Other partner organizations
included United States Agency
for International Development;
World Health Organization; The
Global Fund; United Nations
Population Fund; UNICEF;
Gates Foundation; Global
Health Council; United Nations
Foundation; The Carter Center;
Task Force for Global Health;
Kaiser Family Foundation; CDC
Foundation; Pan American Health
Organization; US Department
of State; HHS Office of Global
Affairs; American Red Cross;
Global Health Technologies
Coalition and ASTMH.

ABOUT

CENTER FOR DISEASE
CONTROL
CDC.gov

For more than 70 years, CDC has
used its scientific expertise to help
people throughout the world live
healthier, safer, longer lives. CDC’s
Global Health Center coordinates
and manages the agency’s resources
and expertise to address global
challenges such as HIV/AIDS,
vaccine-preventable diseases,
malaria, emergency and refugee
health, non-communicable
diseases, injuries and more..

AT

iHEARTMEDIA

7


https://www.cdc.gov/
http://GLAAD.org

U.S. DEPARTMENT OF HEALTH
AND HUMAN SERVICES

MEASLES VACCINATIONS

-
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Measles can be a dangerous, even
life-threatening, disease — but it’s
preventable with two doses of the
measles vaccine. While a modest
increase in global vaccination
coverage occurred in 2022

from 2021, there were still 33
million children who missed a
measles vaccine dose: nearly 22
million missed their first dose

and an additional 11 million missed
their second dose.

CDC and WHO urge countries

to find and vaccinate all children
against measles and other
vaccine-preventable diseases and
encourage global stakeholders to
aid countries in vaccinating their
most vulnerable communities. In
addition, to help prevent outbreaks,
all global health partners at the
global, regional, national and

local levels must invest in robust
surveillance systems and outbreak
response capacity to rapidly detect
and respond to outbreaks.
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In 2023, iHeart helped support the
CDC and WHO'’s “Measles & Rubella
Partnership,” a global initiative to
stop measles and rubella. Under the
umbrella of “Immunization Agenda
2030” and guided by the “Measles
and Rubella Strategic Framework
2030,” M&RP’s mission includes
addressing the decline in national
vaccination coverage, hastening
COVID-19 pandemic recovery and
accelerating progress towards
creating a world free of measles
and rubella. The partnership also
included American Red Cross, Bill

& Melinda Gates Foundation, Gavi,
the Vaccine Alliance, United Nations
Foundation and UNICEF.

Through a strategic social media
campaign, iHeart helped generate
awareness in priority countries in
Africa, Southeast Asia and Eastern
Mediterranean in alignment with
World Immunization Week

(April 24 to May 3) to support
immunization education.
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The increase in measles
outbreaks and deaths is
staggering, but unfortunately,
not unexpected given the
declining vaccination rates
we’ve seen in the past

few years. Measles cases
anywhere pose a risk to all
countries and communities
where people are under-
vaccinated. Urgent, targeted
efforts are critical to prevent
measles disease and deaths.’
JOHN VERTEFEUILLE

DIRECTOR OF GLOBAL
IMMUNIZATION DIVISION, CDC

r

l Getty Images

CAMPAIGN
IMPACT

474
clicks and a CTR of 1.74% on
Twitter/X

9%

engagement rate

ABOUT

U.S. DEPARTMENT OF HEALTH AND HUMAN
SERVICES
CDC.gov

CDC works 24/7 protecting America’s health, safety and
security. Whether diseases start at home or abroad, are curable
or preventable, chronic or acute or from human activity or
deliberate attack, CDC responds to America’s most pressing
health threats. CDC is headquartered in Atlanta and has experts
located throughout the United States and the world.
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SPOTLIGHT MEDIA GRANT RECIPIENTS

UNCF - NAACP -« Big Brothers and Big Sisters of America « Stop AAPI Hate

The National Black Justice Coalition « CenterLink « Black Music Action Coalition
Asian Americans Advancing Justice « Operation Hope - National Faith & Blue
SAGE - National Urban League « The Ad Council’s “Stop the Virus, Stop the Bias”
Hispanic Promise « GLAAD . OutRight Action International - The Trevor Project
National Association of Black Journalists (NABJ) - Shine a Light

iIHEARTRADIO

COMMUNITIES SPOTLIGHT
MEDIA GRANT PROGRAM

EFFECTIVELY SUPPORTING
UNDERSERVED & IMPACTED
COMMUNITIES

In December 2020, iHeart launched

the “iHeartRadio Communities Spotlight
Media Grant Program” — an initiative to
support organizations that are making a
positive impact within the communities
iHeart serves — using iHeart’s multiplatform
media network to deliver messaging that
is timely, relevant and hyper-targeted to
most effectively support underserved and
impacted communities.

The inaugural Spotlight Media Grants
provided a nationwide platform for Black-
focused community organizations to inspire,
educate and empower listeners to take a
stand against systemic racism and promote
social justice; celebrate Black excellence,
achievement and culture; help members of
the Black community express themselves
and address the unique needs of their
communities; and invest in educational
programs and individuals that are inspiring
the next generation of Black journalists and
leaders. To mark the launch of the grant
program, long-time iHeart collaborator
UNCEF, an organization that helps fund

37 private historically Black colleges and
universities (HBCUs), was named the
initiative’s first partner and received the
first-ever Spotlight Media Grant.

In 2021 iHeart expanded its portfolio of
Spotlight Grants to include several other
at-risk groups. In response to the increasing
number of violent incidents and hate crimes
against members of the Asian American
and Pacific Islander (AAPI) community,

iHeart issued its second wave of Spotlight
Grants to AAPI-focused organizations
including Stop AAPI Hate, Asian Americans
Advancing Justice and the Ad Council’s
“Stop the Virus, Stop the Bias” campaign
to ensure that their critically important
messages are heard in our communities
nationwide and to help foster the
understanding that is so critical to ending
injustice and racial violence.

Since launching the Spotlight Media Grant
program, iHeart has issued additional
media grants to Big Brothers Big Sisters
to empower the potential of youth
through one-to-one mentoring, and the
organization’s commitment to Justice,
Equity, Diversity and Inclusion (JEDI);
Operation HOPE, a nonprofit organization
providing financial literacy empowerment
and economic education to youth and
adults; civil rights organization NAACP;
Faith & Blue, an initiative focused on the
reinforcement of connections between
law enforcement professionals and the
communities they serve through the reach
of houses of worship; and Shine a Light, a
comprehensive initiative to illuminate the
dangers of antisemitism through education,
community partnerships, workplace
engagement, advocacy and media.

In 2022, iHeart worked to increase

the visibility and inclusivity for LGBTQ+
communities by shining a spotlight on the
most impactful organizations advocating
for and improving the lives of the LGBTQ+
community, including CenterLink, GLAAD,
National Black Justice Coalition, Outright
International, SAGE and Trevor Project.
Additionally, iHeart partnered with the

We Are All Human Foundation to raise
awareness of the important and
positive impact that Latinos have on the
U.S. communities and fighting against
hate and racism.

In 2023, we expanded our work with many
of our founding partners, building on the
already successful campaigns of the last
two years, and also introduced several
new organizations to the Spotlight Media
Grant program including the Black Music
Action Coalition (BMAC) and the National
Association of Black Journalists (NABJ).

To date, iHeart has committed $11 million
worth of media to these organizations
supporting our communities and fighting
against hate, racism and racial injustices
and social inequity. Future iHeartRadio
Communities Spotlight Media Grant PSAs
will address individual issue areas ranging
from minority education, food insecurity and
injustices in our health care and probation
and parole systems; spotlight critical issues
facing all of our listeners; and provide a
platform to explore the issues that matter
most to them both locally and nationally.

In 2023 iHeart contributed over $251
million in media to thousands of national
and local organizations. The “iHeartRadio
Communities Spotlight Media Grant
Program” is an extension of that
commitment and is designed to enable

the company to address the many facets

of timely issues like social justice and
structural racism facing our country, offering
multiple outlets for action.
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NAACP
E 1

The NAACP is an iconic organization
working to disrupt inequality,
dismantle racism and accelerate
change in key areas including
criminal justice, health care,
education, climate and the economy.
When it comes to civil rights and
social justice, the NAACP has the
unique ability to secure more wins
than anyone else.

The NAACP is a grassroots
organization fueled by local
volunteers who drive culture and
change in communities across the
country and aim to amplify the
voice of Black America to make
sure solutions to the most pressing
issues are equitable.

The organization is a driving force
for good in Black communities
across the country, and provides
scholarships for students, grants for
Black entrepreneurs and much-
needed resources when disasters hit.

66

For the third consecutive year,
iHeart teamed up with NAACP to
inspire listeners to advocate for the
changes they hope to see in their
communities by pushing forward
with strategic thinking, planning,
organizing, policymaking and
accountability to ensure that Black
lives are a priority in all spaces.

This year’s collaboration took place
during Black History Month and the
campaign was centered around
the theme of “Thriving Together”
to celebrate the Black community's
collective power and the NAACP as
a driving force for change in Black
communities across the country. All
radio spots encouraged listeners
to become members of the NAACP
or to donate via text to honor Black
history and support Black futures.

ABOUT

NAACP
NAACP.org

Founded in 1909 in response
to the ongoing violence
against Black people around
the country, the NAACP
(National Association for the
Advancement of Colored
People) is the largest and
most pre-eminent civil

rights organization in the
nation. We have over 2,200
units and branches across
the nation, along with well
over 2 million activists. Our
mission is to secure the
political, educational, social
and economic equality of
rights in order to eliminate
race-based discrimination
and ensure the health and
well-being of all persons.

The partnership between the NAACP and iHeart signifies a powerful fusion of advocacy and
influence, amplifying the voices of communities of color nationwide. Through our collaboration,
we forge pathways of empowerment, resilience, and progress, driving forward the NAACP's
mission to create a more just and equitable society for all.”

TROVON C. WILLIAMS

SVP, MARKETING AND COMMUNICATIONS, NAACP
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CAMPAIGN
SNAPSHOT

2/24/23 - 2/28/23

dates running

320

iHeartMedia stations

13,317,800

impressions

CAMPAIGN
IMPACT

+$870K

in media grants issued
in the last three years
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UNCF

(UNITED NEGRO COLLEGE FUND)

The nation’s historically Black colleges and universities
(HBCUs) represent only 3% of all four-year nonprofit
colleges and universities. But they enroll 10% of all
African American students, 15% of all African Americans
with bachelor’s degrees and 19% of all bachelor’s
degrees in science, technology, engineering or
mathematics (STEM) awarded to African American
graduates. Over the years, HBCUs have consistently
graduated outstanding Americans of all backgrounds,
who have made great contributions to the prosperity
and stability of our nation.

UNCF works to provide the support HBCUs need to
help more students pursue their educational endeavors
and graduate from college prepared for leadership
roles, competitive employment and active participation
in society. UNCF also works tirelessly to benefit HBCUs,
in part by changing the narrative of HBCUs across the
nation and helping equip minority students with the
resources necessary to transition into and graduate
from college and ultimately succeed in the workforce.

Longtime iHeart partner UNCF was named the
company's inaugural iHeartRadio Spotlight Media Grant
partner in 2020, and in 2023 was gifted a third grant to
help reach its critical fundraising goals.

iHeart’s 2023 media campaign ran in conjunction

with Black History Month and highlighted the many
ways that UNCF uplifts the history and culture of the
African American community while saluting the past,
present and future of excellence and high achievement
at Historical Black Colleges and Universities. The

PSAs encouraged support for the new generation of
Black activists, leaders, artists, business owners and
educators by making a financial donation.

2023 — ANNUAL IMPACT REPORT
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UNCF is grateful to iHeart for your ongoing
partnership and commitment to our
mission of supporting HBCUs and their
students, which is now in its 80th year

of existence. The impact of your media
campaign cannot be overstated. It’s huge.
We are fortunate to be in partnership with
such an iconic brand. You truly get it."
MONIQUE LENOIR

NATIONAL DIRECTOR OF COMMUNICATIONS,
UNCF

CAMPAIGN SNAPSHOT
2/20/23 - 2/28/23

dates running

412

iHeartMedia stations

21,883,700

impressions

ABOUT

UNCF
UNCF.org

UNCF (United Negro College Fund) is the nation’s largest and most
effective minority education organization. To serve youth, the community
and the nation, UNCF supports students’ education and development
through scholarships and other programs, supports and strengthens its
37 member colleges and universities, and advocates for the importance
of minority education and college readiness. While totaling only 3% of all
colleges and universities, UNCF institutions and other historically Black
colleges and universities are highly effective, awarding 15% of bachelor’s
degrees, 5% of master’s degrees, 10% of doctoral degrees and 19% of

all STEM degrees earned by Black students in higher education. UNCF
administers more than 400 programs, including scholarship, internship
and fellowship, mentoring, summer enrichment, and curriculum and
faculty development programs. Today, UNCF supports more than 50,000
students at over 1,100 colleges and universities across the country. Its
logo features the UNCF torch of leadership in education and its widely
recognized trademark, "A mind is a terrible thing to waste.”®

CAMPAIGN
IMPACT

+12K

scholarships and internships
awarded in 2023
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The National Urban League is a historic civil rights
organization dedicated to economic empowerment, equality
and social justice. Founded in 1910 and headquartered in
New York City, the Urban League collaborates at the national
and local levels with community leaders, policymakers and
corporate partners to elevate the standards of living for
Black Americans and other historically underserved groups.

With 90 affiliates serving 300 communities in 37 states and
the District of Columbia, the Urban League spearheads the
development of social programs and authoritative public
policy research, and advocates for policies and services that
close the equality gap. At the community level, the National
Urban League and its affiliates provide direct services that
improve the lives of more than two million people annually.

The mission of the National Urban League is to help Black
Americans and others in underserved communities achieve
their highest true social parity, economic self-reliance,
power and civil rights. The League promotes economic
empowerment through education and job training, housing
and community development, workforce development,
entrepreneurship, health and quality of life.

In support of the National Urban League’s 114th Annual
Convention in Houston, Texas, iHeartRadio stations and
iHeartMedia’s BIN: Black Information Network stations ran

a PSA to encourage listeners to join attendees such as
policymakers and thought leaders, social media influencers
and entrepreneurs to network, exchange ideas, gain insights
and strategize next steps toward justice.

Additionally, National Urban League President and CEO
Marc Morial provides regular commentary to BIN, lending
a voice to the pressing issues affecting the Black community.
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NATIONAL URBAN LEAGUE
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The 2023 National Urban League
conference was one of the largest and
most influential gatherings focused
on civil rights and urban advocacy

in the nation. Year after year, this
event brings together leaders from
various sectors including business,
government and social advocacy, who
are dedicated to exploring critical
issues and initiatives that profoundly
impact the communities served by

the Urban League network of 92
affiliates across the country.”

MARC H. MORIAL

PRESIDENT AND CEO,
THE NATIONAL URBAN LEAGUE

CAMPAIGN SNAPSHOT
5/23/23 - 6/09/23

dates running

95

iHeartMedia stations

2,971,200

impressions

CAMPAIGN IMPACT
237M

people served by Urban
League affiliates

92

affiliates across the country

6.1M

people mobilized in civic
engagement and activism

ABOUT

NATIONAL URBAN LEAGUE
NUL.org

The National Urban League is a historic civil
rights organization dedicated to economic
empowerment in order to elevate the
standard of living in historically underserved
urban communities. The National Urban
League spearheads the efforts of its 92
local affiliates through the development

of programs, public policy research and
advocacy, providing direct services that
impact and improve the lives of more than
3 million people annually nationwide. Visit
and follow us on Facebook, Twitter, and
Instagram: @NatUrbanLeague.

National
Urban League
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STOP AAPI HATE

E |

Over the last several years, reports
of hate incidents and hate crimes
against Asian American and Pacific
Islander (AAPI) individuals have
increased in communities across the
country. Xenophobia and the rise

of misinformation about COVID-19
have led to reports of harassment
on public transportation, denial of
services, verbal harassment and
physical attacks. In response to the
increasing number of violent incidents
and hate crimes against members of
the AAPI community, iHeart issued
over $1 million in Spotlight Grants to
AAPI-focused organizations in 2021
including Stop AAPI Hate, Asian
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Americans Advancing Justice and
the Ad Council’s "Stop the Virus,
Stop the Bias" campaign to ensure
that their critically important
messages are heard in our
communities nationwide to help
foster the understanding so critical to
ending injustice and racial violence.

At iHeart, we believe that consistent
information, education and facts

are critical to ending fears and
misconceptions that can lead to
violence and hate, and we believe in
using our resources — our reach, our
multiple platforms, our programming,
our relationships with our audiences

With the iHeartMedia partnership, Stop AAPI Hate has raised
the collective voice of diverse Asian American and Pacific
Islander (AAPI) communities, succeeded in changing the
national narrative on AAPIs, and catalyzed action across
sectors. iHeartMedia’s gift to help us amplify our mission on
your platform and encourage community members to report
hate acts is invaluable. We are deeply grateful for your
continuous support and we hope to work with your team in

the future.”

LY NGUYEN

DIRECTOR OF CORPORATE ENGAGEMENT,

STOP AAPI HATE
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and our commitment to serving all
of our communities — to have the
greatest possible positive impact.

This year, we issued a second $650K
media grant to Stop AAPI Hate — a
coalition that runs the Stop AAPI
Hate Reporting Center, which tracks
incidents of hate and discrimination
against Asian Americans and Pacific
Islanders in the United States. All
iHeart PSAs encouraged the
reporting of anti-Asian crimes to
this coalition and empowered
listeners to find meaningful ways

to support the Asian American and
Pacific Islander communities.

CAMPAIGN IMPACT

UPTICK

of visitors to STOP AAPI
HATE website during iHeart
campaign period

CAMPAIGN
SNAPSHOT

5/26/23 - 6/09/23

dates running

315

iHeartMedia stations

6,305,700

impressions

ABOUT

STOP AAPI HATE
StopAAPIHate.org

In response to the alarming escalation in xenophobia and bigotry
resulting from the COVID-19 pandemic, AAPI Equity Alliance
(AAPI Equity), Chinese for Affirmative Action (CAA) and the Asian
American Studies Department of San Francisco State University
launched the Stop AAPI Hate coalition on March 19, 2020. The
coalition tracks and responds to incidents of hate, violence,
harassment, discrimination, shunning and child bullying against
Asian Americans and Pacific Islanders in the United States. Our
mission is to advance equity, justice and power by dismantling
systemic racism and building a multiracial movement to end
anti-Asian American and Pacific Islander (AAPI) hate.
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LGBTQ+ SPOTLIGHT
MEDIA GRANT

In the U.S., 87% of adults know someone in the LGBTQ+ community — a family member, friend, neighbor or coworker.
iHeartMedia is committed to serving its diverse audiences including the LGBTQ+ community and strives to provide the
most relevant LGBTQ+ news and information to its listeners every day. Additionally, iHeart supports the most impactful
organizations advocating for and improving the lives of the LGBTQ+ community.

