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Key Findings

« Human connection is one of the most powerful drivers of well-being. 95% say it feels good to
know someone cares, 92% have deep, meaningful relationships, and 83% say they feel more alive
when they are with other people.

« The moments that make people feel most alive are rooted in shared experiences. Conversations
with people they know, listening to music, and participating in live experiences rank among the
top situations where consumers feel most alive.

« Human connection creates emotional impact. Consumers describe these moments as
energizing, motivating, inspiring, present, focused, and emotionally connecting.

« As technology and automation increase, people are placing even greater value on authentic
human interaction. Consumers overwhelmingly agree that human voices, creativity, and shared
experiences matter more than ever.

« This creates a powerful opportunity for brands. Brands that show up through trusted voices,
authentic storytelling, and real-world experiences can tap into the very moments that make
consumers feel most engaged, connected, and alive
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When we connect with other
humans, it eases our anxiety O
and makes life feel better. Consumers describe

these moments as:

4 N N “Community sharing

N
7 7 7 good and bad times.”
9 5 O 8 3 O 9 2 O “Feeling less lonely and

more understood.”

“Loved ones who

say it feels feel more have deep, support, inspire,
good to know alive when meaningful and bring joy.”
someone with people. relationships.

cares.

Source: The Human Consumer Q3 2025




Event Goers Are More Interested in Live Moments
And Almost All Have Positive Perceptions Of
Brands Who Sponsor Live Events

Over3in5 96%

of live event goers are more of live event goers agree that
interested in live moments or when a brand sponsors or

experiences compared to a supports a meaningful live
moment, it makes them feel

more positive about the brand

year ago

iHeartMedia Human Media And Events Survey 4-22-26 — 4-24-26.
Q. Compared to a year ago, how would you describe your interest in live moments or experiences (such as live events, live broadcasts, shared moments happening in real time)? Top 2 Box (Much more interested OR

Somewhat more interested)
ors or supports a meaningful live moment, which best describes how it affects your perception of that brand? Top 2 Box (Makes me feel significantly more positive about the brand OR Makes me feel

itive about the brand)
ers n = 623



Human Connection And Live Experiences Rank Among
Top Situations In Which People Say They Feel Alive

Situations In Which You Feel Alive

(Top Situations)
48%
L% 41%
28%
. ]
Conversations with  Spending time outdoors Listening to music Being part of a live or Watching TV or

people | know shared experience streaming video

rtMedia Hm Media AdE s Sur y42226 4-24-26.
5 Q I which s| ons do you per: Iny el most alive? (Select up to three)
= 980
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Moments That Make People Feel Alive Aligh With
Live Events, With Being Energized, Present, And
Emotionally Connected Ranking In The Top Five

How Feel In Moments That Make You Feel Most Alive

Calm and grounded
Energized or motivated
Present and focused

Inspired or creative
Emotionally connected to others




Audiences Value Human Voices Over Al

Al Perceptions

o, o
92% 91% 90%
84%
76%
o
I ] ;
Genuine, live moments that Human elements make the Human voices and creativity | enjoy all the buzz that I think using Al in media is | don't really think about Al improves media experiences
bring people together feel rarer content and ads | hear more matter more than they used to surrounds live experiences (i.e. cringe whether media is human- or Al- overall
today than they used to meaningful Pre-show, hearing driven
conversations about the event,
etc.)

Q. How much do you agree or disagree with the following statements about Al? Top 2 Box (Strongly Agree OR Somewhat Agree)
Base: Total Respondents n = 980

@ ‘ iHeartMedia Human Media And Events Survey 4-22-26 — 4-24-26.




Audiences Value Human
Media And Advertising

97% 88% 89%

Agree that when Agree that they trust Are more likely to
engaging with media or messages from purchase from a
content, it is important brands/ads more if it brand/ad when the
that the experience feels feels more human and message feels more
human rather than less automated human and less

automated or automated
algorithmic

iHeartMedia Human Media And Events Survey 4-22-26 — 4-24-26.

Q. When engaging with media or content, how important is it to you that the experience feels human rather than automated or algorithmic? Top 2 Box (Extremely important OR Somewhat important)

Q. When a message from a brand/ad feels more human and less automated, how does that impact your trust in the message? Top 2 Box (I trust it much more OR | trust it somewhat more)

Q. When a message from a brand/ad feels more human and less automated, how does that impact your likelihood to purchase? Top 2 Box (Much more likely to purchase OR Somewhat more likely to purchase)
Base: Total Respondents n = 980




Audio Content And Influencers Have The Lowest
Association With Al Across Media

Areas Where People Notice The Use Of Al In Advertising

50%
0
417 40%
35%
29%
25%
21% 21%
15%
13%
7% .
- =
Social media ads Online video ads Customer service Searchresults Streaming video TV Ads Digital display ads Product Influencer or  Streaming music | Podcast ads Radio ads
or chatbots ads recommendations host-read ads (i.e. Spotify,

endorsements Pandora)

Base: Total Respondents n = 980

iHeartMedia Human Media And Events Survey 4-22-26 - 4-24-26.
@ 9 Q. Whe n you think abou tad vertising, in which of the following areas do you most notice the use of artificial intelligence today? (Select all that apply)



Thank youl.

®iHeartMedio
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