In alignment with Pride Month and the return of “Can’t Cancel Pride 2023 — The Future Starts Now,” an iHeart-produced
fundraiser which recognizes the LGBTQ+ community and celebrates organizations creating a more inclusive and equal
world, iHeart issued a $2.9M Spotlight Media Grant over the course of two years to the event’s complete slate of
participating nonprofit partners, including CenterLink, GLAAD, National Black Justice Coalition, Outright International,
SAGE and The Trevor Project. Each PSA created a unique opportunity to highlight the specific work of each organization
and drove listeners to their respective websites for more information. Additionally, “Can’t Cancel Pride” has raised over
$14.1 million over the course of four years to benefit the six organizations.

The following organizations were the beneficiaries of the 2023 LGBTQ+ Spotlight Media Grant:

GLAAD

As a dynamic media force, the GLAAD Media
Institute equips and empowers advocates and
storytellers to strengthen their media impact
and accelerate acceptance for the LGBTQ+
community by tackling tough issues to shape
the narrative and provoke dialogue that leads
to cultural change. Proceeds from “Can’t
Cancel Pride” supported GLAAD’s Spirit Day
— the world’s largest LGBTQ+ anti-bullying
campaign — and the first digital ceremony of
the 31st Annual GLAAD Media Awards.

Additionally, a PSA for the GLAAD campaign
aired in support of trans youth and their
families, encouraging listeners to take a
stance for equality.
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Can’t Cancel Pride continues to raise the bar for what
it means to be an ally to LGBTQ+ people, bringing the
community together to raise awareness, humanize
the queer experience and raise funds to continue
critical LGBTQ+ advocacy work. And for corporations,
'Can’t Cancel Pride' serves as a model for how to

be effective, visible and vocal advocates of LGBTQ+
people, encouraging companies and their leaders to
stand by their values and stand up for the LGBTQ+
community, giving way for the spirit of pride to shine
bright well beyond Pride Month.”

TONY MORRISON
SENIOR DIRECTOR OF COMMUNICATIONS, GLAAD

SAGE

Since 1978, SAGE has been dedicated to making

aging better for LGBTQ+ people nationwide. It is the
world’s largest and oldest advocacy and services
organization that offers supportive services and
consumer resources to older LGBTQ+ people and their
caregivers. Proceeds from the fundraiser enabled SAGE
to support LGBTQ+ elders, especially through virtual
support programs and assistance services.

The Spotlight Media Grant for SAGE promoted the
organization’s advocacy work for LGBTQ+ aging
policies and civil rights protections, as well as provided
listeners with resources related to services, connection
and care, offering opportunities for intergenerational
connections throughout the LGBTQ+ community.
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Can’t Cancel Pride’s generous annual
funding helps ensure that SAGE is able to
pursue key organizational priorities, among
them encouraging LGBTQ+ and age-friendly
communities via advocacy and training,
creating ties across LGBTQ+ generations
via intergenerational programming and
helping LGBTQ+ older adults address their
vulnerabilities via direct services.”

MICHAEL ADAMS
CEO, SAGE

iHEARTMEDIA
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THE NATIONAL BLACK JUSTICE
COALITION

The National Black Justice Coalition (NBJC) is
a leading civil rights organization dedicated

to empowering Black lesbian, gay, bisexual,
transgender, queer+ and same gender loving
(LGBTQ+/SGL) people, including those living
with HIV/AIDS. With the proceeds from “Can’t
Cancel Pride,” NBJC supported Black LGBTQ+/
SGL people impacted by the pandemic by
sharing COVID-19, MPox and other critical
information to increase connections to care.
NBJC awarded more than 40 micro-grants

to organizations supporting Black LGBTQ+/
SGL children, youth and young adults and
provided more than 200 Black LGBTQ+ youth
and nearly 100 Black LGBTQ+ elders free
culturally competent mental health services
and support. iHeart PSAs encouraged listeners
to get involved and support the National Black
Justice Coalition in pursuing better public
policy solutions that ensure equity

and strengthen democracy.
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The National Black Justice Coalition is an organization
that prides itself on being unapologetic in our approach
to supporting, mobilizing and advocating on behalf of
Black LGBTQ+/Same-Gender Loving youth and adults.
After the 2020 uprisings against anti-Black racism, many
corporations made unfulfilled promises to the Black
community. iHeartRadio’s commitment to supporting
organizations challenging, reducing and preventing the
inequities and injustices manifested by racism, anti-
Blackness and anti-LGBTQ+ bias has been tremendous
to witness and experience. The National Black Justice
Coalition is grateful for iHeartRadio's continued support
of the Black LGBTQ+/Same-Gender Loving community.”

DAVID J. JOHNS, PH.D
NATIONAL BLACK JUSTICE COALITION, CEO

THE TREVOR PROJECT

The Trevor Project is the leading organization
working to end LGBTQ+ youth suicide in the
U.S. and beyond. The nonprofit operates several
programs to help prevent and respond to the
public health crisis of LGBTQ+ youth suicide,
including 24/7 free crisis services, research,
advocacy, education and peer support.
Proceeds from “Can't Cancel Pride” enabled
The Trevor Project to continue providing
support to LGBTQ+ youth through crisis
counselor training and maintaining a safe space
for LGBTQ social networking. Additionally, PSAs
for The Trevor Project brought awareness to
the organization's free and secure services via
phone lifeline, text and chat, and encouraged
listeners in crisis to reach out.

86 2023 — ANNUAL IMPACT REPORT
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Can't Cancel Pride is empowering Trevor to expand and
impact young people all around the country, some of whom
may not be able to celebrate Pride in person. We know
that seeing celebrities who are out—seeing members of
the community being represented, being celebrated—really
supports the mental health of LGBTQ+ young people. And
that has this incredible impact on its own."

MICHAEL MENDILLO

DIRECTOR OF CORPORATE PARTNERSHIPS,
THE TREVOR PROJECT

CENTERLINK

Founded in 1994, CenterLink is a coalition that
supports the development of inclusive and
sustainable LGBTQ+ community centers across

the country and works to strengthen, support and
connect these centers. CenterLink helps build their
capacity to address the social, cultural, health and
political advocacy needs of LGBTQ+ community
members. With the proceeds from “Can’t Cancel
Pride,” CenterLink was able to distribute $291,500 in
funds to nearly 200 LGBTQ+ community centers and
organizations. iHeart’s CenterLink media campaign
brought important awareness to the organization’s
mission to strengthen, support and connect LGBTQ+
community centers across the United States.
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Through Can't Cancel Pride, we have
celebrated visibility, inclusivity and the
remarkable resilience of the LGBTQ+
community. With over 200 LGBTQ+ community
centers joining the event in 2023, our network
has expanded and strengthened, allowing us
to touch the lives of even more individuals."”

DENISE SPIVAK
CENTERLINK, CEO

OUTRIGHT INTERNATIONAL

Outright works with the United Nations, regional
human rights monitoring bodies and civil society
partners around the globe to strengthen the capacity
of the LGBTQI+ human rights movement, document
and amplify human rights violations against LGBTQI+
people and advocate for inclusion and equality. Some
of the impact achieved with proceeds from “Can’t
Cancel Pride” include funding frontline LGBTQI+
organizations in Ukraine providing humanitarian
support to LGBTQI+ people affected by the war;
convening its annual LGBTQI+ global human rights
conference, OutSummit, with participants from 80
countries; and bringing dozens of LGBTQI+ activists
from the global South to New York to advocate for
LGBTQI+ human rights at the United Nations. The
iHeart PSA for Outright raised critical awareness for
the organization and its fight for the human rights of
LGBTQI+ people everywhere.
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With Outright’s help, our team has not only
survived but continues to help other LGBTQI+
refugees from Ukraine survive. We continue
to provide consultations on legal ways of
evacuation from hotspots for transgender
people, humanitarian aid and psychological
help as well as safe shelters in Ukraine and
in the EU. Thank you for your great financial
support, which is converted into saving lives!”

GENDER STREAM
UKRAINE FUND GRANTEE

iHEARTMEDIA
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NATIONAL FAITH & BLUE
WEEKEND 2023

As the nation continues to grapple
with discord between law enforcement
and some of the communities they
serve, National Faith and Blue works
to reinforce the connections between
them. Crime is rising while our
country is suffering from police and
community discord. Now more than
ever, law enforcement and the people
they serve must come together to
resolve and reconcile differences.
Changes are needed but the police
cannot do it alone.

For the third consecutive year, iHeart
helped promote the 2023 National Faith
& Blue Weekend (Faith & Blue) and
address an urgent and longstanding
need for authentic collaboration
between law enforcement and citizens.
This public/private collaborative effort
to build bridges and break biases aims
to facilitate safer, stronger and more
unified communities by connecting law
enforcement officers and residents
through local faith-based organizations.

From Friday, October 6 through Monday
October 9, National Faith and Blue
Weekend engaged officers, residents
and faith-based and other community
organizations to build positive
relationships, reduce officer-involved
tragedies and decrease violence.

2023 — ANNUAL IMPACT REPORT

The annual iHeart radio campaign
was focused on encouraging local
communities to create grassroots
events and enticing citizens to come
together and participate in organized
events in their local communities.

This national effort is organized
annually by Atlanta-based human
and civil rights organization
MovementForward, Inc., the U.S.
Department of Justice and the

U.S. Department of Homeland
Security along with every major law
enforcement group in the country,
including the National Fraternal
Order of Police, the International
Association of Chiefs of Police,
National Sheriffs’ Association, the
National Organization of Black

Law Enforcement Executives, the
Hispanic-American Police Command
Officers Association and a long list
of other national, regional, state and
local law enforcement entities.

Faith & Blue involved 3,500
engagements in all 50 states

and Washington, D.C., and over
175,000 participants. Activities
included community discussions;
peace, justice and unity marches;
and service projects, along with
over 100 other types of events that

facilitated reconciliation and
mutual understanding. Surveying
of officers and residents who took
part in Faith & Blue revealed that
participating led to an increased
willingness to collaborate to
address crime and reduce tensions
along with greater feelings of
empathy and understanding.
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We are so grateful to
iHeart for this third year of
partnership. iHeart enables
us to reach millions and
amplify the mission of
Faith & Blue in community
after community,"

REV. MARKEL HUTCHINS
NATIONAL LEAD ORGANIZER,

NATIONAL FAITH & BLUE
WEEKEND
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ABOUT

NATIONAL FAITH & BLUE
FaithAndBlue.org

National Faith & Blue Weekend
(Faith & Blue) is a collaborative
initiative that builds bridges and
breaks down biases through
activities and outreach amongst
law enforcement professionals

and the communities they serve.
Faith & Blue is a program of
MovementForward, Inc., a solutions-
focused, social change organization
based in Atlanta, Georgia, led by
noted human and civil rights leader,
the Rev. Markel Hutchins. Faith &
Blue organizers represent every
major national law enforcement
group and faith tradition in the U.S.

CAMPAIGN IMPACT

3,500K

engagements in all 50 states

+175K

participants

CAMPAIGN SNAPSHOT
9/28/23 - 10/09/23

dates running

447

iHeartMedia stations

8,307,400

impressions

iHEARTMEDIA
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BiG BROTHERS BIG
SISTERS OF AMERICA

Today, one in three kids in
America are growing up without a
sustained, positive adult mentor

in their lives and over 30,000 kids
are on the Big Brothers Big Sisters’
wait list for a mentor. The gap
between mentorship and youth
who need it most continues to
widen due to perceived barriers of
the time and expertise needed to
become a mentor.

During 2023, Big Brothers Big
Sisters of America, the preeminent
one-to-one youth mentoring
organization in the United States,
launched a bold new brand
campaign, "It Takes Little to Be
Big," to challenge the myths and
shift perceptions of mentoring
and why now, more than ever,
mentorship is critical to the
success of kids today.

As a longtime partner of Big
Brothers Big Sisters of America,
iHeart was enlisted to extend
the campaign to audio and to
bring to life the little moments
of mentorship that can make a
big impact on the lives of young
people. iHeart created a series of
PSAs that were made available
to all media outlets and that ran
across all iHeartRadio stations.

2023 — ANNUAL IMPACT REPORT

Tony Coles, President of
iHeartMedia’s BIN: Back
Information Network and
iHeartMedia’s President of
Multi-Cultural Business and
Development, expanded his
leadership role in 2022 on the
Board of Directors for BBBSA
when he accepted the role of
Vice Chairman in June 2022.
Additionally, Artis Stevens,
President & CEO of Big Brothers
Big Sisters of America, completed
his third year on the BIN: Black
Information Network Advisory
Board in 2023 where he serves
as a champion to help foster the
common understanding necessary
to create real, positive and lasting
societal change.
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CAMPAIGN IMPACT
18K

visitors to the BBBSA websites

57M

impressions to Aloe Blacc’s
‘Never Let You Down’

35M

public service announcement
impressions calling for volunteers

40

Bigs and Littles attended the 2023
iHearRadio Music Festival

We teamed up with iHeart to redefine purpose-driven
partnerships and combine our shared vision for social impact
through the power of media and community. Our continued
partnership with iHeart not only creates awareness around
the critical need for mentorship but also empowers youth with
access and opportunity to reach their full potential.”

ADAM VASALLO

CHIEF MARKETING OFFICER, BIG BROTHERS BIG SISTERS OF AMERICA

ABOUT

BIG BROTHERS BIG SISTERS OF AMERICA
BBBS.org

Founded in 1904, Big Brothers Big Sisters of America is the
largest and most experienced youth mentoring organization in the
United States. The mission of Big Brothers Big Sisters of America
is to create and support one-to-one mentoring relationships that
ignite the power and promise of youth. Big Brothers Big Sisters'
evidence-based approach is designed to create positive youth
outcomes, including educational success, avoidance of risky
behaviors, higher aspirations, greater confidence and improved
relationships. Big Brothers Big Sisters has over 230 local agencies
serving more than 5,000 communities across all 50 states.

CAMPAIGN SNAPSHOT
9/23/23 - 10/06/23

dates running

759

iHeartMedia stations

34,487,200

impressions

iHEARTMEDIA
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WE ARE ALL HUMAN FOUNDATION

THE HISPANIC PROMISE

Latinos are driving prosperity, power and progress in
America, yet 77% of Hispanics don’t know about their
contributions to the country. From population growth
to representation, economy and education, Latinos are
advancing positively and driving American progress.
At the same time, Latinos are often undervalued,
underrepresented and misperceived in society,

which affects how they feel about their place both

in day-to-day life and in the workplace.

In 2019, iHeartMedia accepted an invitation from the

For the second consecutive year, iHeart awarded the We
Are All Human Foundation a Spotlight Media Grant during
Hispanic Heritage Month in September to speak with one
voice to break through the noise and reach critical mass.
The series of English and Spanish PSAs drove listeners
to hispanicstar.org to find ways to meaningfully activate
during Hispanic Heritage Month.

We Are All Human Foundation, a nonprofit dedicated to ABOUT
promoting diversity and inclusion, to join “The Hispanic
Promise,” a collaborative effort with more than a dozen WE ARE ALL HUMAN

Hispanic associations and more than 320 corporations
to advance and empower U.S. Hispanics as employees,
customers and citizens. “The Hispanic Promise” asks
employers to make the commitment to create inclusive
workplaces and to take positive actions to prepare, hire,
promote, retain, celebrate and buy from Hispanics through
improved employee engagement, mentorship programs,
employee or business resource groups and talent
advancement, with the aim for Hispanic employees to
feel they belong, are valued, enjoy equal access to
opportunity and have a voice.
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WeAreAllHuman.org

We Are All Human is a registered 501(c)(3) public
charity devoted to advancing Equity, Diversity

& Inclusion for all, with a particular focus on
accelerating the progress of Hispanics in the
United States. Its biggest platform - the Hispanic
Star - was a finalist on the 2023 Collective Social
Innovation Award of the Schwab Foundation for
Social Entrepreneurship.

CAMPAIGN IMPACT

+335K

web visits to
HispanicStar.org

+150

companies used the
Hispanic Star Toolkit

+3.1K

meals were
distributed

CAMPAIGN SNAPSHOT
9/28/23 - 10/15/23

dates running

474

iHeartMedia stations

The We Are All Human Foundation is honored to partner with iHeart for the third consecutive year;

it is media companies that change the narrative and positively impact our Hispanic community. +K +23K

children's books Hispanic Heritage 13,359,300
donated to Month Toolkit impressions
schools in NYC downloads

Our mission is to join forces with companies to create step-change advances in Hispanic inclusion."”

CLAUDIA ROMO EDELMAN
FOUNDER AND CEO, WE ARE ALL HUMAN FOUNDATION

O2 2023 — ANNUAL IMPACT REPORT iHEARTMEDIA 93



http://WeAreAllHuman.org
http://WeAreAllHuman.org

THE BLACK MUSIC
ACTION COALITION

The Black Music Action Coalition (BMAC) is an advocacy
organization formed to address systemic racism within
the music business. The Coalition advocates on behalf
of Black artists, songwriters, producers, managers,
agents, executives, lawyers and other passionate
industry professionals.

In late 2023, The Black Music Action Coalition and the
Rock & Roll Hall of Fame launched the BMAC Music Maker
Guaranteed Income and Mentorship Program, which aims
to promote economic empowerment and access for Black
and female artists and industry professionals.

In addition to acknowledgment of the vast and vital role
female and Black artists have played in music, BMAC and
the Rock & Roll Hall of Fame are creating empowerment
opportunities for the next generation. The newly launched
program provided selected applicants a year of financial
support and mentorship to kick off Black History Month.

Additionally, iHeart joined BMAC and Rock & Roll Hall
of Fame and The Music Artist Coalition to produce an
industry-wide summit during 2024 Grammy Week to
discuss diversity, inclusion and the contributions
female and Black Artists have made to music.

2023 — ANNUAL IMPACT REPORT
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The immeasurable contributions made

by Black artists and executives have

led to the growth and expansion of our
music industry and impacted bottom lines
globally. However, those contributions have
often been overlooked, appropriated and
misrepresented. BMAC applauds the Rock
& Roll Hall of Fame for partnering with us to
launch a program that will directly address
the longstanding inequities in the music
industry. We’re leveling the playing field and
investing in the next generation of Black
and female creatives and future executives,
ensuring they have the access, resources
and the network to continue to make those
contributions and impact.”

WILLIE "PROPHET"
CO-FOUNDER & CHAIRMAN, BMAC

ABOUT

BLACK MUSIC ACTION COALITION
BMACoalition.org

BMAC is an advocacy organization formed to address
systemic racism within the music business. Our Coalition
advocates on behalf of Black artists, songwriters,
producers, managers, agents, executives, lawyers and
other passionate industry professionals.

CAMPAIGN SNAPSHOT

11/17/23 - 11/21/23

dates running

95

iHeartMedia stations

1,287,300

impressions

iHEARTMEDIA
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SHINE A LIGHT
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According to the ADL (Anti-Defamation League) Q4 ’'23
report, antisemitic incidents increased by 337% year over
year. Amid this sharp and widespread rise in antisemitism
in North America, an unprecedented coalition of over
120 American and Canadian Jewish and non-Jewish
organizations and over 280 corporations joined

together in partnership with Shine A Light — a convening
platform for organizations, companies, communities,
elected officials and individuals to unite in shining a

light on antisemitism in all its modern forms through
education, community partnerships, workplace
engagement and policy advocacy — and commit to
effectuating societal change through education and

a shared sense of communal allyship.

Shine A Light draws inspiration from the story of
Chanukah, the Festival of Lights, to champion the
message that light can dispel darkness and hate, and
that antisemitism is a sign of an intolerant society — and
each individual and community should be empowered
to shine a light on hate.

Now in its third year, Shine A Light partnered again

with iHeartMedia which issued over $1.6M in Spotlight
Media Grants to the coalition to increase awareness

and action against antisemitism. iHeart also produced

a PSA that addressed the many forms of antisemitism
and encouraged Jews and allies to speak up about
antisemitism to send the message that one single light
can dispel darkness. The series of spots aired across all
iHeart radio stations leading up to and through Chanukah,
the Festival of Lights, to catalyze conversations within
and across communities, on school campuses and in the
workplace so that people can better understand what
constitutes antisemitism and take steps to respond.

2023 — ANNUAL IMPACT REPORT

Shine A Light launched during Chanukah in 2021,

and in tandem with key inaugural partners, including
iHeartMedia, the campaign was honored by the Shorty
Awards, an international awards competition honoring
excellence in digital and social content, as one of 2021's
and 2022’s most groundbreaking campaigns. In 2021,
Shine A Light won in the Social Activism category and
received bronze distinction in Multicultural Community
Engagement and in 2022 were honored with silver
distinction in Call to Action and bronze distinction in
the Social Movement category.
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iHeartMedia is a key partner for
expanding Shine A Light’s message
even further, carrying and conveying
this critical initiative. They donated
time, production and thought
leadership and continued their
commitment to the fight against all
hatred, racism and antisemitism that
so infects our society. Their partnership
is critical to our success.”

DAVID SABLE
CO-FOUNDER / PARTNER, DOABLE

ABOUT

SHINE A LIGHT
ShineALightOn.com

Shine A Light is a comprehensive initiative to spotlight the
dangers of antisemitism through education, community
partnerships, workplace engagement and community
advocacy. Fueled by an unprecedented coalition of over
100 North American Jewish and non-Jewish organizations
from across the United States and Canada, and over 200
companies, Shine A Light draws from the inspiration of
Chanukah, the Festival of Lights, to encourage Jews and
allies to speak up and send a message that antisemitism, in
all its modern forms, won’t be tolerated in our communities.

CAMPAIGN IMPACT

207%

YQOY growth in new businesses
that participated

59%

YQOY growth in total media
impressions through a
combination of radio, broadcast,
cable, billboards and other out
of home media (3.17B)

CAMPAIGN SNAPSHOT
11/30/23 - 12/25/23

dates running

81

iHeartMedia stations

61,394,400

impressions
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OPERATION HOPE
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Economic inequality, financial
illiteracy, social injustice, inequitable
access to capital and lack of financial
dignity are real and systemic issues
that have hindered the economic
growth and opportunity for
underserved individuals and

small businesses for over 400

years in America.

Operation HOPE (HOPE) is a for-
purpose organization working

to disrupt poverty for millions of
underserved, low- and moderate-
income (LMI) youths and adults
across America. For more than 30
years, HOPE's mission has been
fueled by the vision of financial and
economic inclusion and dignity,
moving America from civil rights to
"silver rights" through the award-
winning HOPE Inside Financial
Wellness Education Model. HOPE
equips clients with financial tools,
1:1 coaching and group educational
experiences, successfully stabilizing
underserved communities and
creating financial stakeholders.

HOPE impacts more than 56,000
people annually with services
provided by more than 362
employees across the United States
and Puerto Rico. HOPE Inside’s
impact has grown from one location
on the West Coast to a defined
network of more than 260 locations
in both urban and rural communities.

2023 — ANNUAL IMPACT REPORT

HOPE Inside locations operate in
more than 47 states, are connected
with more than 150 partners, and
impact millions of lives. HOPE’s
programming offers education on
credit and money management,
homeownership, disaster
preparedness and recovery,

small business, and youth

financial literacy education.

HOPE offers tangible programs and
initiatives, establishes audacious
long-term goals for improvement,
creates and tracks key performance
indicators to measure progress and
takes the lead in raising awareness
of financial inclusion and dignity
issues. HOPE partners with like-
minded organizations to achieve
the greatest impact.

For the last two years iHeart has
partnered with Operation HOPE to
help empower millions of adults
and children through financial
literacy messaging with its “Financial
Literacy For All” initiative and as a
Spotlight Media Grant recipient. In
2023, iHeart expanded its support
by launching a brand campaign
that highlighted the organization’s
many offerings including free local
financial coaches that are available
to individuals feeling the weight

of financial stress.
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We are grateful to
iHeartMedia for their
dedication to the Operation

Hope movement. iHeartMedia

has brought exactly the kind
of passion, commitment and
follow-through that we need
to succeed in our mission.”
JOHN HOPE BRYANT

FOUNDER, CHAIRMAN AND CEO,
OPERATION HOPES

CAMPAIGN IMPACT
2,105,042

youth educated

3,394,473

adults educated

1,386,224

employees educated

ABOUT

OPERATION HOPE
OperationHOPE.org

Since 1992, Operation HOPE has been moving America from civil
rights to "silver rights" with the mission of making free enterprise
and capitalism work for the underserved—disrupting poverty for
millions of low and moderate-income youth and adults across the
nation. Through its community uplift model HOPE Inside, which
received the 2016 Innovator of the Year recognition by American
Banker magazine, Operation HOPE has served more than four
million individuals and directed more than $3.2 billion in economic
activity into disenfranchised communities—turning check-cashing
customers into banking customers, renters into homeowners, small
business dreamers into small business owners, minimum wage
workers into living wage consumers and uncertain disaster victims
into financially empowered disaster survivors.

CAMPAIGN
SNAPSHOT

12/29/23 - 12/31/23

dates running

702

iHeartMedia stations

4,490,600

impressions

iHEARTMEDIA
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AD COUNCIL MEDIA
PARTNERSHIP

For years, iHeartMedia has been one of the leading
media companies supporting the incredible work of
the Ad Council. The Ad Council has a long history of
creating life-saving public service communications
in times of national crisis and its innovative social
good campaigns raise awareness, inspire action
and save lives.

iHeart has contributed billions of impressions and

more than $100 million in media support of Ad Council
campaigns across its radio stations since the inception
of its partnership, making iHeart one of the single largest
audio supporters of the Ad Council over the last decade.
Most recently, the two organizations have collaborated
on unique campaigns around mental health, gun safety
and distracted and drunk driving.

iHeart continually lends its audio expertise and creative
and programming teams to expand many of the Ad
Council’s most successful campaigns into radio,
podcasting and all streaming platforms.

In addition to the many nationally supported campaigns,
local stations across the country work closely with
regional Ad Council teams to place PSAs that address
the most relevant issues within their communities.

+$100MM

IN MEDIA SUPPORT
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PROJECT YELLOW LIGHT
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The U.S. Department of
Transportation’s National Highway
Traffic Safety Administration (NHTSA)
reported that an estimated 42,795
people died in motor vehicle traffic
crashes in 2022. In 2021 there were
3,522 people killed and an estimated
additional 362,415 people injured

in motor vehicle traffic crashes
involving distracted drivers. Project
Yellow Light’s work is important now

driving in partnership with “Project
Yellow Light,” a national PSA
contest and scholarship program.

By supporting the 12th annual
“Project Yellow Light” contest,
iHeart helped bring attention to
the dangers of distracted driving,
specifically the dangers of using a
mobile device while driving. The
contest, created by the family of

driving — creating their own radio,
outdoor and television PSAs with
the opportunity to win a scholarship
and have their radio creative turned
into a national PSA that iHeartMedia
would distribute across the U.S.

The 2023 “Project Yellow Light” radio

winners were high school student
Jaden Nybakken (Minneapolis, MN)
and college student Kambria Cook

more than ever to continue to bring Hunter Garner to honor his memory (Richmond, VA), each of whom
positive change in the community. after his death in a car crash at age received a $2,000 scholarship
16, called on high school and college and had their radio creative aired

For the seventh consecutive year,
iHeartMedia teamed up with the
Ad Council to prevent distracted

students to submit PSAs to help nationally across all iHeartMedia
raise awareness among their peers broadcast radio stations.
about the dangers of distracted

66

Project Yellow Light is a passion project for me,
having lost my son Hunter to a car crash at the age

CAMPAIGN IMPACT ABOUT

CAMPAIGN SNAPSHOT

of 16. There are so many others who know my pain

all too well as fatal car crashes involving our youth 3.2B PROJECT YELLOW LIGHT 03/03/23 - 04/3/23;
continue to be a leading cause of death in the U.S. iz S EE ERI el [y g ProjectYellowLight.com 12/06/23 - 12/31/23
iHeart’s partnership gives this project great reach and 14K Project Yellow Light is a scholarship competition where dates running

high school and college students create compelling PSAs

persuading their peers to develop safe driving habits. This 777

project gives students a voice and a role in preventing car iHeartMedia stations
crashes — one of the leading causes of death of teenagers

and young adults in the U.S. Project Yellow Light was created

by Julie, Lowell and Alex Garner in memory of their son/ 70’879’700
brother, Hunter, who died tragically in a car crash in 2007.
Each year the winners receive the Hunter Garner Scholarship.

credibility with their national recognition and powerful
influence. We couldn’t be more grateful to iHeart for
their contribution to this important work.” +2.6K

submissions from students
JULIE GARNER representing all 50 states
FOUNDER, PROJECT YELLOW LIGHT

submissions since 2017

impressions

102 2023 — ANNUAL IMPACT REPORT
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BRADY FOUNDATION

END FAMILY FIRE

Family fire refers to a shooting caused experience that shares the real The "Safe Stories" campaign comes
by someone having access to a gun stories of seven people who as gun suicide rates have reached a
in the home when they shouldn’t, contemplated taking their own record high, with the largest one-
including children and individuals life by a firearm. year increase in over 40 years and
displaying behavior that indicates accounting for more than half of all ’ ,‘,g“é'
they could harm themselves or others. iHeart was tapped to create the firearm deaths. In the U.S., 67 people -
Unfortunately, in America, 65% of gun official audio for the campaign and a day die by gun suicide, more than E’: " A ,‘
owners have at least one unlocked launched a month-long PSA audio those lost to firearm murders and \ti e
firearm, allowing access that far too program in an effort to change the unintentional shootings combined. ‘d L
often results in preventable tragedies. way gun owners think about and Evidence shows that in a moment of ¥

store their firearms and to reduce crisis, having a firearm that is stored & .‘i"‘ -
In 2023, the Ad Council and Brady, in preventable firearm deaths. The securely — locked, unloaded and »
partnership with advertising agency PSAs ran across all stations and away from ammunition — can help
Dentsu, launched the newest addition focused on changing attitudes prevent those fatal outcomes.
to the life-saving End Family Fire and behaviors around gun
program: "Safe Stories," a multimedia usage and safe storage through
campaign and immersive digital powerful stories of people

impacted by gun suicide.
ABOUT o

,
END FAMILY FIRE
A CAMPAIGN SNAPSHOT
End Family Fire, a joint effort from Brady and the Ad Council that first 12/06/23 - 12/31/23 L l\\ A
launched in August 2018, encourages safe gun storage by putting a name to dates running
the preventable tragedies that occur when guns in the home are misused.
“Family fire,” a term developed for the campaign, refers to a shooting caused
by son{eone having accesspto a gun from tr?e I‘?ome when they shoul%n’t 566 CAMPAIGN IMPACT '»\h
have it. This includes children as well as those who display behavior that iHeartMedia stations - =
indicates they could harm themselves or others. The campaign aims to 59% - ‘@
bring awareness to the issue of family fire, give gun owners a role in gun 10.828.700 recognition of campaign PSA N
violence prevention and encourage a national dialogue around safe storage imp,ressioks
practices—all of which can help prevent tragedies of family fire. -
:\%\ :
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THE HUNTSMAN MENTAL HEALTH INSTITUTE

LOVE, YOUR MIND

g =

e

Nearly 70 million U.S. adults are
struggling with their mental health
but are unlikely to seek help.

The Huntsman Mental Health
Institute and the Ad Council
launched the all-new "Love, Your
Mind" campaign designed to
create a more open, accepting
and proactive society when it
comes to mental health. Through
extensive market research, the new
"Love, Your Mind" campaign was
developed to resonate with the
nearly 70 million adults across the
U.S. who are likely to experience
mental health challenges — while
also holding attitudes and

beliefs that may discourage

them from seeking help.

The message of "Love, Your
Mind" inspires individuals to
nurture their relationship with
their minds the same way they
care for their closest personal
relationships. "Love, Your Mind"
offers free mental health resources
on LoveYourMindToday.org, or
ConAmorTuMente.org in Spanish.
The campaign released multiple
national PSAs designed to
resonate with specific audiences
among the 70 million adults
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likely to experience mental health
challenges, beginning with content
tailored for Black men and for
Hispanic men (in both English and
Spanish), who are overrepresented
among this group.

Building on the Huntsman Mental
Health Institute and the Ad
Council's long-term commitment to
advancing mental health, this
latest effort convenes experts,
media platforms and influential
voices to change the conversation
around mental health at an
unprecedented scale.

iHeart was enlisted to adapt

the campaign audio for the
collaboration and will make it
available to all media outlets in
early 2024. Additionally, to help
launch the program, iHeart and

the Ad Council teamed up to

host a mental health summit at

the iHeartMedia offices in New
York City on November 9, which
featured remarks from well-known
personalities Charlamagne Tha
God, Dramos, Q Ward and Ramses
Ja, inviting talent, creators, brands
and advertising and media industry
leaders to create content on behalf
of the campaign.

ABOUT

HUNTSMAN MENTAL
HEALTH INSTITUTE
healthcare.utah.edu/hmhi

Huntsman Mental Health
Institute at University of
Utah Health brings together
75 years of patient care,
research and education into
one of the nation's leading
academic medical centers
focused on mental health.
Nestled in the campus of
University of Utah, Huntsman
Mental Health Institute
serves the community with
1,600 faculty and staff in 20
locations providing inpatient
and outpatient services for
youth, teens and adults as
well as a comprehensive
crisis care model which
includes the nationally
recognized SafeUT app

and the 988 crisis hotline
for Utah. Our mission is

to advance mental health
knowledge, hope and
healing for all.

HOW CULTURE
INFLUENCES :
ENTAL HEALTH>Y
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FEMA

EMERGENCY PREPAREDNESS

In recent years, devastating earthquakes, tornadoes, floods
and wildfires have highlighted the need for all Americans,

regardless of background or location, to prepare for disasters.

However, according to the Federal Emergency Management
Agency (FEMA), half of all Americans have not discussed or
developed a family emergency plan.

FEMA’s Ready campaign aims to empower all people to take
steps to become disaster resilient. In the campaign’s 20th
year, the new “Take Control” PSAs empower older adults
and their caregivers to take three simple steps to prepare
for an emergency: 1) asses needs, 2) make plan, 3) engage
support networks. This is the first time FEMA has created a
campaign to reach older adults with tailored messaging and
information specifically for them.

Disasters can strike at any time, without warning. iHeart is
a critical resource in the lives of its listeners when disasters
strike, and its broadcast radio stations across the country
also remain committed to helping communities prevent and
plan for disasters by airing spots throughout the year that
encourage emergency preparedness.

2023 — ANNUAL IMPACT REPORT
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Disasters are a serious reality for many
individuals and families, especially our
most vulnerable populations. Together
with FEMA, we are proud of our work to
reach older adults and their caregivers
with new PSAs and resources designed

specifically to meet their needs.

This new creative recognizes the
unique circumstances older adults
can experience when preparing for
emergencies, and empowers them to
be proactive with three simple steps.”
MICHELLE HILLMAN

CHIEF CAMPAIGN DEVELOPMENT OFFICER,
THE AD COUNCIL

ABOUT

FEMA
FEMA.gov

FEMA's mission is to help people before,
during and after disasters. Follow FEMA
online, on X @FEMA or @FEMAEspanol, on
FEMA's Facebook page or Espanol page and
at FEMA's YouTube account. Also, follow FEMA
Administrator Deanne Criswell's activities
@FEMA_Deanne. The social media links
provided are for reference only. FEMA does
not endorse any non-government websites,
companies or applications.

AM/FRLTV TV WEATHE

CAMPAIGN IMPACT
$1.8M

donated media to FEMA
and the Ad Council’s Ready
campaign in 2023 alone

+100M

unique visitors to Ready.gov
since its launch in 2003
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HUMANE SOCIETY & MADDIE’S FUND®

PETS AND PEOPLE TOGETHER

There is nothing like the unique
bond pets and their people share.
97% of pet owners consider

their pet to be a member of the
family. At any given time, anyone
may experience a crisis that can
temporarily impact their ability

to care for their pets.

The Ad Council, the Humane
Society of the United States and
Maddie's Fund® launched "Pets and
People Together," a fully integrated
public service announcement (PSA)
campaign to inspire pet lovers
everywhere to #BeAHelper.

The Pets and People Together
campaign highlights that the best
place for pets is with their people,
and communities have a vital role
to play in preserving the human-pet

66

bond. The PSAs promote simple
actions listeners can take to
ensure pets in their communities
can stay with their families,
including reuniting lost pets,
donating pet supplies or funds for
families in need and offering short
or long-term fostering. These
actions ensure both pets and
people can continue to benefit
from the unique and powerful
connection they share.

iHeart stations across the country
ran hundreds of thousands of
PSAs last year alone in support
of the Pets and People Together
campaign. The PSAs demonstrate
how even small acts of generosity
can help pets and families in local
communities remain together.

CAMPAIGN IMPACT
+1.2M

visits in 2023 to the
campaign website,
PetsAndPeopleTogether.org

+$484K

in donated media for the
Pets and People Together
“Family” PSAs

iHeart’s media support is critical in helping us reach audiences across the country about
the importance of keeping pets and their families together. Their radio stations have helped
reinforce those strong bonds between people and their pets, helping to ensure they stay
together rather than ending up in shelters.”

HEIDI ARTHUR

CHIEF CAMPAIGN DEVELOPMENT OFFICER, THE AD COUNCIL
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ABOUT

MADDIE'S FUND
MaddiesFund.org

Maddie's Fund® is a family foundation
established in 1994 by Dave and Cheryl
Duffield and is the fulfillment of a promise
to their inspirational dog, Maddie. She
provided them with much joy for over ten
years and continues to inspire them today.

The Foundation has awarded over

$275.7 million in grants toward increased
community collaborations and live
outcomes, pioneering shelter medicine
education and establishing foster care as a
standard across the U.S.

Maddie’s Fund proudly offers the industry
a national voice, important funding
opportunities for bold ideas, learning
resources and access to collaborate and
share innovative solutions. The Foundation
invests its resources in a commitment to
keeping pets and people together, creating
a safety net of care for animals in need and
operating within a culture of inclusiveness
and humility. #ThanksToMaddie.

THE HUMANE SOCIETY OF
THE UNITED STATES

HumaneSociety.org

Together with millions of supporters, the
Humane Society of the United States takes
on puppy mills, factory farms, the fur trade,
trophy hunting, animal cosmetics testing
and other cruel industries. Through our
rescue, response and sanctuary work,

as well as other hands-on animal care
services, we help thousands of animals
every year. We fight all forms of animal
cruelty to achieve the vision behind our
name: a humane society.

iHEARTMEDIA
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LOCAL AD COUNCIL

SPOTLIGHT

Local iHeart broadcast radio stations play a critical role in distributing life-saving Ad Council creative to their audiences
through PSAs, social media and personality engagement. Below are examples of some additional impactful Ad Council

campaigns that local iHeart stations have supported in 2023:

ADOPTION FROM FOSTER CARE

Thousands of teens in foster care are waiting for the
love and support from a family, but unfortunately almost
20,000 young people leave foster care without a family
every year. Families that adopt teens provide them with
stability during a critical period in their lives. Teens who
have been adopted are more likely to graduate, go to
college and be more emotionally secure than their peers
who have ‘aged out’ of foster care without the security
and encouragement of family.

Inspired by real families’ stories, this honest and
heartfelt campaign reveals the remarkable value of
adoption for both teens and parents. With the tagline,
“You can’t imagine the reward,” these emotional
messages reassure prospective parents and inspire
them to consider adopting a teen.

This successful campaign has contributed to the more
than 900,000 children and youth that have been
adopted from the U.S. foster care system since 2004.

CHILD CAR SAFETY

Motor vehicle crashes are a leading cause of death for
children under 13. This campaign encourages parents
and caregivers to correctly buckle up their kids in the
right seat for their age and size by reminding them of the
importance of getting the big stuff, like car safety, right.

To ensure parents and caregivers are properly securing
their children in the best car seat restraint for their age
and size, PSAs encouraged listeners to visit
NHTSA.gov/ TheRightSeat or NHTSA.gov/Protegidos.
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BUZZED DRIVING PREVENTION

The Ad Council has focused on drunk driving prevention
since 1983, with the release of the now-classic “Friends
Don’t Let Friends Drive Drunk” campaign. As the idea of a
designated driver became the cultural norm, but alcohol-
related driving fatalities began to increase, the Ad Council
recognized the need for a new approach. In 2005, the

Ad Council refreshed the classic campaign with a new
message: “Buzzed Driving is Drunk Driving."

The most recent iteration of the Buzzed Driving
Prevention campaign effort prompts young men to
examine their own warning signs of impairment and take
responsibility for their decisions behind the wheel by
reminding them: If you need to do something to make
yourself feel okay to drive, you're not okay to drive.

DISTRACTED DRIVING PREVENTION

Using your phone while driving is dangerous. According to
the National Highway Traffic Safety Administration (NHTSA),
over the ten-year period from 2012 to 2021, over 32,000
people died in distraction-affected crashes. And even
though drivers know that using their phone while driving

is dangerous, they’re doing it anyway -- from sending
messages or checking apps to creating content. The
temptation for tech is visceral and ever-present, so drivers
don’t always realize when they shift into distracted driving.

To help address the disconnect between awareness and
behavior, the campaign aims to name the problem and
encourages drivers ages 18-34 to keep their eyes forward
and avoid driving distracted.

MAKE SURE
CUTIEPIEISIN
THE RIGHT SEAT.

NHTSA.gov/TheRightSeat

ENDING HUNGER

Nearly 34 million people in America experience food
insecurity. That’s nearly one in 10 individuals facing hunger,
including one in eight children. Food nourishes more than
just our bodies—it also nourishes our futures. The Ending
Hunger campaign highlights what we can achieve when
we have reliable access to nutritious meals, inspiring
audiences to join Feeding America in the movement to
end hunger and ensuring that our neighbors facing hunger
can access the nutritious foods we all need to thrive.

Feeding America supports tens of millions of people who
experience food insecurity to access nutritious food and
resources. The Feeding America network consists of food
banks, pantries, meal programs, state associations and the
Feeding America national organization working together
alongside communities to end hunger.

CAREGIVER ASSISTANCE

There are 40 million unpaid family caregivers in the United
States. Most caregivers are family members or friends who
are working, managing their own families and caring for
their loved ones at the same time. For many, the caregiving
role doesn’t start all at once; it starts with simple things like
scheduling a doctor’s

visit or helping with daily errands, but gradually

expands over time until it becomes a major commitment in
their lives. Many caregivers provide up to 20 hours

of care a week, equivalent to the time commitment

of an unpaid, part-time job.

Since 2011, AARP has partnered with the Ad Council on

a multimedia, fully integrated public service advertising
campaign encouraging caregivers to care not only for
their loved ones, but also for themselves. The PSAs
highlight AARP’s Family Caregiving site, where caregivers
can find free Care Guides, self-care tips, planning
resources, legal and financial guidance and more.

iHEARTMEDIA
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FOCUS ON
MENTAL HEALTH

For the last several years, iHeart has
worked with leading mental health
organizations focused on improving
mental wellness for both adults and
children. These partnerships, with
organizations including the National
Alliance on Mental lliness (NAMI) and
the Child Mind Institute, are designed
to raise awareness of mental health
issues and foster a culture within
communities that supports talking
openly about mental health issues like
anxiety and depression.

iHeart’s long-term commitment to
mental health began in 2019 with the
launch of the company’s signature
mental health program — iHeartMedia’s
“Let’s Talk” — which includes elements
like weaving a virtual support system
through iHeartMedia’s 860+ broadcast
radio stations for people struggling
with anxiety and depression to let

them know they are not alone, and
encouraging listeners to check in on
the people in their lives by starting a
conversation around mental health.

Today mental wellness is more
important than ever, as mental crises,
feelings of isolation, uncertainty and
anxiety are at an all-time high. iHeart
is dedicated to amplifying our focus
on this critical issue, and we will
continue to foster and strengthen our
relationships with the most impactful
organizations addressing mental
wellness across our country with the
goal of reducing stigma through candid
conversations, informing audiences
about resources they can find in their
communities and encouraging anyone
suffering to seek help.

Additionally, iHeart is especially
focused on addressing the unique

mental health needs of young people
through our deep relationship with the
Child Mind Institute and, most recently,
the Inspiring Children Foundation.
According to a recent study, 17.1 million
young people in the US will have

a mental health disorder by age 18

-- more than the number with AIDS,
asthma, diabetes, cancer and peanut
allergy combined. Common diagnoses
include depression, anxiety, ADHD,
dyslexia, autism and eating disorders.

In 2023, iHeart also teamed up with
the Ad Council and Huntsman Mental
Health Institute to host a mental health
summit at the iHeartMedia offices

in New York City featuring honest

and thoughtful conversations with
Charlamagne Tha God, Dramos, Q
Ward and Ramses Ja to discuss mental
health within the Black community.

iHEARTMEDIA
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IHEARTRADIO LET'S TALK

Research shows that talking about
mental iliness has the power to reduce
stigma and help a person suffering from
these all-too-common struggles

to feel less isolated. Each year, millions
of Americans face the reality of living
with mental iliness, yet many don’t

feel comfortable sharing their
experience with others.

For the last four years, iHeart has
invested heavily in media programs
that provide resources, support and
information for people struggling with
mental health and is committed to
helping reduce the stigma.

In 2023, iHeart once again teamed up
with the National Alliance on Mental
lliness (NAMI) and The Child Mind
Institute to build upon its multi-year
“Let’s Talk” campaign, an initiative to
raise awareness of mental health and
foster a culture within communities that
supports talking about mental health
issues like anxiety and depression.

The goal of iHeartMedia’s “Let’s Talk”
campaign is to harness the mass reach
power of iHeartMedia’s 860+ broadcast
radio stations across the U.S. and
weave a virtual support system aimed at
helping people struggling with anxiety
and depression realize that they are not
alone. The campaign aims to expand its
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messaging by also encouraging the
general population to check in on
the people in their lives by starting a
conversation around mental health.

Since the program’s inception,
iHeartMedia has aired over $10 million
worth of diverse PSAs for “Let’s Talk”
that have educated the public on the
wide-reaching impact of mental iliness
— such as the fact that over 280 million
people of all ages around the world
are dealing with depression — and
described the signs and symptoms
associated with the most common
mental health concerns to help people
understand what they may be seeing in
themselves and in others.

Radio spots voiced by Kristen Bell,
Charlamagne Tha God, Emma Stone,
Pete Wentz, Wayne Brady and the
band Weezer are part of the campaign
to drive listeners to iHeartRadio.com/
TALK where they can find curated
resources published by NAMI and the
Child Mind Institute, including guides to
starting the conversation with a friend,
child or healthcare provider; a symptom
checker; and other general information
on mental health.

The campaign is also designed to reach
parents and educators and help them
better identify and proactively address

concerns that they may be facing with
the kids in their lives. iHeart, NAMI
and The Child Mind Institute also work
together to distribute important mental
health information and resources
focused on children and families in
addition to the general population.

iHeart continues to forge partnerships
with organizations and individuals that
share the same mission of reducing the
stigma surrounding mental health and
that are making progress in varying
aspects of this critical issue.

CAMPAIGN IMPACT
+296K

spots aired

810MM

impressions

+1I0MM

in media value
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MENTAL WEALTH ALLIANCE

IS

e

In 2021, Charlamagne Tha God, a
host of iHeart’s nationally-syndicated
“The Breakfast Club,” launched the
Mental Wealth Alliance (MWA), a
forward-thinking foundation created
to destigmatize, accelerate and
center state-of-the-art mental health
outreach and care across the U.S.
while building an unprecedented
long-term system of generational
support for Black communities. A
brainchild of Charlamagne himself, the
groundbreaking effort is set to raise
$100 million over five years and will
partner with Black-led organizations and
experts to activate MWA's three major
pillars of life-changing impact:

train, teach and treat.

iHeart supports the important work of
the Alliance by donating airtime, digital
impressions and event production.
Additionally, iHeartMedia joined

CURATED PANELS INCLUDED

Charlamagne Tha God and the Mental
Wealth Alliance for the third annual
Mental Wealth Expo, a free event
open to the public and held at the
iHeart offices in New York City on
World Mental Health Day.

The 2023 expo featured expert-led
panels, live podcast sessions and
breakout rooms to discuss topics like
anxiety, depression, PTSD and child
and teen mental health. The event also
focused on addressing the challenges
surrounding Black maternal health.

Among the experts and celebrities
who participated in the expo were
Dr. Alfiee Breland-Noble, MWA's
Chief Mental Wealth Officer and
AAKOMA project founder, television
host Carson Daly; and clinical
psychologist Dr. Rheeda Walker.

Trauma and Triumph: Stories of Healing in the Spotlight

Sister, Sister: Navigating Mental Health as Black Women

The Strong, Silent Stigma: Addressing Mental Health in Black Men
Good, Bad, Breaking + Healing: Black Relationships

Behind the Game: A Candid Conversation on Athlete Mental Health

Rap Performance "Anxiety"
Letters to My Father

Metaphors for a Better World: Writing as a Tool for Communal Healing & Collective Liberation

Partnership to End Addiction: The Opioid Epidemic and Black Families: Finding Hope
The Professional Homegirl Presents: Honoring Your Inner Child

The AAKOMA Project Presents: Black Youth and Young Adult Mental Health
Lululemon Addresses the "Wellbeing Dilemma" for Diverse Audiences

Feelings, Families, and Fun: Embracing Emotions Together

Spoken Word
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The Mental Wealth Expo
was created for anyone
who knows they need

to start on their healing
journey, but don’t know
the first place to begin.

It’s a day for folks to get
exposed to mental health
experts and resources

that can get them on the
right path, and they get to
receive this information for
free! It is truly a blessing
to be able to do this for a
third consecutive year.”
CHARLAMAGNE THA GOD
CULTURAL ARCHITECT

AND CO-HOST, THE BREAKFAST
CLUB RADIO SHOW

Wea|

EXPO

®

iHeAr™
RADW

ABOUT
MentalWealthAlliance.com

The Mental Wealth Alliance (MWA), founded

by Radio Hall of Famer Charlamagne Tha God
(Lenard McKelvey), supports state of the art
mental health services for Black people in
need, while building a long-term system of
generational support for Black communities. By
raising $100 million, the MWA focuses on three
pillars of impact: Train - prepare thousands of
Black people to become research and clinical
services providers in psychology, psychiatry,
social work and related fields; Teach -
advocate for the implementation of Social

and Emotional Learning (SEL) and Mental
Health Literacy (MHL) in public K-12 education
nationwide; and Treat - support Black-led and
culturally-competent organizations to provide
free therapy to more than 10 million Black
Americans within five years.

= 'il_"- z = i
B iHeart Mental
Weal

CAMPAIGN IMPACT
8M

on-air impressions

+73.5M

digital impressions

™

combined social media
followers from all the

participants and panelists

iHEARTMEDIA
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NAMI

NATIONAL ALLIANCE ON
MENTAL ILLNESS

e

In the United States, more than 59 million adults experienced
a mental illness in 2022, yet only half of these individuals
received the mental health services that they needed
(SAMHSA, 2022 National Survey on Drug Use and Health).
To help address these challenges, NAMI and iHeart are
committed to providing credible information and resources to
help people navigate through this crisis.

Throughout its more than 40-year history, NAMI has fought
stigma and discrimination that marginalize people with mental
illness and pose barriers to their wellbeing. To address the
current and future mental wellbeing of our country and to
reach listeners experiencing mental health challenges --
including anxiety, depression and feeling vulnerable, fragile
or scared during these uncertain times -- iHeart has worked
closely with NAMI to remind people that they are not alone.

In 2023, across the U.S., there was a growing demand

for mental health and substance use disorder care, yet a
significant shortage of mental health providers. With more
and more people prioritizing their mental health, finding a
therapist often feels difficult and sometimes overwhelming.
iHeart's annual campaign highlighted NAMI's free peer
support groups, education programs and a HelpLine to
support those struggling with their mental health when the
wait seems too long or affordable treatment is not available.

Over the last four years, iHeart has aired thousands of NAMI
PSAs and has provided a platform for mental health experts
to speak directly to its audience. iHeart continues to connect
listeners to trusted local and national tools to help them thrive
and overcome mental health challenges.

2023 — ANNUAL IMPACT REPORT
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NAMI celebrates iHeart’s ongoing
dedication to reducing stigma with
conversations about mental health and
their focus on how asking

for help is a sign of strength not weakness.

We know getting help early makes

a difference and finding the right

support when symptoms emerge can be
challenging. We value iHeart’s ongoing
efforts to raise awareness for NAMI
support and resources. Together we are
striving to connect people to a community
that cares so no one feels alone.”

DANIEL H. GILLISON, JR.
CEO, NAMI

CAMPAIGN IMPACT
+13.5M

website visits in 2023

+147M

social media impressions
in 2023

™
vvalks

for
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CAMPAIGN SNAPSHOT
5/09/23 - 5/17/23

dates running

843

iHeartMedia stations

20,212,800

impressions

ABOUT

THE NATIONAL ALLIANCE
ON MENTAL ILLNESS
NAMI.org

The National Alliance on Mental lliness
is the nation’s largest grassroots mental
health organization dedicated to building
better lives for the millions of Americans
affected by mental illness.

iHEARTMEDIA
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CHILD MIND INSTITUTE

IS
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One in five adolescents struggle
with a diagnosable mental

health disorder. Today, the need
for open conversations about
mental health is greater than ever
before; symptoms of depression
and anxiety doubled during the
pandemic and rates of youth
suicide are at an all-time high.

In 2023, the CDC reported that
there are never-before-seen levels
of hopelessness and suicidal
thoughts among today’s high
school students. Almost two
thirds of children with a mental
health disorder don’t get
identified or treated.

When kids feel comfortable
sharing, they have a better

chance of receiving life-changing
treatment. iHeart and Child Mind
Institute have partnered since
2019 on numerous mental health
awareness initiatives and media
campaigns aimed to reduce stigma
and normalize conversations about
emotional, social and psychological
wellbeing among youth. In 2023,
the campaign focused on feelings
of isolation and the need to talk
about these challenges and how
and when to seek help.

iHeart developed audio in both
English and Spanish for the Child
Mind Institute’s 2023 May Mental
Health Awareness campaign “You
Got This!” utilizing young voices.
The goal of the campaign was to
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normalize speaking about mental
health, encourage youth to speak
up when they’re struggling and
most importantly — reassure kids
that even if they’re struggling now,
better days are ahead. The radio
spots drove listeners to the Child
Mind Institute website for free
resources to help young people
start the conversation about

their own mental health.

Additionally, to help accomplish the
organization’s mission, celebrities
and influencers including Kevin
Love, Lucy Hale and Alyssa Milano
shared personal stories about their
own struggles. The personalized
videos were released daily via

the Child Mind Institute’s social
channels, and to the media,
throughout the month of May.

CAMPAIGN IMPACT
+63K

children reached through
clinical care, research
evaluations and school-
based programs

2M

parents and educators visit
childmind.org each month to
access credible information
for their children

66

The Child Mind Institute is
incredibly proud of our partnership
with iHeart, which now extends
more than half a decade. Together,
we’ve been able to share crucial
messages with the American
public about youth mental health
that provide hope and direct to
evidence based resources on
ChildMind.org. We are grateful for
iHeart’s continuing commitment to
addressing youth mental health.”

DR. HAROLD S. KOPLEWICZ
PRESIDENT AND MEDICAL DIRECTOR,
CHILD MIND INSTITUTE

+1.5M

people follow CMI on social
media for stigma-busting and
evidence-based information

+3.4M

people have gained insight
into a child’s behavior using
the online Symptom Checker

o
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CAMPAIGN SNAPSHOT

3/28/23 - 3/31/23;
5/02/23 - 5/09/23

dates running

335

iHeartMedia stations

9,805,400

impressions

ABOUT

THE CHILD MIND INSTITUTE
ChildMind.org

The Child Mind Institute is dedicated to transforming the
lives of children and families struggling with mental health
and learning disorders by giving them the help

they need. We’ve become the leading independent
nonprofit in children’s mental health by providing gold-
standard evidence-based care, delivering educational
resources to millions of families each year, training
educators in underserved communities and developing
tomorrow’s breakthrough treatments.
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NOT ALONE CHALLENGE

INSPIRING CHILDREN
FOUNDATION

oy

Anxiety, depression and suicide
rates are at a historic high, yet
50% of Americans who need
proven tools and resources
don’t have access to them.
During November 2023, and for
the second consecutive year,
iHeart teamed up with multi-
platinum singer-songwriter and
mental health pioneer Jewel for
the #NotAloneChallenge. The
challenges provided free
mental health tools and raised
awareness for mental health
throughout the holiday season.

The mission of the
#NotAloneChallenge was to remind
people they are not alone during
the holidays, offer free mental
health resources and raise funds
to make mental health available
to those in need through Jewel’s
Inspiring Children Foundation.
The #NotAloneChallenge
brought together an extensive
collaboration, one of the largest
to date, of more than 120 thought
leaders and executives in tech,
finance, entertainment, music,
sports and mental health, all
banding together to participate

in the campaign.
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The #NotAloneChallenge inspired “
people to create a short video
sharing their support and
advocacy for mental health, then
challenging and tagging friends
to participate. iHeart participants
included radio personalities Elvis
Duran, Bobby Bones, Greg T,
Ramses Ja and Q Ward, who each
shared their personal connection
to mental health challenges and
encouraged others to participate
via social media.

The power of iHeartRadio’s
platform is undeniable. |
am very grateful to Bob
Pittman, Tom Poleman

and John Sykes for

using this power to help
solve our nation’s mental
health crisis."

JEWEL

The campaign also included an
auction that raised funds to

make free online tools and in-
person programs more readily
available. The funds helped provide
wellness on a large scale through
the Inspiring Children Foundation’s
best-in-class, innovative mental
health curriculum.

AUTHOR AND CO-FOUNDER,
INSPIRING CHILDREN
FOUNDATION

CAMPAIGN IMPACT
2.36B

campaign social reach

605M

press reach

+500

participants
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ABOUT

INSPIRING CHILDREN FOUNDATION
InspiringChildren.org

For 22 years Jewel’s Inspiring Children Foundation (ICF) has been
transforming the lives of at-risk youth in Las Vegas through a whole
human approach to physical, emotional and mental health. ICF serves
2,500 youth in-person and millions online. 95% of students in their
Leadership Program have earned college scholarships for academics
& athletics (tennis) to some of the best colleges in the U.S. 100% of our
last graduating class self-reported a full remission in their depression
and suicidal ideation symptoms. Parts of the program are now being
duplicated in 22 cities by other nonprofits.
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THE MENTAL

HEALTH COALITION
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We all experience a range of emotions, but on
social media, we often pretend we're happy when
we could actually use support. In fact, one in four
of us will experience a mental health condition at
some point in our lives. The Mental Health Coalition
(MHC) is on a multi-year journey to positively
transform youth mental health in the digital space.

In 2023, during Mental Health Awareness Month,
The Coalition launched "#RevealHowYouFeel," a
digital campaign and social media challenge aimed
to encourage people to feel comfortable sharing
their real feelings on social media. The campaign
challenged social media users to “reveal how they
feel” in an effort to encourage young adults to open
up about the struggles behind their smiles, creating a
safe space for people to discuss their mental health
online. The Coalition also provided resources to help
educate participants about emotional regulation.

Over 500 participants joined the challenge
throughout the month of May, including influencers
and celebrities like Leah Remini, Hannah Brown,
Delilah Belle Hamlin, Dorinda Medley, Kenneth
Cole, Sheree Zampino, Lisa Ling, lyanla Vanzant,
Kendall Toole, Jinkx Monsoon and many others.

iHeart, a long-time partner of the Coalition since its
inception, produced and aired a series of PSAs to help
listeners understand the importance of emotions and
to help break the stigma surrounding mental health

by accessing the MHC resources and by participating
in the challenge. The spots encouraged listeners to
accept and explore the importance of their emotions
as a first step to improving their mental wellbeing.

2023 — ANNUAL IMPACT REPORT

ABOUT

THE MENTAL HEALTH COALITION

TheMentalHealthCoalition.org

The Mental Health Coalition, is a coalition of the
Nation’s leading mental health organizations,
brands and individuals who have joined forces to
end the debilitating stigma surrounding mental
health and to change the way people talk about,
and care for, mental illness. Our mission is to
catalyze like-minded communities to work together
to destigmatize mental health and empower access
to vital resources and necessary support for all.

The Mental Health Coalition was formed with the
understanding that the mental health crisis is fueled
by a pervasive and devastating stigma, preventing
millions of individuals from being able to seek the
critical treatment they need. We will not relent until
mental health is no longer associated with stigma,
shame or judgment and all people feel empowered
to openly discuss and address their individual
mental health needs.
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CAMPAIGN SNAPSHOT

5/17/23 - 5/23/23

dates running

843

iHeartMedia stations

15,834,500

impressions

hy Th*ientzﬂ Health Goalition

CAMPAIGN IMPACT
4 WEEKS

#RevealHowYouFeel was
designated as an official ‘trending
audio’ on Instagram

+63K

website visitors from the campaign

23M

people reached with
#RevealHowYouFeel on social media
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HAPPY JACK FOUNDATION
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More than 57 million Americans
struggle with mental illness and
over 170 people die every day from
accidental overdoses related to
synthetic opioids like fentanyl.

Happy Jack was formed in 2020 by
Jack Nathan as an apparel brand
and outlet to creatively channel his
anxiety and depression and to let
people know they weren't alone in
their thoughts. Tragically, Jack died
suddenly and accidentally one month
after launching Happy Jack due to
fentanyl poisoning at the age of 19.
In his memory, his parents David

and Bradi and his sister Drew carry
on his legacy by building the brand
that meant so much to him, and by
launching the Happy Jack Foundation.

Jack’s company Happy Jack continues
to create and sell inspirational
t-shirts, hoodies, hats and other
streetwear to raise awareness and
a sense of community; to give back
to kids battling all types of mental
health issues; and to fuel grants
for mental health-focused charities
including Active Minds, Child Mind
Institute, Born this Way Foundation,
Runway of Dreams, Riley's Dance,
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JaneStrong, Lean on Me, University
of Denver, American Cancer Society
and Release Recovery Foundation.

In 2023, iHeart launched a national
PSA during mental health awareness
month -- voiced by Jack’s father
David -- to celebrate Jack’s vision

of breaking the stigma surrounding
mental illness. The Happy Jack
Foundation donated 100% of its

net sales to organizations set up to
improve mental health nationally.

Additionally, throughout the year,
local stations including New York
City’s Z100 have supported the
Foundation. To close out 2023, Happy
Jack and Danielle Monaro of "Elvis
Duran and the Morning Show" created
an exclusive Laughter collection and
hosted "Laughter Heals" at Gotham
Comedy Club. The event, which was
hosted by Goumba Johnny, featured
comedians Joe Gatto, Anthony

Rodia and Tammy Pescatelli, and
generated over $20,000 which will

be used to fund art scholarships

at a few colleges and universities
across the country as well as mental
health education programs.

66

The partnership between
iHeartMedia, Z100 and
Happy Jack has been
instrumental in building

a resilient foundation for
mental health in honor of
our son Jack, creating a
powerful message of mental
wellbeing for everyone."

DAVID NATHAN
"HAPPY JACK" DAD

CAMPAIGN IMPACT
+$100K

for mental wellness, education
and mental fitness

+$20K

raised by Laughter Heals event

CAMPAIGN
SNAPSHOT

5/22/23 - 5/31/23

dates running

439

iHeartMedia stations

11,216,800

impressions
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1 MILLION STRONG
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There are 46.3 million Americans
ages 12 and older facing a
substance use disorder today.
Addiction can be isolating, but
there is strength in numbers and
support is a powerful thing. iHeart
is deeply committed to helping
people in need of recovery

seek help by taking steps that
remove the stigma and shame
surrounding addiction.

In 2023, iHeart launched a new
partnership with 1 Million Strong
that aimed to bring together the
music industry, fans, listeners and
musicians who are taking action
to transform the way people think
about addiction and recovery.

1 Million Strong is an initiative
created through a partnership
between Stand Together
Foundation, which is committed

66

to breaking the cycle of poverty in
America by driving change from
within communities; Stand Together
Music, an organization that
believes that the music industry is
uniquely positioned to amplify and
accelerate addiction recovery; and
The Phoenix, a free, nationwide
community founded to help people
who are experiencing addiction
find their inner strength and

build a new community to

support their journeys.

To help support 1 Million Strong,
iHeart donated over $900K
worth of media across all of its
radio stations to reach listeners
who may need to find support
for themselves or a loved one,
and connected them with
valuable resources provided

by The Phoenix.

CAMPAIGN IMPACT

+169K

new Phoenix members in 2023

12

1 Million Strong Wellness Retreats

+10K

fans served at festivals

+50

music industry open letter signers
(Billboard Power Players issue
Feb 2023)

Stand Together's partnership with iHeart, in support of the 1 Million Strong movement, has
allowed us to amplify our reach and impact. In the last year, 169,000 new members joined The
Phoenix’s sober-active community. As a leader in the entertainment industry, iHeart has been a
catalyst for this movement. Together, we are destigmatizing the narrative surrounding addiction
and fostering inclusive environments that empower individuals in recovery to realize their full

potential.”

COLETTE WEINTRAUB

HEAD OF STAND TOGETHER MUSIC

2023 — ANNUAL IMPACT REPORT

CAMPAIGN SNAPSHOT

1/23/23 - 2/17/23

dates running

843

iHeartMedia stations

66,381,200

impressions

ABOUT

1 MILLION STRONG
TMillionStrong.com

Together with the music industry, 1 Million Strong is committed to
breaking down the barriers to sobriety for allies and their loved ones.
We believe that the most powerful solutions are rooted in communities
like The Phoenix, an organization that uses the transformative power of
physical activity and social connection to help individuals impacted by
substance use.
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988 SUICIDE
PREVENTION LIFELINE
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Too many people are experiencing
suicidal crisis or mental health-
related distress without the
support and care they need.
Studies have shown that after
speaking with a trained crisis
counselor, most Lifeline callers
are significantly more likely to feel
less depressed, less suicidal, less
overwhelmed and more hopeful.

The Federal Communications
Commission has designated 988
as the new emergency service to
connect with either the National
Suicide Prevention Hotline or
Veterans Crisis Line. The 988
number was launched in July of
2023 as a quick, easy-to-remember
way to put people in crisis in touch
with a mental health professional.

The hotline provides round-the-
clock confidential support from
mental health professionals trained
to respond to such emergencies.
The 988 dialing code operates
through what was formerly known
as the National Suicide Prevention

2023 — ANNUAL IMPACT REPORT

Lifeline. It is a network of over
200 locally operated and funded
crisis centers around the country
and serves as a universal entry
point so that no matter where

you live in the United States,
people in need can reach a caring,
trained counselor who can help.

To help support the launch of 988,
iHeart created an audio identity
for the 988 campaign in an effort
to enhance message attention

and improve listener recall. The
sound logo and a series of PSAs
were created by iHeart’s creative
team and was designed to feel
empathetic yet hopeful and
uplifting. The chime was also made
available to all media companies to
help listeners recall the number and
to create a national sense of unity.

iHeart hosted Dr. Andrew Schramm
from the Department of Surgery to
discuss the 988 Suicide Prevention
Lifeline on the iHeartRadio Local
Communities Affair show.

CAMPAIGN
IMPACT

1.7M

calls, texts and chats in its
first five months




2023 LOCAL MENTAL HEALTH
COMMUNITY SPOTLIGHT
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iHeart has been committed to fostering a culture within communities that supports talking about mental health issues like anxiety and
depression for several years through partnerships with leading mental health organizations, including the National Alliance on Mental
lliness (NAMI) and the Child Mind Institute. In the last four years, amidst the pandemic, the topic has become even more relevant, with
increased rates of mental health problems being reported across the U.S. In addition to the many national mental health programs
that iHeart supports and develops, many stations worked locally to address the mental health crisis among their listeners.

COLUMBUS, OH
92.3 WCOL

The On Our Sleeves Movement For
Children’s Mental Health envisions

a world where mental health is part
of the upbringing of every child. The
organization provides free expert-
created resources to communities so
everyone can understand and
promote mental health for children.
On June 4, 2023, 92.3 WCOL hosted a
Russell Dickerson concert benefiting
On Our Sleeves with Nationwide
Children’s Hospital. The event raised
$5,000 for the movement.

DAYTON, OH
IHEARTMEDIA DAYTON

NAMIWalks is a Mental Health
Awareness walk that brings together
members of the community to combat
stigma, promote awareness and
celebrate hope and recovery. The

goal of the walk is to provide an active
display of support for people impacted
by mental health conditions in hopes of
changing how society view people with
a mental iliness. In 2023, iHeartMedia
Dayton supported NAMI Montgomery
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County for its local walk at River Scape
MetroPark on Saturday, September
23. The event helped raise funds and
brought awareness to the many free
mental health programs and services
in the community.

DENVER, CO
97.3 KBCO

Mental Health Colorado advocates for
local residents who experience a mental
health or substance use condition by
engaging policymakers, providers, the
public and the press to promote mental
wellbeing, ensure equitable access to
mental health and substance use care
and end discrimination. iHeartMedia
Denver’s 97.3 KBCO launched "On
Tap," a charity concert series supporting
Mental Health Colorado. The concert
series included performances by The
Revivalists, Ruston Kelly, Josh Fudge,
Nathaniel Rateliff & The Night Sweats,
Leon Bridges, Cake, Dispatch, Big Head
Todd and the Monsters, Marcus King
Band, Caamp, Milky Chance, Michael
Franti & Spearhead and more.

DETROIT, Mi
IHEARTMEDIA DETROIT

Kevin Fisher, Executive Director of
NAMI Michigan, was a guest on "Light
Up the D," iHeartMedia Detroit's public
affairs podcast that provides valuable
information about issues of concern
specific to Detroit. The interview
covered mental health topics
following the Michigan State University
shooting that took place on February 13,
2023 that killed three students

and injured five others.

HARRISONBURG, VA
IHEARTMEDIA HARRISONBURG

In 2023, iHeartMedia Harrisonburg
partnered with American Foundation for
Suicide to promote their annual “Out of
the Darkness Walk.” The event aims to
bring hope to those affected by suicide
by giving people the courage to open
up about their own connections to the
cause and build a platform to create a
culture that promotes the importance
of mental health. It brings friends, family
members, neighbors and coworkers
together to support each other, and in
memory of those lost to suicide.

HOUSTON, TX
IHEARTMEDIA HOUSTON

iHeartMedia Houston aired several
interviews on its weekly 30-minute public
affairs show with various respected
speakers and experts in the mental health
space discussing topics including talking
about mental health with youth, veteran
mental health challenges and general
mental health concerns. The goal of

the series was to provide resources for
individuals and parents and to help reduce
the stigma around mental health.

INDIANAPOLIS, IN
REAL 98.3

In September 2023 for Suicide Awareness
Month, iHeartMedia Indianapolis’ Real
98.3 ran an on-air campaign to promote
the new 988 hotline, which provides 24/7,
free and confidential support for people in
distress, prevention and crisis resources,
as well as best practices for professionals
in the United States.

MCALLEN, TX
IHEARTMEDIA MCALLEN

iHeartMedia McAllen ran four mental
health programs during their public affairs
show programming.

Additionally, the four stations in the market
ran weekly PSAs to promote mental health
resources. Partners included South Texas
Health System and Valley Baptist Hospital.

@nAMIwalks
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2023 LOCAL MENTAL HEALTH
COMMUNITY SPOTLIGHT
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PORTLAND, OR
IHEARTMEDIA PORTLAND

iHeartMedia Porland’s local public
affairs program, “Local Voices,”
dedicated several weeks of
programming to explore mental

health in their community. The show
conducted interviews with Oregon
Congresswoman Andrea Salinas
about her efforts to bring attention to
mental health issues in the state, as
well as the Medical Director of Kaiser
Permanente about the effects climate
change is having on Oregonians’ mental
health and the steps employers can
take to help employees deal with their
mental health challenges.

POUGHKEEPSIE, NY
Q92

Every week, iHeartMedia
Poughkeepsie’s Q92 hosts a "Mental
Health Monday" segment that includes
on-air personalities offering tips,
reminders, resources and stories to
help the local community with their own
mental health. The weekly resources
are posted on the station’s social media
channels after it airs.
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PROVIDENCE, RI
IHEARTMEDIA PROVIDENCE

Throughout 2023, all four iHeartMedia
Providence stations ran PSAs
promoting the Samaritans' hotline,
aimed at suicide prevention.

READING, PA
Y102

The Camel Project is a nonprofit that
empowers individuals and organizations
to recognize and change the culture of
bullying and unacceptable behaviors
that result in violence, trauma and
abuse through education, advocacy and
support. In 2023, iHeartMedia Reading’s
Y102 supported the organization

with on-air media and hosted a live
broadcast at the Berks Street Art
Festival: Kindness and Creativity. The
free event was held on Saturday,

May 6, 2023, at the Reading
Muhlenberg Career and Technology
Center, and was a safe, non-judgmental
day of inclusion and fun for the
community celebrating the arts,

dance, music, animals and most
importantly to support underserved
communities facing emotional and
mental health challenges.

RIVERSIDE, CA
9941 KGGI

Each week, 99.1 KGGI's morning on-air
personality Evelyn Erives hosts a weekly
podcast episode with a doctor or

health professional to talk about health
and wellness. The podcast promotes
healthy lifestyles — both physically and
mentally — and provides guidance on
how to receive help and access mental
health resources. In 2023, some of

the participants included Dr. Rodney
Borger, Chief of Emergency Medicine

at Arrowhead Regional Medical Center;
Diana Gutierrez, licensed marriage and
family therapist and clinical counselor
with Riverside University Health System;
Luz Gallegos, Executive Director of
Training Occupational Development
Educating Communities (TODEC);

and Letha Coughlin, fitness coach

and vegan chef.

iHEARTMEDIA
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FOCUS ON
RECOVERY
& ADDICTION

aAn mitiative of. iHeartMedia’s commitment to combat including their families and caregivers, leaders and brands, government
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NATIONAL OPIOID
ACTION COALITION
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In response to the national opioid epidemic, which has

killed tens of thousands of Americans and impacted millions
more, advertising industry leader WPP, iHeartMedia and Fors
Marsh Group launched the National Opioid Action Coalition
(NOACQ), an initiative focused on reducing stigma as a barrier
to addiction prevention treatment and recovery. First launched
in 2018, NOAC'’s work has become even more critical as the
ripple effects of the COVID-19 pandemic continue to create a
crisis collision that is impacting treatment and recovery.

Drug overdose deaths have reached record levels in the
United States based on data from the U.S. Centers for Disease
Control and Prevention. NOAC aims to help support local, state
and federal opioid misuse and addiction prevention, treatment
and recovery efforts by elevating the conversation; providing
communications tools, including media donations, to reduce
stigma; and harnessing the power of individuals, communities
and companies to get engaged.

Since its inception, NOAC has launched targeted programs
in several local communities highly affected by the crisis and
brought together like-minded organizations that have offered
expertise and tools to help address the opioid epidemic.

The coalition’s website — noac.org — is a free online resource
for people seeking information related to opioid misuse
prevention, treatment and recovery. The website also provides
free access to online resources including a treatment locator
for people seeking assistance.

2023 — ANNUAL IMPACT REPORT

Additionally, iHeartMedia continues to launch multiple
initiatives around National Recovery Month that recognize
people in recovery and encourage people to share their
recovery stories and create hope that recovery is possible. To
date, the efforts have featured a number of pop culture icons
and influencers, including Macklemore, Camila Cabello, Nikki
Sixx, Dan & Shay, Cheryl Burke, City Girl Gone Mom, Melissa
Etheridge and many others.

In 2019, the coalition launched "#TalkToMe" — a science-based
public awareness initiative that aimed to reduce stigma as

a barrier to opioid use disorder prevention, treatment and
recovery. NOAC allows and invites government agencies and
private sector companies to use and deploy its #TalkToMe
creative to help combat substance use disorder and addiction
stigma. iHeartMedia offers a media matching program for
specific public outreach campaigns to help extend the reach
and results of communications efforts to end the crisis and
serve our communities.
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IHEART'S NATIONAL
ADDICTION AND
RECOVERY MONTH
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The opioid crisis is one of the most pressing human
crises in our society today, with the CDC estimating
approximately 107,600 overdose deaths for the 12-month
period between July 2021 and June 2022. Additionally,
there are over 23 million Americans who live in long-term
recovery in the United States. When given support—
without shame or judgment—we know empirically

that people do get better, and that people do recover.

iHeart has been supporting National Recovery Month
since 2018 and has launched several media campaigns
and initiatives focused on reducing the stigma around
addiction. Over the last five years, iHeart has enlisted
influencers and subject matter experts to reach the
most diverse and vulnerable populations in an effort to
increase understanding that addiction is a disease, and
that recovery is possible.

This year, iHeart, in partnership with The Voices Project’s
“Mobilize Recovery once again launched a large-scale
media effort with radio spots recorded by musicians and
influencers including Macklemore, Melissa Etheridge,
Noah Thompson, Dylan Scott, Lauv, City Girl Gone Mom
and many others that ran across all iHeart radio stations.
Additionally, five regional events across the U.S. and

the 2023 national meeting held in Washington, D.C.
were heavily promoted across iHeart and on the iHeart
Recovery Month website.

iHeart also hosted Macklemore as a guest on Eric
Zimmer’s award-winning podcast “The One You Feed”
and conducted an interview with The Voices Project and
Mobilize Recovery Co-Founder, Ryan Hampton, on iHeart

2023 — ANNUAL IMPACT REPORT

Communities’ Public Affairs show.

Over the last two years, as a leading media platform and
to support those in recovery, their families and caregivers,
and help inspire interventions to start the recovery
journey, iHeart has expanded its reach on this front by
launching a streamlined online destination to support
iHeart’s Recovery Month. The all-new website includes

a location finder powered by the Substance Abuse and
Mental Health Services Administration that matches users
by zip code to substance abuse and/or mental

health treatment facilities in the United States;

detailed information about “Mobilize Recovery"

and access to all iHeart-produced PSAs.

CAMPAIGN IMPACT
42M

On-air promotional impressions

17M

On-air artist PSAs

+830

Radio stations

1

Halo Award Winner for "Best Health Initiative"

CAMPAIGN
SNAPSHOT

9/11/23 - 9/22/23

dates running

726

iHeartMedia stations

16,802,700

impressions

66

It is incredibly important to raise awareness, address stigma and bring people together
to celebrate America’s strong and resilient recovery community. Avenues of meaningful
engagement and accessible treatment, prevention and recovery services and supports
are needed now more than ever. SAMHSA remains committed to forging ahead with
partners at all levels to lower barriers, create inclusivity and listen to the unique needs
of those in, or seeking recovery. We want everyone across the nation to know that help
is available, and recovery is possible.”

MIRIAM E. DELPHIN-RITTMON, PH.D.

ASSISTANT SECRETARY, MENTAL HEALTH AND SUBSTANCE USE AND THE LEADER OF THE
SUBSTANCE ABUSE AND MENTAL HEALTH SERVICES ADMINISTRATION (SAMHSA)

iHEARTMEDIA
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Now in its 34th year, National Addiction & Mental Health
Recovery Month is a month-long, federally recognized
acknowledgment of substance use disorder, commonly
known as addiction. September is designated

as a time to celebrate the gains made by those in
recovery, just as we celebrate improvements made by
those who are managing other health conditions such as
hypertension, diabetes, asthma and heart disease.

Continuing its mission to support, motivate and empower
the 23 million Americans in long term recovery, Mobilize
Recovery, one of America’s largest advocacy groups
focused on people seeking and living in recovery from
substance use disorder, teamed up again with iHeartMedia
and Meta. iHeart provided substantial promotional
support highlighting the initiative and commitments —
including broadcast radio, public service announcements
with musicians and personalities and digital promotions
throughout September and October.

On September 17, iHeartMedia and Mobilize Recovery
hosted DC23 in Washington, D.C., a comprehensive
summit bringing together people in recovery,
advocacy groups, government leaders and policy
makers, first responders and influencers at the

historic Mayflower Hotel. Participants included The
Second Gentleman, Douglas Emhoff; Secretary Xavier
Becerra, U.S. Department of Health & Human Services;
Patrick J. Kennedy, Founder of the Kennedy Forum;

MOBILIZE RECOVERY

Congresswoman Madeleine Dean; Theo Krzywicki,
First Responder and End Overdose founder and
CEO; and Macklemore.

Following DC23, iHeartMedia participated in the White
House Recovery Summit to advocate for people in
recovery and stigma reducing efforts, describing the ways
in which companies and media can continue to play a role
in advancing public communications and education.

iHeart has a longstanding partnership with Mobilize
Recovery, helping to promote lifesaving resources
while nurturing the recovery community through

public awareness campaigns, social media amplification
and by using its multiple platforms to support
community and musical events, as well as a number

of PSAs designed to provide local support and
resources directly to listeners.

Over the last four years, iHeart has enlisted influencers
and subject matter experts to increase understanding that
addiction is a disease, and that recovery is possible. iHeart
and Mobilize Recovery also partnered for the “Recover
Out Loud” concert featuring headliner Macklemore,

which was streamed exclusively on iHeartRadio and on
iHeartRadio's Facebook / Meta and YouTube channels.

ACROS! "\

.""

LA 2022

»

%,

MOBILIZE
RECOVERY

ACROSS AMERICA 2022

CAMPAIGN ABOUT
Loy THE VOICES PROJECT
+600 MobilizeRecovery.org

SIS RS The Voices Project is a grassroots recovery advocacy

organization that is changing the way America thinks
about recovery, one voice at a time. End the silence, end
addiction. Learn more and get involved. Work Together.
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WHITE HOUSE
NATIONAL RECOVERY
MONTH SUMMIT

IS

o

In recognition of National Recovery Month, White House

Office of National Drug Control Policy (ONDCP) Director Dr. “

Rahul Gupta hosted a National Recovery Month Summit to s

discuss the ways all Americans can work together to build a We’re grateful to be a part of the recovery
more recovery-ready nation, which is a key focus of President efforts. It’s a topic that everyone should
Biden’s National Drug Control Strategy and support efforts to be discussing. We’re licensed by the FCC

beat the overdose epidemic and save lives. There are currently e L
n . . to serve our communities; we take that
more than 20 million Americans who are in recovery from

substance use disorder. The Biden-Harris Administration is responsibility seriously, and this issue
committed to making recovery possible for more Americans by is one of real importance to our local
eliminating stigma, increasing support services and ensuring communities and families. As the number
that everyone has access to the resources they need. . X .

one audio company in Amer/ca, we can use
At the Summit, Dr. Gupta highlighted key actions the Biden- our platforms both nationally and locally —
Harris Administration has taken to expand treatment from our broadcast hosts and influencers

access, prevent substance use disorder and support the d d . d
tens of millions of American in recovery. The Summit to our podcasts -- to reduce stigma aroun

also featured remarks from U.S. Senator Jeanne Shaheen substance use disorders andrecovery.”
(D-NH), Congressman Paul Tonko (NY-20) and local
GREG ASHLOCK

spoken word artist Joseph LMS Green.
PRESIDENT, IHEART INFLUENCER NETWORK

Additionally, iHeart participated in the panel "Strengthening
Recovery-Ready Workplaces," which featured a discussion
with executives from across the country, including iHeartMedia
executive Greg Ashlock, Fors Marsh CEO Ben Garthwaite,
Leidos Health Group President Liz Porter and Association of
Flight Attendants President Sara Nelson. The panelists spoke
about the critical need for recovery-ready workplaces to

help support the millions of Americans currently in recovery
and strengthen our economy.
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DRUG ENFORCEMENT ADMINISTRATION

NATIONAL
PRESCRIPTION DRUG
TAKE BACK DAY

IS

e

The drug overdose epidemic in
the United States is a clear and
present public health, public
safety and national security
threat. The Drug Enforcement
Administration’s (DEA) “National
Prescription Drug Take Back Day”
encourages the public to remove
unneeded medications from
their homes as a measure

of preventing medication

misuse and opioid addiction
from ever starting.

3

For more than a decade, DEA’s
“National Prescription Drug

Take Back Day” has helped
Americans easily rid their homes
of unneeded medications—
those that are old, unwanted or
otherwise no longer needed—
that too often become a gateway
to addiction.

For the last several years,
iHeartMedia has helped inform
its listeners of the thousands
of local sites nationwide where
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individuals can dispose of
expired, unused and unwanted
prescription medications as part
of the “National Prescription Drug
Take Back Day” and throughout
the year. iHeart played an active
role in supporting the official
DEA “Take Back Day” in October,
which yielded the disposal of 300
tons of unneeded prescription
medications across the country.
iHeart stations across the country
helped promote “National Take
Back Day” in 2023 by airing

a series of radio spots meant

to encourage participation in

the campaign and to educate
listeners about the importance

of disposing of any unwanted,
unused or expired prescription
medications in their homes.

Since the first “National
Prescription Drug Take Back
Day,” the DEA has collected
more than 8,950 tons of
expired, unused and unwanted
prescription medication.

66

| encourage everyone
across the country to
dispose of unneeded
medications to help keep
our communities safe and
healthy. The ‘Take Back’
campaign is part of DEA’s
continued efforts to combat
the drug poisoning epidemic
and protect the safety and
health of communities
across the United States.”

ANNE MILGRAM
ADMINISTRATOR, DEA

CAMPAIGN IMPACT
4,383

total law enforcement
participation

4,675

total collection sites

599,897
Ibs. (300 tons) total
weight collected

17,900,351

Ibs. (8,950 tons) total
weight all time collected

47,962,193

donated impressions
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RECOVERY CENTERS OF AMERICA

RECOVERY 360:
CONVERSATIONS ON
ADDICTION & RECOVERY

q ==

e

In 2023, iHeartMedia Philadelphia
and Recovery Centers of America

teamed up to launch “Recovery 360:

Conversations on Addiction and
Recovery,” an eight-part podcast
dedicated to exploring pathways
to treatment and recovery. The
exclusive podcast was hosted by
entrepreneur, musician, actor and
mental health advocate Tony Luke
Jr. and Loraine Ballard Morrill,
iHeartMedia Philadelphia’s
Director of News and Community
Affairs, in an effort to raise
awareness around how to help
those with substance use disorder.

In each episode, Lorraine and Tony
sat down with experts, those in
recovery and advocates in the
field of treatment and recovery.
The series features industry-
leading clinical experts in addiction
treatment from Recovery Centers
of America, aiming to break

down stigmas and provide

real conversations about

addiction and recovery.

2023 — ANNUAL IMPACT REPORT

Notable guests also included
Grammy and Academy Award-
winning singer and songwriter
Melissa Etheridge, who discussed
life and healing after the tragic
death of her son following an opioid
overdose. The special episode
offered a thoughtful and honest
conversation on substance

abuse, mental health issues in
families and strength and resilience
in the face of loss.

Other guests included Recovery
Centers of America’s Chief Medical
Officer, Dr. Hyong Un, Dr. Peter
Vernig, VP of Mental Health
Services; Dr. Ashley Gardner,
Corporate VP of Nursing; Pastor
Jason Krall and more.

66

Recovery Centers of
America’s mission is to
save a million lives from

the diseases of addiction,
one neighborhood at a
time. To reach our multiple
audiences, we need an
integrated approach to our
marketing strategy and
incorporated podcasts to
our channel mix, allowing
us to showcase our thought
leaders, build our brand and
reach new patients.”

SPOKESPERSON
RECOVERY CENTERS OF AMERICA

CAMPAIGN
IMPACT

+500

listens and downloads

+4.5M

audio impressions

ABOUT

RECOVERY CENTERS OF
AMERICA

MobilizeRecovery.org

Recovery Centers of America is on a
mission to help 1 million patients achieve
lifelong recovery through evidence-based
treatment for substance use disorder and
co-occurring mental health conditions

— one neighborhood at a time. The RCA
Care Model features a clinically proven,

full continuum of inpatient and outpatient
services at 11 world-class facilities in
Pennsylvania, New Jersey, Massachusetts,
Maryland, lllinois, Indiana and South
Carolina. RCA admits patients 24/7, accepts
most commercial insurance and provides
transportation and intervention services
when needed. For inquiries or admissions
call 1-844-25-RECOVERY. RCA is very proud
to have six of our sites recognized atop
Newsweek’s 2023 America’s Best Addiction
Centers rankings for excellence.
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LOCAL RECOVERY &

ADDICTION COMMUNITY
SPOTLIGHT

IS

e

ANCHORAGE, AK
101.3 KGOT

Volunteers of America (VOA) offers
Behavioral and Mental Health services
to the community and works to
prevent and eliminate substance use
disorders through residential and
outpatient services, from prevention

to treatment to long-term support. In
2023, iHeartMedia Anchorage’s 101.3
KGOT partnered with Volunteers of
America Alaska to run a series of PSAs
spreading awareness about the misuse
of opioids and resources available to
individuals and families.

AUGUSTA, GA
104.3 WBBQ

The Georgia Department of Behavioral
Health and Developmental Disabilities
Office of Behavioral Health Prevention
is addressing the opioid crisis by
further increasing access to treatment,
reducing unmet treatment needs and
reducing opioid overdose-related
deaths through the provision of
prevention, treatment and recovery
activities. In 2023, iHeartMedia
Augusta’s 104.3 WBBQ partnered with
the Georgia Department of Behavioral
Health to run an awareness campaign
regarding the opioid epidemic in the
Georgia community.
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IHEARTMEDIA DETROIT
DETROIT, Mi

In 2023, Crystal Dussia, Program
Manager for Hegira Health’s Oakdale
Recovery Center, was a guest on
iHeartMedia Detroit’s “Light Up the D”
public affairs show where she
discussed substance abuse disorders
and resources available for recovery

in the community. The local center
provides short-term residential
treatment to adults with substance
abuse or co-occurring mental health
and substance abuse disorders who
require intensive structure and 24-hour
monitoring and support to abstain from
substances of abuse.

WASHINGTON, DC
HOT 99.5

In 2023, HOT 99.5 partnered with
Shatterproof, a national nonprofit
organization dedicated to reversing the
addiction crisis in the United States, for
its 2023 "Rise Up Against Addiction
Walk." The station provided on-air,
digital and social media support and
was on-site at the event.

IHEARTMEDIA GRAND FORKS
GRAND FORKS, ND

Safe Kids Worldwide is a nonprofit
organization working to help families
and communities keep kids safe from
injuries, including accidental poisonings
and overdoses. In 2023, iHeartMedia
Grand Forks partnered with Safe Kids
ND and Altru Health System Hospital

to raise awareness. As part of the
campaign, its weekly public affairs

show hosted Safe Kids Worldwide
spokesperson Carma Hanson to discuss
opioid misuse and the importance of
the local drug takeback program to help
keep families and kids safe.

HEARTMEDIA MCALLEN
MCALLEN, TX

In 2023, iHeartMedia McAllen
partnered with South Texas Health
System to run a local 30-minute
segment exploring opioid addiction
on all its stations as part of the weekly
public affairs program.

RIVERSIDE, CA
9941 KGGI

In 2023, the County of Riverside
launched a public awareness
campaign, known as “Faces of
Fentanyl,” to inform the community
about the deadly drug and underscore
how fentanyl deaths affect all races,
ethnicities and socioeconomic groups.
In 2023, iHeartMedia Riverside’s 991
KGGI supported the campaign via on-
air, social media and station websites.

SAN FRANCISCO, CA
IHEARTMEDIA SAN FRANCISCO

The Foundation for a Drug-Free World
is a nonprofit that empowers youth
and adults with factual information
about drugs so they can make
informed decisions and live drug-free.
In 2023, iHeartMedia San Francisco
partnered with The Foundation for a
Drug-Free World for the “They Said —
They Lied” — a PSA campaign warning
listeners on the misuse of drugs. The
PSA ran across all iHeartMedia San
Francisco stations.

MONTEREY, CA
KPRC-FM 100.7/100.9 AND 102.5
KDON-FM

iHeartMedia Monterey’s KPRC-FM
100.7/100.9 and 102.5 KDON-FM
teamed up with the Monterey County
Parks Department to help distribute

17 cases of naloxone hydrochloride
nasal spray, the opioid overdose
reversal medication, free of charge. This
represents over 200 individual doses of
Narcan that park rangers can administer
to distressed individuals in Monterey’s
county parks who may be experiencing
a drug overdose. The distribution of
Narcan was part of the 2023 Virtual
5K/3K Recovery Run and Memorial Flag
Ceremonies presented by Community
Human Services in partnership with
iHeart and others. The two stations
were actively involved in distributing
Narcan through the Recovery Run in
five different communities: Salinas
Hartnell, Salinas Sherwood, Seaside,
Monterey and Soledad.

PORTLAND, OR
105.9 THE BREW

iHeartMedia Portland’s 105.9 The Brew
hosted 4D Recovery — a nonprofit
offering peer-based services for young
people seeking addiction recovery — on
its “Local Voices” public affairs program.
The show featured several segments
on addiction and recovery, as well as
discussions about the nation’s fentanyl
problem. In addition, Oregon Secretary
of State Shemia Fagan discussed

steps being taken by the Oregon
Health Authority to implement the
creation of addiction treatment

centers around the state.
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DISASTER ASSISTANCE
& RESPONSE PLAN

During times of crisis, iHeartMedia is
essential to the lives of local residents in
communities across America. Our broadcast
and digital platforms often serve as the sole
information sources for disrupted areas —
providing local news and critical
information on everything from storm
updates and evacuation routes to food
banks, rescue and medical care. Because
the ability to broadcast in times of
emergency is a vitally important element of
iHeartMedia’s role in local communities, we
have implemented a significant “Disaster
Assistance and Response Plan,” which
includes reserves of radio transmitters,
emergency power generators and other

2023 — ANNUAL IMPACT REPORT

news-gathering equipment positioned in
locations around the country, ready to travel
— before, during and after disaster strikes
— to impacted communities as needed.
This ensures that our stations can stay on
the air, delivering critical news, updates and
information to impacted areas during the
most damaging hurricanes, floods, wildfires
and other natural disasters. We are
dedicated to continually improving our
innovative procedures around disaster
response efforts enabling our stations

to be ready to react at all times, and

to continue to serve the listeners and
communities that depend on us.

P LA™ O Pl WAL
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FIRST INFORMERS:

IHEARTMEDIA EMERGENCY

RESPONSE TEAM

iHeartMedia has forged a deep ongoing
partnership with the Federal Emergency
Management Agency (FEMA), which
recognizes that in times of emergency there
is no more reliable source of information
than local radio broadcasters. Pursuant to
the federal “SANDy Act,” which helps ensure
the resiliency of the nation’s communications
networks during emergencies, iHeartMedia
is recognized as an essential service
provider and must be afforded access to
disaster sites to restore and repair essential
services in an emergency or major disaster.
By giving broadcast radio stations official
status during emergencies, the SANDy Act
places iHeartMedia radio stations among a

2023 — ANNUAL IMPACT REPORT

statutorily-select group of “essential service
providers” — also known as “First Informers”
— for public safety purposes. This statute
recognizes the unique and essential role of
radio stations in providing critical and often
lifesaving information before, during and
after man-made and natural disasters. The
iHeartMedia Technical Operations Center
(iTOC) and its Emergency Response Team
— made up of more than 300 iHeartMedia
engineers and team members — monitors
operations and coordinates emergency
planning and response for the company’s
860+ radio stations across the U.S. to ensure
that we can serve our local communities
even in the most dire circumstances.

e
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LOCAL & NATIONWIDE
EMERGENCY ALERT &
WARNING CAPABILITIES

iHeartMedia and FEMA continually partner
to improve local and nationwide alert

and warning capabilities that are critical
when disasters threaten public safety

and national security.

AM broadcast radio stations are beacons
of information for the public and are often
the most listened-to stations for news and
information, especially during emergencies.
Class A AM stations operate at higher
power levels and with FCC-mandated
interference protections that enable their
signals to be received reliably by millions of
listeners and at great distances — especially
at night, when changes in the ionosphere
permit high-power AM signals to travel
much farther distances, often hundreds

of miles, than is possible during the day.
iHeartMedia owns and operates 18 of the
country’s Class A AM radio stations and as a
result covers most of the United States with
these strong signals at night.

FEMA's Integrated Public Awareness and
Warning System (IPAWS,) relies heavily
on Class A AM radio stations for rapid,
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nationwide dissemination of emergency
information. Seven iHeartMedia Class A AM
stations have been designated and specially
reinforced by FEMA to serve as Primary
Entry Point (PEP) stations to the IPAWS
network to provide official emergency

alert and warning information to the

nation in the event of major emergencies
because of their reach and interference
protections. FEMA has also designated
iHeartMedia’s Premiere Networks for
satellite-based redundancy for its PEP
emergency warning system.

In 2018, FEMA collaborated with
iHeartMedia to initiate an important

PEP station modernization project at
iHeartMedia’s NewsRadio 700 WLW-AM
in Cincinnati, Ohio, to improve alert and
warning capabilities of FEMA's Class A
AM PEP stations. WLW-AM is the second
station in the country to complete the
upgrade, which includes specialized
sheltering capabilities, expanded broadcast
transmission capacity and sustainable
power generation to withstand virtually
all types of hazardous events.

iHEARTMEDIA

161



162

IHEARTMEDIA DISASTER
RELIEF FUND

In times of greatest need, our employees
act as first responders — often leaving their
homes and living in broadcast studios for
days, sometimes with family members and
with limited food and rest, to serve their
listeners and communities at times when it
is needed most. Our teams’ efforts during
disasters truly highlight the commitment

of our people and our company to the
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communities they serve, and iHeartMedia
established the iHeartMedia Disaster Relief
Fund in 2005 to aid the families of our own
team members who are impacted by natural
disasters. The fund supports iHeartMedia
employees who require assistance as the
result of a declared natural disaster, such as
a tornado, flood, earthquake or hurricane.
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2023 NEWS
EVENTS

When natural disasters or traumatic
man-made events occur, iHeartMedia
stations do everything in their power to
not only deliver comprehensive news
coverage and relay key messages to
listeners, but to mobilize listeners to
action by donating to appropriate relief

weather and climate events in the U.S.
According to NOAA's National Centers
for Environmental Information (NCEI); in
2023, the U.S. experienced 28 weather/
climate disaster events with losses
exceeding $1 billion in each instance.
2023 surpassed 2020's 22 events for

efforts that will aid those affected. It was
once again an extraordinary year for

the highest number of billion-dollar
disasters in a calendar year.

2023’S BILLION-DOLLAR DISASTERS

17 SEVERE WEATHER/HAIL EVENTS
4 FLOODING EVENTS

2 TROPICAL CYCLONES
Idalia in Florida and Typhoon Mawar in Guam

2 TORNADO OUTBREAKS

1 WINTER STORM/COLD WAVE EVENT

1 WILDFIRE EVENT
Maui Island of Hawaii

1 DROUGHT AND HEAT WAVE EVENT
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COVENANT SCHOOL
SHOOTING NASHVILLE, TN

On March 27, 2023, the Nashville community was
shaken when a mass shooter killed six people at

a private Christian school, marking the deadliest
school shooting in Tennessee history. The shooter --
a former student -- killed three nine-year old children
and three adults before being shot and killed by two
Metropolitan Nashville Police Department officers.

Local iHeart Nashville stations including WLAC
Newstalk immediately began covering the event
on-air and continually shared updates via social
media, and 107.5 The River opened up its phone
lines for the community to call in and offer support
and discussion around this incredibly violent event.
iHeart Nashville continued to provide information,
resources and support following the shooting.

Additionally, nearly five months after the tragedy,
the Nashville community came together for a special
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night of music to honor those lost in the school
shooting and to offer support for their families.
Hosted by longtime country music radio and
broadcast personality Storme Warren, “A Covenant
Knight at the Grand Ole Opry House” took place
August 7 and featured some of Nashville's
biggest musical names in a two-hour evening of
community support. Performers included Anne
Wilson, Brandon Heath, Jason Aldean, Jeffrey
Steele, Lee Brice, Maddie & Tae, Morgan Wallen,
NEEDTOBREATHE, Old Dominion, Zach Williams
and more special guests.

The relief benefit raised $570,000 for The Covenant
School Community Fund and has now raised

over $1 million to continue mental health support

for healing, easing the transition back into the
building and equipping the school for safe,
successful future school years.
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HURRICANE IDALIA

Hurricane Idalia was a powerful and destructive
Category 4 hurricane that caused significant
damage across parts of the southeastern United
States, especially in North Florida, in late August
2023. Idalia was responsible for 12 U.S. fatalities.,
and according to the NOAA National Centers for
Environmental Information (NCEI), the estimated
damage from Idalia was $3.6 billion, most of which
occurred in Florida’s Big Bend region.

During the hurricane, iHeartMedia Atlanta’s 94.9

The Bull kept listeners informed on-air and on the
station’s social media channels. iHeartMedia Panama
City’s 92.5 WPAP provided on-air support and
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awareness for the humanitarian aid

collected and organized in Panama City that
was distributed to hurricane victims in Florida in
the aftermath of the storm.

iHeart Tampa Bay personalities rallied together

to provide listeners in West Central Florida

with comprehensive hurricane coverage, and
iHeartMedia Tallahassee broadcasted 18 hours of
on-air coverage before, during and after Hurricane
Idalia, including a combination of local programming
and iHeart Emergency Programming originating from
iHeart Miami studios.

Getty Images
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MAUI WILDFIRES

In early August 2023, a series of wildfires broke out
in Hawai’i, predominantly on the island of Maui. The
wind-driven fires prompted evacuations and caused
widespread damage, killing at least 101 people and
leaving two people missing in the town of Lahaina
on Maui's northwest coast.

On the morning of August 9, iHeartMedia Honolulu’s
92.3 KSSK morning personality Michael W. Perry
kicked off coverage by informing listeners of the
developing event. Many Maui radio stations were
off the air due to the fires, making 92.3 KSSK one
of the only reliable sources of information in Maui.
NewsRadio 830 KHVH morning personality Rick
Hamada was also on the air providing wall-to-wall
coverage of the disaster, taking calls from listeners
and informing the Maui community of available
shelters and other critical information.

92.3 KSSK immediately teamed up with the
American Red Cross of Hawai'i to raise funds for
displaced residents, shelters and families of the
victims via its “Kokua for Maui” online fundraiser that
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raised more than $100,000 to date.

iHeartMedia Honolulu also organized the “Maui Ola
Benefit Concert for Maui” on August 20, 2023. The
three-hour live concert broadcast featuring Hawaiian
and Reggae artists was carried live on 92.3 KSSK
AM/FM and Island 98.3 KDNN-FM as well as local
television stations. Over $1M was raised during the
event to benefit the Hawai'i Red Cross for Maui.

Additionally, iHeartMedia Los Angeles’s KFI AM
640 provided around-the-clock coverage of the
devastation and recovery, and broadcasted a news
special that recapped the tragedy hosted by on-air
reporter and investigative journalist Steve Gregory;
offered a place for people to directly connect to
those in need; facilitated care kits for the thousands
of residents displaced by the wildfires; and directed
listeners to the best fundraising organizations.

Many iHeart stations across the U.S. provided
additional support through fundraising relief efforts.
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TOXIC TRAIN DERAILMENT
EAST PALESTINE, OHIO

On Feb. 3, 2023, a 50-car freight train derailed on
the outskirts of East Palestine, a small village in
northeastern Ohio -- triggering a massive fire and
releasing toxic smoke into the air. Twenty of the
cars contained hazardous materials, including vinyl
chloride, which was later set on fire in a controlled
burn to prevent a larger explosion. Since then, there
continue to be evacuations of nearby residents, and
environmental testing is still underway.

2023 — ANNUAL IMPACT REPORT

iHeartMedia Youngstown ran ongoing on-air
coverage and launched fundraising efforts for
residents devastated by the catastrophic event.
iHeart efforts included providing breaking news
coverage, updates, fundraising, mobilizing
supplies and the development of a resource
center connecting the community to vital
resources, information and supplies.

Getty Images
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LITTLE ROCK,
ARKANSAS TORNADO

On March 31, 2023, a tornado touched down in West
Little Rock and traveled more than 34 miles — leaving
destruction in its path — with approximately 50,000
people in Central Arkansas losing power, killing

five people and injuring dozens.

Immediately following the March tornado in Little
Rock, iHeartMedia Fayetteville stations ran a relief
and recovery campaign supporting the American
Red Cross and their efforts to provide food, shelter
and clothing to those affected.

2023 — ANNUAL IMPACT REPORT

Additionally, iHeartMedia Little Rock partnered with
a local venue and American singer and songwriter
Justin Moore for the "To Little Rock with Love"
benefit show supporting the Central Arkansas
Tornado Recovery Fund. Performers included
Justin Moore, Collin Raye, Matt Stell, Adam
Hambrick, Heath Sanders and Tyler Kinch.

Over $110k was raised at the event and was
granted to organizations working on recovery
efforts in Pulaski and Lonoke counties.

Getty Images
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CANADIAN WILDFIRES
U.S. AIR QUALITY CONCERNS

In June 2023, New York City’s air pollution ranked discussions and prominent digital and social
one of the worst of any city in the world as wildfire awareness. Local stations interviewed several
smoke from Canada drifted over the area, creating leading experts, including Dr. Joshua Nogar,

an orange haze over the city that lasted for several an emergency medicine and medical

days. Most of New York state and several other toxicologist from North Shore University Hospital
neighboring states experienced similar poor air in Manhasset, NY, regarding health concerns

iHeart NYC took the lead in providing the most heartissues should protect themselves.
timely and relevant news and information
through twice-hourly newscasts, on-air personality

quality, putting many people’s health at risk. of the Canadian wildfire smoke and how people ' | . I I l I ‘ 1 | i | I I | ] l | | | l | 1 I |
with compromised immune systems, lung and il 1 i | 1 | ‘ 1
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ENVIRONMENTAL

iHeartMedia continually looks for ways to encourage the
communities in which we live and work to protect the
environment and conserve energy and natural resources.

In 2020, iHeartMedia made a company-wide commitment to
this effort with the launch of iHeartRadio Earth, a long-term
sustainability initiative designed to inspire iHeart’s millions of
listeners to take action to positively impact the environment.
Now in its fourth year, iHeartRadio Earth is rooted in the
belief that millions of small actions have the potential to
make a massive difference for the environment. Since the
program’s inception in April 2020, iHeart has contributed
over $11.6 million in donated media across all iHeartMedia
stations for this campaign.

Additionally, iHeart supports a number of nonprofit
organizations that are changing the world by helping

solve pressing issues facing our planet. From PSAs to local
long-form shows and live events, iHeart’s local radio stations
use their platforms to inform and educate their audiences and
incite actions that will preserve and protect our world and have
a lasting impact on our environment for generations to come.

Local stations also continue to support and promote the
sustainability and beautification of their local neighborhoods
by participating in local events and campaigns on Earth Day
and throughout the year. Additionally, many of our

news talk stations and iHeart podcasts are committed to
inspiring meaningful science-based discussions within
communities across the U.S.
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IHEARTRADIO EARTH

In April 2020, iHeart launched
iHeartRadio Earth, a company-wide
sustainability initiative designed to
inspire iHeart’s millions of listeners to
take action to positively impact the
environment. Since the launch of the
program, iHeart has aired thousands of
spots on stations across the country.

iHeartRadio Earth is designed to
sharpen the company’s focus on
sustainability with the goal of increasing
listeners’ knowledge of simple actions
they can take every day to help the
environment. The campaign is rooted in
the belief that millions of small actions
have the potential to make a massive
difference for the environment.

The series of PSAs developed

in partnership with the National
Environmental Education Foundation
(NEEF), the nation’s leading organization
in lifelong environmental learning,
provide useful tips and information
about environmentally conscious
actions and behaviors while also
helping consumers save money.

The multi-year PSA campaign educates
audiences across iHeart’s broadcast
radio stations and digital platforms
about small steps they can take in

their daily lives to make a positive
impact in their own communities and
on the planet. Since the program’s
inception, over 74 individual spots have
been created to address important
environmental issues, including
consumers’ behavioral changes
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due to the COVID-19 pandemic and

the pandemic’s impact on energy

and water usage; how families shop

for, consume and dispose of food;
waste reduction; energy optimization;
reducing food waste and carpooling

to reduce greenhouse emissions; and
so much more. The spots run daily on
iHeartRadio stations across the country.
In 2023, the campaign emphasized
sustainability and community
involvement, targeting seasonal
concerns like winter safety, holiday food
waste, water conservation, volunteering
and home cooling and heating.

All iHeartRadio Earth efforts lead
listeners to an online destination to

find more information on how to
conserve and protect the planet in their
own communities. The website also
provides an opportunity to search

for local virtual volunteer activities
powered by VolunteerMatch.
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iHeart’s reach has taken this
project further than anyone
expected. We are so grateful
for the iHeart team and their
commitment to a meaningful
partnership that enables

us to connect with diverse

audiences in their daily lives.”

SARA ESPINOZA
PRESIDENT AND CEO, NEEF

CAMPAIGN
IMPACT

+1M

aired spots since 2020

74

created spots

+$11.6M

in media value

ABOUT

NATIONAL
ENVIRONMENTAL
EDUCATION
FOUNDATION (NEEF)
NEEFusa.org

Congressionally chartered

in 1990, NEEF is a non-
partisan, non-advocacy
organization working to

make the environment more
accessible, relatable, relevant
and connected to people’s
daily lives. We build effective
public-private partnerships and
develop programs and initiatives
that advance environmental
education and engagement.
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USDA FOREST SERVICE

A

/e

Over the last several years, we’ve
seen the outdoors become a place
of respite for families. In 2021 and
beyond, iHeartMedia has teamed
up with the USDA Forest Service
and the Ad Council in support of
the all-new “Discover the Forest”
creative. Since 2009, the “Discover
the Forest” campaign has
encouraged parents and
caregivers to take their families
out to the forest to experience

and reconnect with nature.

Through the power of storytelling,
all the radio PSAs aired by iHeart
showcased the value of the forest
as a place where families can
deepen their connection with each
other and with the outdoors. The
PSAs culminated in a singular

ask: Make the forest part of
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your family’s story. The creative
aimed to reach all parents and
caregivers, with an emphasis on
fostering a sense of connection
to and belonging in nature among
Black and Latino families. Across
all PSAs, audiences were

directed to DiscoverTheForest.org
and DescubreEIBosque.org, where
they could search for nearby
forests, parks and trails and find
ideas for outdoor

focused activities.

In 2023, iHeartRadio stations
across the country aired more than
$320K in donated media for the
USDA Forest Service, and in the
last three years have contributed
$650K worth of media towards the
Discover the Forest campaign.

iHeart is a vital partner in helping parents and their
children discover a mutual love for the outdoors.

By exploring parks and forests, parents and caregivers
can bond with their children, and partnerships like
iHeart help make those memories happen.”

MICHELLE HILLMAN

CHIEF CAMPAIGN DEVELOPMENT OFFICER, THE AD COUNCIL
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DISCOVER THE FOREST

ABOUT
USDA FOREST SERVICE

fs.udsa.gov

The USDA Forest Service

has brought people and
communities together to
answer the call of conservation
for more than 100 years.
Grounded in world-class
science and rooted in
communities, the Forest
Service connects people with
nature and to each other. The
Forest Service cares for shared
natural resources in ways that
promote lasting economic,
ecological and social vitality.
193 million acres of national
forests and grasslands
contribute more than $13
billion to the economy each
year through visitor spending
alone. The Forest Service also
maintains the largest forestry
research organization in the
world and assists state and
private landowners, helping
to steward about 900 million
forested acres in the U.S.,
including 130 million acres

in urban areas, which most
Americans now call home.

CAMPAIGN IMPACT

19,210,912

donated media impressions

CAMPAIGN SNAPSHOT
4/20/23 - 5/31/23

dates running

361

iHeartMedia stations

21,826,700

impressions
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ENVIRONMENTAL 2023
LOCAL SPOTLIGHTS
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BIG SHELL BEACH CLEANUP
IHEARTMEDIA CORPUS CRISTI
CORPUS CHRISTI, TX

iHeart’'s KRYS and KKTX are long-

time supporters of Friends of Padre,

an organization dedicated to the
preservation of North Padre Island

and the people and wildlife that call it
home. On February 25, 2023, at the
28th annual Big Shell Cleanup, 2,500
volunteers removed 40 tons of trash
from 32 miles of beach that comprises
the Padre Island National Seashore.
The stations played an active role in
supporting the event through on-air
promotion and its public affairs podcast
promoting the cleanup. The 2023 event
was the biggest cleanup to date.

KIDS FOR THE PLANET
97.3 KBCO
DENVER, CO

On Earth Day 2023, 97.3 KBCO
partnered with The Alliance Center
to spread the message of reducing
one-time use plastic and the effects
it has on our environment. The
campaign featured live mentions,
social media posts and recorded
public service announcements
voiced by children to further stress
the importance of taking care of the
planet for the next generation.

HOUSTON BOTANIC GARDENS
SUNNY 991 HOUSTON
HOUSTON, TX

In July 2023, iHeartMedia Houston
featured the Houston Botanic Gardens
on its public affairs program to discuss
Houston's endangered plant species
and how to prevent extinction.

CALRECYCLE
IHEARTMEDIA MONTEREY
MONTEREY, CA

Used motor oil is a hazardous waste
and dangerous contaminant. Just one
quart of motor oil can pollute 250,000
gallons of ground water. That’s enough
water to cover a football field more than
one inch deep. The County of Monterey
Health Department’s Environmental
Health Bureau administers the
countywide used motor oil and filter
recycling program. The program is

free and provides various outlets for
proper disposal of used motor oil and
filters through residential drop-off
centers, residential curbside collection,
agricultural and marine drop-off centers.
In August 2023, iHeartMedia Monterey
started a year-long campaign promoting
on-air and on social media the recycling
of motor oil in the community.

TANNER, DREW & LAURA'S TRASH
BANDITS

105.9 THE BREW

PORTLAND, OR

In 2023, 105.9 The Brew's morning
show hosts Tanner and Drew recruited
listeners to help clean up a Portland
neighborhood during Earth Month in
partnership with SOLVE Oregon, a local
organization that brings Oregonians
together to improve our environment
and build a legacy of stewardship.

NATURAL DISASTER RESPONSE
IHEARTMEDIA SAN FRANCISCO
SAN FRANCISCO, CA

Currently, the American Red Cross is
responding to twice as many disasters
than a decade ago because of the
climate crisis. Communities count on
the Red Cross to be there, but

they are in need of volunteers. In
2023, iHeartMedia San Francisco

ran PSAs across all its stations to
generate awareness for Red Cross’
need for volunteers.

EARTH DAY
IHEARTMEDIA WEST PALM BEACH
WEST PALM BEACH, FL

In 2023, in honor of Earth Day, all
iHeartMedia West Palm Beach stations
promoted on-air the importance of
recycling to save our planet. Some of
the non-profits and events highlighted
by iHeart’s West Palm Beach stations
included 40cean, The Earth Day
Coastal Cleanup, Sustainable Palm
Beach, Plastic Tides and more.
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REMEMBERING 9/11

September 11, 2001 is a day we — as a country and as a happened, what they could do to help and where they could
company — will never forget. Twenty-two years ago, iHeart was find the assistance many of them desperately needed.

called upon in ways we never imagined. Following the events

of 9/1, the iHeart team rallied, with many stations forgoing iHeart remains committed to commemorating the anniversary
their usual formats to provide continuing crucial information to of the attacks on the World Trade Center, the Pentagon and
devastated communities; provide much-needed connection flight UA 93 in Shanksville, PA, and the thousands of people
and emotional support; and help with cleanup efforts. During who lost their lives as a result. We encourage listeners in

and after the crisis, a number of our on-air personalities every city across the country to remember by serving their
served as touchstones for their listeners in the cities attacked communities and neighbors as part of our work with 9/11 Day
and around the country, helping people understand what and to support fundraising initiatives for the victims of 9/11.
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SEPTEMBER 1

NATIONAL DAY OF
SERVICE & REMEMBERANCE

For more than a decade, iHeartRadio
has been an important national partner
with the nonprofit 9/11 Day to annually
promote and support the federally
recognized September 11 National Day
of Service and Remembrance. Working
with 9/11 Day, iHeart stations across

the United States encourage tens of
millions of Americans to remember and
pay tribute on the anniversary of the 9/11
tragedy by volunteering, donating to
charities or performing other good deeds
and acts of kindness, promoting a spirit
of unity and compassion.

These efforts have helped transform
the anniversary of 9/11 into the
largest annual day of charitable
engagement in America.

In 2023, iHeart aired 9/11 Day’s inspiring
national PSA campaign voiced by a
cross-section of people directly affected
by the 2001 terrorist attacks. All PSAs
encouraged listeners to commemorate
the day by volunteering in their own
communities and engaging in other acts
of kindness. Listeners could visit
911day.org to find lists of “good deeds”
they could choose to do in observance
of 9/11 Day. The 9/11 Day website also
includes free, downloadable lesson
plans for use by parents and teachers
and video interviews with 9/11

family members, survivors, first
responders, recovery workers, Gold Star
parents and military veterans.

2023 — ANNUAL IMPACT REPORT

iHeart’s broadcast radio campaign
included a series of 9/11 Day PSAs that
featured the voices of Will Jimeno,

a former NY-NJ Port Authority police
officer who was buried for 13 hours
beneath the rubble of the World Trade
Center; Jay Winuk, co-founder of 9/11
Day, who lost his younger brother Glenn
J. Winuk, an attorney and volunteer
firefighter and EMT who died in the line
of duty responding to the attacks; Scott
Strauss, a retired New York City Police
Department officer who helped rescue
survivors trapped under debris after the
collapse; and Cait Leavey, who was just
10 years old when she lost her father,
FDNY Lt. Joseph Leavey, on 9/11.

Additionally, 9/11 Day again hosted large-
scale, in-person hunger relief volunteer
events in 18 U.S. cities in collaboration
with AmeriCorps — the federal agency
which provides year-round investment in
and support of service and volunteerism,
and engages AmeriCorps members,
volunteers, alumni, organizations and
communities to serve in honor of 9/11
Day. iHeartRadio broadcast radio stations
in New York; Los Angeles; Atlanta;
Boston; Chicago; Cincinnati; Cleveland;
Columbus; Dallas; Denver; Houston;
Minneapolis — St Paul; Nashville;
Philadelphia; Phoenix, St. Louis; Tampa
and Washington, DC, played an active
role in recruiting volunteers for 9/11 Day
charitable service events by providing
both on-air and digital media support.
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iHeart’s annual support
of 9/11 Day is truly among
the most impactful
engagements we are
fortunate to have. We

are grateful to iHeart’s

of stations, employees
and on-air talent who
enthusiastically support
our mission, encouraging
people throughout
America to fulfill the
nation’s promise to ‘Never
Forget,” promoting unity,
and taking action to help
people in need in their
own communities.”

JAY S. WINUK

CO-FOUNDER & EXECUTIVE
VICE PRESIDENT, 9/11 DAY

CAMPAIGN IMPACT
+20K

volunteers mobilized in 18
cities across the country

+6.7M

healthy, non-perishable meals
donated to local Feeding
America-affiliated food banks

CAMPAIGN SNAPSHOT
8/29/23 - 9/11/23

dates running

757

iHeartMedia stations

25,858,000

impressions

ABOUT

9/11 DAY
911day.org

9/11 Day is the respected nonprofit that founded and annually organizes the federally recognized September 11

National Day of Service and Remembrance. Launched in 2003 with broad support from the 9/11 community, the 9/11 Day
observance has become a positive, permanent and nonpartisan tribute to the 9/11 victims, rescue and recovery workers,
military personnel and others who rose in service in response to the attacks. In commemoration of the anniversary of
the September 11, 2001, terrorist attacks, the 9/11 Day organization annually produces and hosts large-scale volunteer
service projects, focused on hunger relief, in many cities around the nation. 9/11 Day also provides free educational
materials and lesson plans to teachers that have inspired more than one million students to engage in service for 9/11.
Additionally, 9/11 Day supports many other programs, including delivering free toolkits and resources to hundreds of
employers, nonprofits and other groups, to further facilitate widespread participation in 9/11 Day.
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TUNNEL TO TOWERS
FOUNDATION

Stephen Siller, a young New York

City firefighter, was one of thousands
of people who lost their lives when
the World Trade Center collapsed

on September 11, 2001. He was

off duty, about to play golf with his
brothers, when he learned about the
attack on the Twin Towers. Since the
Brooklyn Battery Tunnel was closed
to traffic, Stephen ran in full 60-pound
firefighting gear through the tunnel to
the Towers, only to lose his life with
342 other members of the Fire
Department of the City of New York.
Afterwards, his family, led by his
brother Frank Siller, started the Tunnel
to Towers Foundation with the mission
of honoring his sacrifice.

The Foundation began by paying

off the mortgages of fallen first
responders, easing the financial
burden of loved ones left behind.
Since that time, they’ve expanded their
scope to encompass Gold Star families
and are building some of the most
advanced “smart” homes for critically
injured veterans and first responders.
They also pay off the mortgages of
families with young children of first

2023 — ANNUAL IMPACT REPORT

responders lost to 9/11 illnesses. Their
mission has grown even more: Tunnel
to Towers has declared it aims to end
homelessness for veterans.

Shelli Sonstein, co-host of Q104.3’s
“The Jim Kerr Rock And Roll Morning
Show,” has led iHeart’s partnership
with the Tunnel to Towers Foundation
for the last nine years. She’s inspired
thousands of Q104.3 listeners to

join her in two of the organization’s
most successful events, including

the “Tunnel to Towers Tower Climb
NYC” at the One World Observatory,
where participants climb 104 stories
to celebrate the life and sacrifice of all
9/11 heroes including FDNY Firefighter
Stephen Siller and FDNY Captain Billy
Burke; and “The Tunnel to Towers 5K
Run & Walk” in New York City, an event
that symbolically recreated Stephen
Siller’s final footsteps from the foot of
the Battery Tunnel to the Twin Towers
and pays homage to the 343 FDNY
members as well as law enforcement
officers and civilians who lost their
lives on September 11, 2001.
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The Tunnel to Towers
Foundation’s primary mission
has always been to ensure
America never forgets the
heroic actions that took place
on September 11, 2001. The
unwavering support we have
received from iHeartMedia
has allowed us to deliver
this message to millions of
people. iHeart’s commitment
to our nation’s active service
members, veterans and first
responder families has been
key to our continued growth.
We are so grateful to have
them in our corner.”

FRANK SILLER

CHAIRMAN & CEO,
TUNNEL TO TOWERS FOUNDATION

CAMPAIGN
IMPACT

+$100K

funds raised in the

last nine years from
the station's efforts

ABOUT

TUNNEL TO TOWERS FOUNDATION
T2T.org

The Tunnel to Towers Foundation is dedicated to honoring the sacrifice of FDNY
Firefighter Stephen Siller, who laid down his life to save others on September

11, 2001. For more than 20 years, the Foundation has supported our nation’s
first responders, veterans and their families by providing these heroes and the
families they leave behind with mortgage-free homes to hundreds of employers,
nonprofits and other groups, to facilitate their participation in 9/11 Day.
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9/11 LOCAL STATION
HIGHLIGHTS

Many iHeart employees who assisted with 9/11 broadcast and recovery efforts
that day are still a part of the iHeart team 22 years later, something that makes us

immensely proud and speaks to their continuing dedication to serve our communities.

In 2023, many iHeart stations commemorated 9/11 on-air and honored the heroes of
the day with special broadcasts and periods of remembrance.

NEWSRADIO 790 WAEB
ALLENTOWN, PA

From September 6, 2023, to September
11, 2023, NewsRadio 790 WAEB

hosted a weeklong radiothon to raise
awareness and funds for Folds of Honor,
a nonprofit organization that provides
educational scholarships to the spouses
and children of military members who
have fallen or been disabled while
serving in the United States armed
forces or as a first responder. The 2023
radiothon raised over $114,000.

NEWS RADIO WTAM 1100
CLEVELAND, OH

In 2023, News Radio WTAM 1100
morning show ran special programming
on September 11 to honor the lives lost
and commemorate the day.

104.3 KCY COUNTRY
HARRISONBURG, VA

In 2023, 104.3 KCY aired special
vignettes to commemorate the
anniversary of September 11.
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SUNNY 991 HOUSTON
HOUSTON, TX

On September 11, 2023, SUNNY 991
Houston aired news stories that ran

throughout the day in remembrance
of the tragedy.

iHEARTMEDIA LITTLE ROCK
LITTLE ROCK, AR

On September 11, 2023, iHeartMedia
Little Rock opened phone lines and
encouraged listeners to share stories
about where they were on September
11, 2001, how they felt at the time and
what the day means to them.

105.9 THE BREW
PORTLAND, OR

On September 11, 2023, 105.9 The
Brew listeners were encouraged to call
in to its radio shows and express their
remembrances of the day and how it
has impacted their lives.

1061 KMEL
SAN FRANCISCO, CA

On September 11, 2023, 106.1 KMELs
“Morning Drive” show covered the
anniversary of the attacks and
included local good news

segments that related to the day.

iHEARTMEDIA WINCHESTER
WINCHESTER, VA

On September 11, 2023, all iHeart
Winchester stations aired content
in recognition of the 9/11 attack
and discussing what the day
means to listeners now.

94.9 THE BULL
ATLANTA, GA

In 2023, iHeartMedia Atlanta’s
94.9 The Bull’s on-air personalities
Moote, Kimmie & Otis team
partnered with 9/11 Day of Service
to pack meals for those in need

in the Atlanta community. The
team volunteered over 30 hours
collectively to pack meals that
benefited Atlanta Food Bank.

MSIFE

b MetLifte
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ONGOING SPECIAL

PROJECTS

Each year, iHeartMedia makes a company-wide commitment
beyond media or financial support to address a specific issue
or cause. In 2023, the company reacted to a number of timely
and relevant concerns in addition to the ongoing growth and
development of our most successful social impact programs.

For the last decade, iHeartMedia has been committed

to addressing veteran unemployment and employment
retention and launched what is still the largest public service
campaign in the company’s history — iHeartRadio 'Show Your
Stripes' — to address the national veteran unemployment
crisis. On Veterans Day 2021, iHeart unveiled an all-new
'Show Your Stripes' program that realigns with some of the
most pressing issues facing veterans today, including a
focus on wellness — from health and emotional wellness to
environmental, financial, intellectual, occupational, physical,
social and spiritual wellness.

This year, iHeart continued to expand its relationship with the
innovative and effective nonprofit GreenLight Fund which
helps communities identify and address their unmet local
needs. Together we are working to bring proven programs
to iHeart cities where they are needed most. In addition,

we reached our tenth year supporting the Ryan Seacrest
Foundation, assisting in his mission to build broadcast
media centers, named Seacrest Studios, in pediatric
hospitals for patients to explore the creative realms of
radio, television and new media.

We also continued to expand our work around International
Women’s Day, and this year celebrated the contributions of
women and girls around the world who are actively devoting
their lives and talents to producing art and pursuing truth in all
forms of media and storytelling.

In addition, iHeartMedia granted holiday wishes for hundreds
of families in local communities across America through its 14th
annual “Granting Your Christmas Wish” program.

As iHeart aims to expand our mentorship opportunities, we
piloted a special shadow experience at the iHeartRadio Music
Festival in partnership with Big Brothers Big Sisters. We hope
to inspire the next generation of music and media industry
leaders by providing access and conversation with iHeart team
members and executives who can share personal insights and
experiences with young and aspiring students.
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IHEARTRADIO SHOW
YOUR STRIPES

In 2021, iHeart relaunched its award-winning
“iHeartRadio Show Your Stripes” social
impact campaign with an all-new series of
Public Service Announcements (PSAs), a
broadened focus on veteran wellness and
a multi-year commitment to create a more
supportive world for veterans returning
home. The program aims to connect
veterans and their families with the
communities, businesses, resources,
programs and nonprofits that can support
their different wellness needs.

Launched eleven years ago to address

the national veteran unemployment crisis,
“iHeartRadio Show Your Stripes” realigned
with some of the most pressing issues facing
veterans today, including a focus on wellness
— from health and emotional wellness

to environmental, financial, intellectual,
occupational, physical, social and spiritual
wellness. The campaign promotes the

eight dimensions of wellness — an effective
framework for the pursuit of wellness — and
drives veterans to programs and resources
that provide ideas and examples for
improving each specific area of wellbeing.

Additionally, iHeart produced a series of
PSAs voiced by nationally recognized
iHeart on-air personalities Ryan Seacrest,
Bobby Bones, Elvis Duran, Enrique
Santos, Steve Harvey and Woody, as

well as recording artists Craig Morgan
and Walker Hayes, to encourage veterans
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facing challenges, or family
and friends looking out for the
wellbeing of a veteran,

to visit showyourstripes.org for
national and local support.

The new showyourstripes.org

— a refreshed, centralized and
easy-to-use online destination —
offers broad recommendations
and relevant resources curated
by iHeart in partnership with
Dixon Center for Military and
Veteran Services, which provides
influence, ideas and actions to
organizations and individuals
wanting veterans and their families
to succeed where they live.

The site also serves as a
launchpad to many programs
that are serving veterans today.

True to the program’s original
mission, “iHeartRadio Show Your
Stripes” celebrates the unique
skills and training that make
veterans such valuable leaders
and members of their communities
by sharing stories that highlight
the strength and resilience of
our military as they overcome
challenges in their quest to
reintegrate into civilian life.
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Veterans and their families
may face difficult and unique
challenges, some as a result
of war trauma. However, just
like on the battlefield, we’ve
seen our veterans thrive
when they are connected

to the right support, at the
right place, at the right time
— where they live. They are
amazing people. Get them
started and they will shine.”
DAVID SUTHERLAND
RETIRED U.S. ARMY COLONEL AND

CHAIRMAN, DIXON CENTER FOR
MILITARY & VETERANS SERVICES

CAMPAIGN
IMPACT

+7B

media impressions

2.6M

public service announcements
aired on iHeartMedia radio
stations nationally

B TR

AWARD-WINNING CAMPAIGN

2015 NABEF Service to America President's Special Award
Cause Marketing Forum 2014 Halo Award: Best Message-
Focused Campaign « Cause Marketing Forum 2014 Halo Award:
Best Social Service Campaign « 2014 PR News' CSR Award

for Social Good - 2022 Dixon Center for Military and Veterans
Service, Eugene and Ruth Freedman Leadership Award
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THE GREENLIGHT FUND

The GreenLight Fund engages with community leaders
and residents to identify unmet needs that, if addressed,
could make a significant difference in the lives of residents
facing barriers to economic opportunity. The organization
identifies innovative models from across the country with
measurable results that address those needs and, after a
thorough due diligence process, selects a proven program
that is the best fit for the city.

In collaboration with the local community in each of
Greenlight’s 13 cities, the organization helps open
opportunities for children, youth and families experiencing
poverty by engaging deeply with residents, experts

and leaders and running a consistent annual process to
elevate priority issues not yet being addressed; invest

in innovative, proven programs that have a significant,
measurable social impact; and galvanize local support

to accelerate the selected program’s launch and ensure
growth and long term viability.

Since 2019, iHeartMedia has made an annual media
commitment to support new and existing GreenLight Fund
sites that are working to bring effective programs to cities
where they are needed.

To date, iHeart has launched media campaigns in Boston,
Atlanta, Baltimore, Charlotte, Chicago, Cincinnati, Detroit,
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Denver, the San Francisco Bay Area and the
Twin Cities, with several other additional cities
planned over the next few years.

In each city, GreenLight has the opportunity to raise
awareness about its mission and focus while also
spotlighting the work of the portfolio organizations
GreenlLight has brought to those cities. Here are just
a few examples of iHeart collaborations:

« iHeartRadio supported
GreenlLight Boston fundraising events with raffle
prize packages including concert tickets, helping the
organization exceed its fundraising goals.

In Baltimore, iHeartMedia shared the news about
GreenlLight’s first local portfolio organization, Point
Source Youth. The interview on the public affairs show
with the GreenLight Baltimore Executive Director
helped raise awareness of GreenLight and Point
Source Youth, helping to build momentum for
partnership development.

Early in 2023, GreenLight announced its 12th site,
GreenLight Chicago. The interview with GreenLight
CEO Margaret Hall on the local public affairs shows
helped introduce GreenlLight to Chicago and raised
awareness to fuel our local staff recruiting efforts.

We are grateful for iHeartMedia’s commitment to supporting GreenLight Fund as we partner
with communities across the country to remove barriers to inclusive prosperity by launching
and scaling proven programs that meet community-identified needs. We launched our 13th
site, GreenLight Denver in February 2024 and look forward to amplifying the work there in
partnership with iHeartRadio while deepening campaigns in our other cities.”
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CAMPAIGN
IMPACT

388K

children and
families reached
across 53 portfolio

organizations this
past year alone

ABOUT

GREENLIGHT FUND
GreenlLightFund.org

The GreenLight Fund helps open opportunities for children, youth and
families experiencing pover